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OZET

Giiniimiizde bilim ve teknolojideki gelismeler, yasam bi¢imimizi etkilemis ve degistirmistir. Bu degisimden en
¢ok etkilenen alanlardan biri de turizm sektoriidiir. Bilisim teknolojileri, turizm sektériiniin olmazsa olmazlari
arasindaki yerini almistir. Bilisim teknolojilerinin turizm alaninda gelisimiyle birlikte; teknolojinin turizm alani
ihtiyaglarina yetkinligi tartisilmaya baslanmistir. Bu yetkinlik turizmde bilisim alaninda ¢esitliligi ve rekabeti
dogurmustur. isletmelerde verimliligi ve etkinligi artirmak icin dogru bilgiye dogru yerde ve dogru zamanda
ihtiya¢ duyulmaktadir. Dogru zamanda ve yerde, dogru bilgiyi saglamak ise ancak bilgi teknolojileri ile miimkiin
olabilmektedir (Bertan, 2006: 45).Otomasyonlarin etkinligi, kullanicilarin ihtiyaclarini karsilamadaki basarisi ve
kullanicilarin memnuniyet diizeyleri dl¢tilerek tespit edilebilir. Bu ¢alisma ile konaklama isletmelerinde kullanilan
onbiiro otomasyon sistemlerinin etkinligi, yetkinligi sistem analizi ve tasarimi acisindan degerlendirilmeye
calistlmistir. Birinci bolimde sistem analizi ve tasarimin ne oldugu ile ilgili kavramlar, ikinci boliimde ise otel
otomasyonlart ile ilgili kavramlar anlatilmistir. Ugiincii boliimde otel otomasyonlari ile sistem analizi yaklasimina
uygun anket sorulari hazirlanmig, Antalya’da alaninda uzman ilgili kisilere sorularak ¢alisma tamamlanmistir. Bu
calisma ile miithendislik bilimi olan sistem analizi ve tasariminin sosyal bir bilim alan1 olan1 otel isletmeciliginin
otomasyon iglevlerinin karsilagtirtlmasi hedeflenmistir. Calisma sonucunda otel isletmeciliginde g¢alisacak
otomasyoncularin ayni zamanda isletme temel fonksiyon bilgisine sahip olmasi gerekliligi tespit edilmistir. Ayrica
halen kullanilan otel otomasyonlarinin agile(¢evik) yontemle tasarlandigi belirlenmistir.

Anahtar Kelimeler: Sistem Analizi ve Tasarim, Onbiiro Otomasyonlari, Agile Yontem

ABSTRACT

Today, developments in science and technology have affected and changed our way of life. One of the areas most
affected by this change is the tourism sector. Information technologies are among the sine qua non of the tourism
industry. Along with the development of information technologies in the field of tourism; the competence of the
technology to the needs of the tourism field has begun to be discussed. This competency has created diversity and
competition in the field of tourism in the field of knowledge. The right information is needed in the right place and
at the right time in order to increase the efficiency and efficiency in the enterprises. Providing the right information
at the right time and place is only possible with information technology. The efficiency of the automations can be
determined by measuring the users' satisfaction levels and the success of the users in meeting their needs. In this
study, it was tried to evaluate the effectiveness, competence system analysis and design of the front office
automation systems used in accommodation enterprises. In the first part, concepts related to system analysis and
design are explained. In the second part, concepts related to hotel automation are explained. In the third part,
appropriate questionnaires were prepared for hotel automations and system analysis approach, and the study was
completed by asking the relevant experts in Antalya. The aim of this study is to compare the automation functions
of hotel management, which is a social science field of system analysis and design, which is engineering
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knowledge. As a result of the study, it has been determined that the operators who will work in the hotel
management should also have basic operational knowledge of the operation. In addition, it is determined that the
hotel automations that are still used are designed with agile method.

