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Arastirmanin amaci Universite 6grencilerinin fast food Urinleri tercih etmelerinde etkili
olabilecek degiskenleri 6nem derecelerine gére saptamak ve demografik degiskenlere
gore farkhlik olup olmadigin ortaya koymaktir. Calismanin amacina yonelik
degerlendirmelerin dogru bir sekilde yapilabilmesi i¢in veri toplama araci olarak anket
teknigine bagvurulmustur. Arastirmanin evrenini Dicle Universitesi dgrencileri
olugsturmaktadir. Arastirmanin drneklemini kolayda érnekleme ydntemi ile belirlenen
406 o6grenci olusturmaktadir. Verilerin analizinde demografik dzellikler ile ilgili ylzde-
frekanslar degerleri alinmis olup, yapilan analizler neticesinde hizh yiyecek tiketimine
etki eden faktorlerin ortalamalari ve standart sapmalari belirlenmistir. Katilimci
ogrencilerin fast food tlketimlerine etki eden en 6nemli nedenlerin basinda Urin
Ozellikleri, daha sonra hiz ve fiyat politikasi gelmektedir. Fiziki unsurlar ve igletmenin
tanitim faaliyetleri ile imaji faktorlerinin, kullanilan 6 faktor icerisinde en az éneme
sahip 2 faktor olarak nitelendirilmesi mimkunduir.
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Abstract

The aim of the study is to determine variables of university students’ preferences of
fast food products according to the severity, and to find out if there are differences
according to demographic variables. For the purpose of an accurate assessment of the
study, as the data collection tool, the survey technique was applied. The research
population consists of 406 students of Dicle University. Easy sampling technique was
used in the study. In the analysis of data, frequency and percentage values were used
for demographic features. In the results of analysis, the average and standard
deviation of the factors affecting fast food consumption were determined. The most
important reason which effects participant students’ fast food consumption is “the
product characteristics” and then “the speed” and “the price policy”. The factors of
“physical elements” and “the image of the company’s promotional activities” can be
considered as the least important two factors out of six factors used. The results of the
study were discussed and recommendations were offered for practitioners.
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* Bu galisma “2nd International Congress of Tourism Management Research-2015 Aydin, Kusadas!” adli
kongrede s6zll olarak sunulmustur.

102

——
| —


mailto:ibrahim.sengun@dicle.edu.tr