Keywords: System Analysis and Design, front office automation, agile method
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OZET

Islam ve turizm arasinda olumlu bir iliski bulunmaktadir. Islam, Miisliimanlar1 seyahat etmeye tesvik eden bir
baris dinidir ve bu kosullar Islami turizm kavraminin gelismesi icin ¢ok énemlidir. Bugiin diinyada 1,6 milyarin
iizerinde bir Miisliman niifus bulunmaktadir ve Islam iilkelerinin ekonomik gostergeleri her gecen giin
yiikselmektedir. Tiim bu kosullar, Miisliimanlarin turizme katilimim desteklemektedir. Bugiin Malezya, Iran,
Suudi Arabistan ve Tiirkiye gibi gesitli iilkeler, Islami turizm pazarindan 6nemli oranda faydalanmaktadirlar. Bir
Islam beldesi olarak 6zelde Kazakistan ve genelde Orta Asya topraklari, Islami turizm konusunda daha
kesfedilmemis bir define konumundadir. Kadim tarihten bu yana Ipek Yolu olarak bilinen, insanlik tarihinde
gbriilen en biiyiik ticari platform olarak da bilinen Ipek Yolu iizerinde yer alan Orta Asya topraklari, Islami
turizmden yiiksek seviyede istifade edebilmesi i¢in dnemli avantajlart bulunmaktadir. Bu yazinin amaci: Helal
turizmin ne oldugunu belirlemek, diinya iilkelerinden birtakim 6rnekler vermek ve son tahlilde Orta Asya’da
Islami Turizm’in canlandirmasi hususunu vurgulamaktir.

Anahtar Kelimeler: Helal Turizm, Ipek Yolu, Orta Asya, Kazakistan

ABSTRACT

There is a positive relationship between Islam and tourism. Islam is a religion of peace that encourages Muslims
to travel and these conditions are very important for the development of the concept of Islamic tourism. Today,
there are more than 1.6 billion Muslim population in the world and the economic indicators of Islamic countries
are increasing day by day. All these conditions support the participation of Muslims in tourism. Today, Malaysia,
Iran, Turkey and several countries, such as Saudi Arabia, Islamic benefit significantly from tourism market. As an
Islamic town, in particular, Kazakhstan and Central Asia, in particular, are more unexplored treasures on Islamic
tourism. Since the ancient history, known as the Silk Road, known as the largest commercial platform in the history
of humanity on the Silk Road, the Central Asian lands, Islamic tourism has a significant advantage to benefit from
the highest level. To give some examples from their countries and to emphasize the revitalization of Islamic
Tourism in Central Asia.

Keywords: Halal Tourism, silk road, The Middle East, Kazakhstan
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ATTITUDE OF TURKISH TOURISTS TOWARDS HALAL TOURISM
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GC University Faisalabad, Pakistan
mnmohsin71@gmail.com

ABSTRACT

Halal tourism market is popular trends of this era. It attracts to Muslim families who follow rules of Islam. Halal
flights, Halal Market, Halal hotels and others are emerging trends in tourism. The current study was conducted to
know the attitude and trends of muslim community to ward Halal Tourism Market.Samples of 50 Turkish tourists
were selected to collect the data to achieve the objectives of the study. Purposive sampling technique was used to
select the sample. Self developed questionnaire and indepth interview with 20 tourists was use d to collect the data.
The collected information revealed that there is excellent prospectus of Halal tourism in future. Halal tourism
destinations have developed in different countries. Turkish Tourists welcomed the halal tourism market.

Keywords: Attitude, halal tourism, halal foods
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LEGAL BASIS FOR TOURISM DEVELOPMENT IN KAZAKHSTAN
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ABSTRACT

The concept of tourist industry development till 2020 in Kazakhstan was accepted 2014. The main idea of this
concept is that the state should conduct an active policy aimed at creating conditions for the development of the
tourist infrastructure, attracting private investors, forming a legal framework that provides favorable economic
conditions for the tourist industry (Concept, 2014). In fact, the legal basis for the development of tourism is created.
However, the statistics show that the level of the country's attractiveness for tourists is still low. Therefore, the
research examined all the current legislative acts in the issue of effective state tourism policy in order to assess the
current situation, inform regulating state bodies about how the laws of the country allow or hamper the
development of tourism, develop proposals for changing the weaknesses of legislation, especially issues ensuring
the safety of tourists.According to statistics for 2016, domestic tourism amounted to 31.5% in 2016, inbound
tourism - 4.7%, outbound tourism - 63.8% (Committee on Statistics of the Republic of Kazakhstan, 2016).
Proceeding from this, the authors prove the need for changes and improvements in the situation in raising the
country's positions in the ranking on attracting tourists and the legal framework.

Keywords: Tourism, tourist industry, tour operator, travel agent, Kazakhstan.
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THE CURRENT STATE OF THE TOURISM INDUSTRY IN
KAZAKHSTAN AND THE PROSPECTS FOR ITS DEVELOPMENT IN
THE SOUTHERN REGION

Anuarbek AIMEN

M. Kh. Dulaty Taraz State University
aimenov_111@mail.ru

ABSTRACT

The aim of the study: to analyze the current state of tourism in Kazakhstan, to identify the problems of
underdevelopment and their causes. Abstract-logical, monographic, economic-statistical, factorial, comparative
and sociological research methods were used at different stages of the research. The study found that the potential
of Kazakhstan's tourism is not fully realized, as the development of the tourism industry depends on the creation
of a modern competitive tourist complex, including natural and climatic conditions, tourist attractions, developed
infrastructure. The main reasons for this include: insufficient development of engineering, transport and social
infrastructure in places of tourism, inaccessibility of tourist facilities, insufficient number and quality of service of
roadside infrastructure, lack of qualified personnel in the field of tourism, including the academic nature of
education, some isolation of educational programs from the requirements of the labor market, production needs,
expectations of employers, insufficient level of coordination of the interested state bodies for implementation of
the complex approach in development of the tourist branch, including the cultural and sports direction, weak
marketing and branding, low investment appeal. The obtained results allowed to determine the tasks of improving
the efficiency of tourism should be implemented the following tasks: development of domestic and inbound
tourism, the development of regional cultural and tourist clusters, increasing the contribution of the tourism
industry to the economy of the state, stimulating investment, creating jobs in the tourism industry and related
sectors of the economy, the development of entrepreneurship, including SMEs in related sectors of the economy,
and human potential, in the whole country and regions, including rural areas, improving the quality of the tourist
product and ensuring its competitiveness, planning tourist development, including in the field of specially
protected natural areas, ensuring the further development of tourist infrastructure that meets international
standards, the promotion of tourist destinations (destinations and places of visit) in the domestic and international
markets, the formation of a single national tourist brand.

Keywords: Competitiveness, service, infrastructure, cluster, entrepreneurship.
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ABSTRACT

The successful development of tourism depends on actions, which are aimed at preserving cultural, historical and
natural resources. Food culture and traditional products are key components of a sense of identity. To multiply and
preserve spiritual and cultural values is the main idea of the program article of the President of Kazakhstan N.A.
Nazarbayev "Course towards the future: modernization of Kazakhstan’s identity." Today the state is actively
working to improve the conditions necessary to improve the level of provision of tourism services. However, the
pace of development of such types of tourism as cultural, ethnic, ecological are still inadequate. The cultural
potential of the region is expressed in its historical heritage. Supporting the culture of traditional food systems is
a driving force for regional sustainable development strategies that are heavily based on traditional local products.
A special role in this is played by peasant farms and family farms, the development and sustainability of which is
one of the important directions of the modern agrarian policy of the state. Despite ongoing research in theory and
practice in this field, there is still no consensus on determining the stability of the farm, the relationship between
agrarian, economic sustainability and socio-cultural indicators, as well as the methodology for assessing the
sustainability of farms in today's dynamic world. The article attempts to define a set of indicators and criteria, as
well as to assess the degree of protection of peasant farms in Kazakhstan using in the example Zhambyl Region’s
facilities. It is shown that farms are characterized as playing active roles in preserving social values, encouraging
and transferring knowledge. There are researched various factors, which are affect the provision of sustainability,
as well as to food, and to the peasants that produce them (farmership households).The basis of the article is the
analysis of information on the assessment of sustainability in food systems, using official statistics, as well as the
results of interviews with the target group of Zhambyl Region's farmers.

Keywords: Food Culture, traditional products, indicators and sustainability criteria, peasant (farm) farms.
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ABSTRACT

International tourism is currently one of the most dynamically developing sectors of foreign economic activity.
The steady growth of the influence of tourism both on the world economy as a whole and on the economies of
individual countries and regions is one of the most significant, permanent and long-term trends that accompanies
the formation and development of the world economy. It becomes obvious that tourism is becoming a major
independent branch of the national economy, which activities are aimed at meeting the specific needs of the
population. The variety of these needs is met not only by tourism enterprises, but also by enterprises of other
industries, which determines the importance of tourism as one of the factors of the multiplicative impact on the
development of the economy. Tourism is one of the factors of world integration processes, and tourism business
is now becoming a significant sector of the economy. In addition, among various types of services tourism takes
one of the leading places, already today it is one of the largest industries, which gives more than 12% of the world
exports of goods and services, which is 1,289.8 billion dollars. International tourism is one of the three largest
export industries, behind the oil industry and the automotive industry. The study of tourism from a scientific point
of view has recently attracted the attention of scientists from many fields of knowledge. In this regard, there was
a need to develop precise and consistent definitions and terms. This problem is dealt with annually by various
organizations, including the United Nations, the World Tourism Organization, the Organization of Economic
Cooperation and Development. The increase in the volume of capital investments in tourism also indicates the
economic importance of this area at the world level. According to the forecasts of the WTO, the development of
international tourism will constantly increase. Thus, the average growth rate of international tourist visits is 4.2%
to 2010 and 4.5% in the period from 2010 to 2020. International tourism promotes economic and social
development on a global scale. The above data confirm once again that international tourism occupies an important
and significant place in the world economy.

Keywords: International tourism, foreign economy, world economy, tourism
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ABSTRACT

Currently, tourism in the country is more a conglomeration of tourist phenomena, resources, activities, individual
studies, with poorly defined economic goals of service industries, and this is a natural stage in the process of the
industry's development. At the same time, according to the established patterns in economic geography, each
industry possesses certain production and technological unity and is a set of enterprises that are similar in purpose
to the output produced, the resource used, technique and technology of production, by location factors, etc. Of
particular interest is the formation and development of intersectoral complexes within the republic's tourism
system, bordering on other related industries as a result of integration production links. The Republic of
Kazakhstan attaches great importance to the development of modern infrastructure, including tourism. Agreements
on cooperation in tourism with Turkey, Iran, Xinjiang-Uygur Autonomous Region of China, Moldova, Hungary,
the State of Israel, Kyrgyzstan, Egypt have been signed. Intergovernmental and interagency agreements with
Croatia, Pakistan, Singapore, China are under preparation. Factors affecting the development of tourism in general
are diverse and multifaceted. As for our country, the vast Kazakhstan has all the prerequisites for the development
of the tourism industry, creating infrastructure and achieving a high appraisal in the world community. The
independent status of the tourism industry will help solve complex social, environmental, demographic and other
problems related directly to both tourism and its complementary elements - other sectors of the economy of the
Republic of Kazakhstan. The Development Strategy of Kazakhstan until 2030 directly points to the need for the
development of the tourism industry. This involves creating zones of civilized fishing and hunting, providing
tourists and holidaymakers with the necessary services.

Keywords: Tourism industry, the development strategy of Kazakhstan, Kazakhstan
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ABSTRACT

Relying on the program article by the country’s head N.A. Nazarbayev “Glance at the future: modernization of the
social consciousness”, the author analyzes social consciousness mechanics of modernization on the basis of
maintenance of national identity. Historiography overview, education, science, and culture development at Soviet
times allows the author to draw the conclusion that conscious elimination and tradition destruction, ideological
control on the spiritual life, conscious manipulation, dissidence destruction were taking place during the whole
20th century. The author of the article gives a definition to a concept of “a national identity”, conducts analysis of
the given concept, in the period of the USSR existence, and shows how the content of the given concept has
changed during the period of Kazakhstani independent. The article, elicits the essence of national genetic code and
proves that the given code is a core which links past, present, and the future of the Kazakh nation. In the opinion
of the author, the process of national - cultural revival have started since Kazakhstan got the independence.
Existence of national revival is revealed in the article of the president of Kazakhstan Republic which focuses on
spiritual customs revival of the Kazakhs values, particularly the national culture, traditions, customs and
ceremonials and national identity as well. In order to maintain the national identity, the author gives a main role
to the development of the language as a body of national self-consciousness. This way the alphabet change has a
significant role. Based on this analysis the author concludes that the conversion from Kazakh alphabet to Latin
will contribute significantly in the approach of Kazakhstan to Turkic world and will increase the global
competitiveness of Kazakh people and the development of tourism in Kazakhstan.

Keywords: Revival, national culture, national identity, globalization, over prices.
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OZET

Otel igletmelerinin iirettikleri {irin ve hizmetleri, rekabet¢i piyasa kosullarinda, tatminkar bir kar ile misafirlerinin
kabul edebilecegi fiyat ve kalitede sunarken, maliyetlerini kontrol etmeleri ve yonetmeleri kaginilmaz bir gereklilik
olarak karsimiza ¢ikmaktadir. Bu ¢alismanin temel amaci, otel isletmelerinde, son yillarda artan hammadde
maliyetleri neticesinde, hedef maliyetleri tutturmak amaciyla yoneticiler ve mutfak sefleri tarafindan meni
igerikleri olusturulurken gergeklestirilen yeni uygulamalari saptamaktir. Yeni uygulamalar ile ilgili derinlemesine
veri elde etmek amaciyla, nitel arastirma yontemlerinden yar1 yapilandirilmis gériisme teknigi uygulanmustir.
Kapadokya Turistik Bolgesi’nde faaliyet gosteren turizm isletme belgeli, 4 ve 5 yildizli toplam 20 otelden 10 tanesi
arastirmaya dahil edilmistir. Bu oteller, gruplar halinde konaklayan misafirlerine agik biife kahvalt1 ve aksam
yemegi hizmeti sunan isletmelerdir. Otellerde gorev yapan miidiir, yiyecek-icecek miidiirii, mutfak sefi, sef
yardimcist konumundaki toplam 27 kisi ile yar1 yapilandirilmig goriismeler gerceklestirilmis ve goriismeler
sonucunda elde edilen veriler igerik analizine tabi tutulmugtur. Analizler sonucunda, bdlgedeki 4 ve 5 yildizli
otellerin hedef maliyetleri tutturabilmekte zorluk c¢ektikleri, maliyetleri tutturabilmek adina kullanilan
malzemelerde ve yemeklerin iceriginde degisikliklere gittikleri, baz1 misafirlerden olumsuz tepkiler aldiklari,
aragtirmada elde edilen temel bulgulardir.

Anahtar Kelimeler: Kapadokya, hedef maliyetlendirme, menii analizi, standart recete
ABSTRACT

It is an inevitable necessity to control and manage the costs of providing the products and services that hotels
produce in competitive market conditions, at a price and quality acceptable to their guests with a satisfactory
profit. The main aim of this study is to identify new practices in hotel operations that have been carried out by
managers and culinary chefs in order to maintain target costs in the face of rising raw material costs in recent years.
In order to obtain in-depth data on new applications, semi-structured interview technique was applied from
qualitative research methods. 10 of the 20 hotels with 4 and 5 star hotels with tourism operation certificate
operating in Cappadocia Touristic Region were included in the survey. These are the establishments that offer
open buffet breakfast and dinner service to their guests in groups. Semi-structured interviews were conducted with
a total of 27 people, including the manager, food and beverage manager, kitchen supervisor, and chief assistant,
who were working at the venues. The results of the interviews were subjected to content analysis.As a result of the
analysis, it is the main finding in the research that 4 and 5 star hotels in the region have difficulties in meeting the
target costs, materials used to keep the costs, food changes in the contents, and some guests are getting negative
reactions.

Keywords: Cappadocia, target costing, menu analysis, standard prescription
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TURIZM ~-MUTFAK SEKTORUNDE CALISAN KADINLARIN
KARSILASTIKLARI SORUNLARIN SINIFLANDIRILMASINA
YONELIK BiR ARASTIRMA: ANTALYA ORNEGI

AN INVESTIGATION ON THE CLASSIFICATION OF THE
PROBLEMS OF THE COMPARISONS OF FEMALE WORKING IN
TOURISM AND KITCHEN SECTOR: CASE OF ANTALYA

Ozkan ERDEM?, Adem ARMANZ? Celal ARATOGLU?

Ykdeniz Universitesi Goyniik Mutfak Sanatlar: Meslek Yiiksekokulu As¢ilik Programi
zkanerdem@gmail.com
2Akdeniz Universitesi Turizm Fakiiltesi Gastronomi ve Mutfak Sanatlar1 Béliimii
ademarman@akdeniz.edu.tr
$Akdeniz Universitesi Goyniik Mutfak Sanatlar: Meslek Yiiksekokulu Ascilik Programi
celalaratoglu@akdeniz.edu.tr

OZET

Sanayilesmeyle birlikte gelen kentlesme, degisen ekonomik, kiiltiirel ve sosyal yapi, calisma saatlerinin azalmasi
ve sosyal haklarin iyilestirilmesi, egitim seviyelerinin artmasiyla birlikte kadmnlar is giicli piyasasinda daha fazla
yer almaya baslanustir. Ozellikle de gelismekte olan iilkelerde en dnemli hizmet sektdrlerinde biri olan turizm
sektoriinde ihtiya¢c duyulan kalifiye ya da kalifiye olmayan is giicli olanaklar1 daha fazla kadmn c¢alisanin bu
sektorde yer almasina sebep olmaktadir. Bu cergevede bu calismanin amact Turizm sektoriiniin en dnemli
kollarindan biri olan yiyecek i¢ecek ve mutfak sektoriinde kadin ¢alisanlarin karsilastigi sorunlarin analiz edilmesi
ve kargilastiklar1 bu sorunlarin meslege karsi olumsuz tutum gelistirme ya da is birakma egilimlerine olan etkisinin
belirlenmesidir. Arastirmada nitel yaklagim ¢er¢evesinde veri toplama teknigi olarak yari yapilandirilmig gortisme
formu olusturularak Antalya’ da bulunan bes yildizli otellerin ve gesitli restoranlarin mutfak béliimlerinde galisan
18 kadin ile yiiz yiize goriisme yapilmustir. Elde edilen veriler analizi igerik analizine tabi tutularak yorumlanmustir.

Anahtar kelimeler: Kadin, turizm sektorii, mutfak, kadin ¢alisanlar, kadin ¢alisanlarin karsilastiklar1 sorunlar.

ABSTRACT

With the urbanization that comes with industrialization, the changing economic, cultural and social structure, the
reduction of working hours and the improvement of social rights, with the increase of education levels, women are
taking more place in labor market. Particularly in developing countries, one of the most important service sectors,
the non-qualification or non-qualification job opportunities needed in the tourism sector causes more female
employees to be involved in this sector. The purpose of this work in this framework is to analyze the problems
faced by women in the food and beverage and culinary sector, one of the most important branches of the tourism
sector, and to determine the impact of these problems on the negative attitude towards the occupation or on the
tendency to leave. As part of the qualitative approach, a semi - structured interview form was developed as a data
collection technique and face - to - face interviews were conducted with 18 women working in five - star hotels
and kitchens in various restaurants in Antalya. The obtained data analysis was analyzed by content analysis.

Keywords: Women, tourism sector, kitchen, female workers, problems faced by female workers.
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TURKIYE 2053 PROJESI; “GUC VE ADALET” HEDEFLERI
BAGLAMINDA TURiIZM ENDUSTRISININ INCELENMESI

TURKEY 2053 PROJECT; INVESTIGATION OF TOURISM INDUSTRY
IN THE “POWER AND JUSTICE" CONTEXT
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Baris YALCINKAYA*

Ystanbul Universitesi, Iktisat Fakiiltesi
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3Gazi Universitesi, Turizm Fakiiltesi
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OZET

Degisimin ¢ok hizli oldugu giiniimiiz diinyasinda iilkeler arasi iliskilerin ¢ok boyutlu bir rekabet ortaminda
siirdiiriildiigii gériilmektedir. Ulkeler sahip olduklar1 yumusak ve sert gii¢ kapasitelerini kullanarak kiiresel rekabet
ortaminda varliklarini siirdiirmek ve bulunduklari konumlari gii¢lendirmek igin siirekli bir ¢aba igerisindedirler.
Bu ¢abanin basarisi ise ancak i¢inde bulunulan kosullarin, eldeki imkanlarin, olasi firsatlarin dogru bir sekilde
sentezlenmesine, akilct ve ulasilabilir kalkinma hedeflerinin belirlenmesine ve bu hedeflere ulagmak {izere azim
ve kararlilikla ¢aligmaya baghdir. Tiirkiye cografi konumu, sahip oldugu zengin tarihi ve insan kaynagi
bakimindan diinyada stratejik 6neme sahip iilkeler arasinda yer almaktadir. Icerisinde bulundugu cografyanin
giderek istikrarsizlagmasi Tiirkiye acisindan kalkinma plan ve programlarinin énemini arttirmaktadir. TASAM
Tiirkiye 2053 Projesi; Fethin 600. y1ldoniimii olan 2053 yilinda Tiirkiye’ nin olmasi gereken yer ve hedeflerle ilgili
“Gii¢ ve Adalet” perspektifinde vizyon, hedefler ve bu hedeflere ulasmada kullanilmasi1 gereken stratejilerin
belirlenmesini amaglamaktadir. Bu kapsamda “Makro Cerceve, Stratejik Lokomotif Sektdrler ve Degerler Insas1”
olmak iizere li¢ temel baslikta galigmalar yiriitiilmektedir. Nitekim Tiirkiye’yi 2053 yilinda Gii¢ ve Adalet
perspektifinde ideallerine ulastiracak lokomotif sektorlerden birisi de “Turizm, Cevre, Sehircilik” olarak
belirlenmistir. TASAM Tiirkiye’nin 2053 turizm, ¢evre, sehirlesme vizyonu; zengin dogal, tarihi, kiiltiirel ve insan
kaynaklarini koruyan ve siirdiiriilebilir kilan, yenilik ve teknoloji ile biitiinlestiren, rekabet giicline sahip, bolge i¢i
ve bolgeler aras1 gelismislik farkini azaltan, yagam kalitesi yiikselen bir iilke olabilmektir. Bu ¢alismanin amact;
Tirkiye 2053 projesi “Gii¢ ve Adalet” vizyonu ile ulasilmak istenilen hedeflerde turizmin nasil bir role sahip
olabilecegini incelemektir. Bu amaci gergeklestirmek {izere mevcut turizm politikalar1 giincel siyasi, ekonomik ve
teknolojik gelismeler 1s181nda ele alinacaktir. Turizmin nicelik olarak degil nitelik olarak gelismesi noktasindaki
mevcut sorun ve engeller tartisilarak, Tiirkiye nin bulundugu cografyada giivenilir, ekonomik bakimdan giigli,
barisgil ve oncii bir lilke olmasi baglaminda Turizmin yumusak bir gii¢ olarak kullanilmasi konusunda &neriler
sunulacaktir.

Anahtar Kelimeler: Tirkiye 2053 projesi, gii¢ ve adalet, turizm endiistrisi, turizm politikasi, turizm
ABSTRACT

It is seen that inter-country relations are maintained in a multi-dimensional competitive environment in today's
world where change is so rapid. Countries are constantly striving to maintain their presence and strengthen their
position in a global competitive environment by using the soft and hard power capacities they have. The success
of this effort depends only on synthesized correctly the current conditions, the existing possibilities, the possible
opportunities, on the other side the determination of rational and achievable development goals, and work
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determinedly to achieve these goals. Turkey is among the countries that have strategic importance in the World
with regards to its geographical location, cultural richness and human resource. Increasingly instability of the
present geography increases the importance of the development plans and programs for Turkey. TASAM Turkey
2053 Project; aims to identify the vision, goals, and the strategies that should be used to reach these goals on the
"Power and Justice" perspective related to where and how Turkey desire to be in 2053, when 600th anniversary of
the conquest. Within this scope, studies are being carried out under three main headings as "Macro Framework,
Strategic Locomotive Sectors and Value Construction™. Indeed, "Tourism, Environment and Urbanism™ was also
determined as one of the locomotive sectors will bring Turkey to ideals in the “Power and Justice” perspective in
the year 2053. Turkey's 2053 tourism, environment, urbanization vision; is to be a country that protects rich natural,
historical, cultural and human resources and make these resource sustainable and integrates it with innovation and
technology, that has a competitive power, that reduces inter-regional differences in terms of development, that
increases the quality of life. The purpose of this study is to examine the role of tourism in achieving the specified
targets in the TASAM Turkey 2053 project with "Power and Justice" perspective. To achieve this aim, existing
tourism policies will be discussed in the light of current political, economic and technological developments. The
current problems and barriers in the development of Tourism as a quality not as a quantity will be discussed, while
suggestions will be offer about How can use of Tourism as a soft power in the context of being reliable,
economically strong, peaceful and leading country.

Keywords: Turkey 2053 Project, Power and Justice, Tourism Industry, Tourism Policy, Tourism.
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DOGU ANADOLU VE AZERBAYCAN SEHIRLERININ TURISTIK
ACIDAN TEBLIGI (XV. - XVII. YUZYIL SEYYAH VE
COGRAFYACILARIN ESERLERI ESASINDA)

TOURIST PROMOTION OF CITIES OF EASTERN ANATOLIA AND
AZERBAIJAN
(BASED ON THE WORKS OF THE XV-XVII CENTURY TRAVELERS
AND GEOGRAPHERS)

Miibariz AGALARLI

Azerbaycan Devlet Pedaqoji Universitesi
amz2005@rambler.ru

Ortacag doneminde Dogu Anadolu ve Azerbaycan bolgesi politik, ekonomik ve stratejik agidan oldukg¢a 6nemli
bir bélge konumundaydi. Dogu’yla Bati’y1 birbirine baglayan miihim kervan yollarinin gectigi bu bolgeler ortagag
tarihi boyunca zengin ticaret Kkafilelerinin, hasmetli ordularin, diplomatik elgilik heyetlerinin, macera arayan
gezginlerin giizergahi tizerinde bulunmus, dogulu ve batili seyyahlarin kaleminin iriini olan bir c¢ok
seyahatnamelere konu olmustur. Bu donemde Dogu Anadolu ve Azerbaycani gezmis veya bir sure burada yasamis
gezginler ve cografyacilar bu bolgenin sehireleri, niifusu, gelenekleri, yasam tarzi ve mimari anitlari hakkinda
ilging bilgiler vermiglerdir. Sempozyuma sunmak istedigimiz bildiride XV-XVII. yiizyillarda gerek Misliiman,
gerekse de Avrupal muellifler tarafindan yazilmig seyahatnamelerde bu bélgelerin sehirlerinin nasil anlatildigin
ele almay1 hedefliyoruz. Bahsettigimiz donemde Islam cografyacilar: ve seyyahlarindan Abdii’r-Resid el-Bakuvi,
Evliye Celebi, Alman gezgini fohan Kempfer, Qolsteyn elcisi Adam Oleari, Fransiz Jan Sarden, Jan Batist
Tavernier, Portekizli diplomatic delegeler Antonio Tenreiro, Mestre Afonso, Venedikli seyyahlar ve elgilerden
Josophat Barbaro, Giovanni Maria Angiolello, Anonim Bir Tiiccar, Mikel Membre kendi eserlerinde Dogu
Anadolu ve Azerbaycan sehirleri olan Ahlat, Bitlis, Van, Ercis, Mus, Adilcevaz, Diyarbakr, Erzurum, Erzincan,
Kars, igdir, irevan, Bakii, Samahi, Gence, Nahcivan, Derbent, Tebriz, Ardebil, Urmiya sehirlerinin kiiltiirel ve
politik hayatina, sosyo-ekonomik durumuna, ahalisine, adetlerine ve torelerine, gorkemli abidelerine iliskin pek
kiymetli bilgiler aktarmiglardir. Ayrica, bu gezginler Dogu Anadolu bélgesinde bulunan Tatvan, Vestan, Batman,
Van ve Beyqgiri sehir kaleleri hakkinda da dikkate deger haberler vermigler. Tiim bu bilgiler bildirimiz ¢ergevesinde
incelenecektir.

Anahtar Kelimeler: XV.-XVII. Yiizyil, Dogu Anadolu, Azerbaycan,, Seyyahlar, Seyahatnameler.
ABSTRACT

During the Middle Ages, Eastern Anatolia and Azerbaijan were one of the most important political, economic and
strategic regions. These areas, connecting East and West, important trade routes throughout the Middle Ages,
which were the areas of the rich trade caravans, the mighty armies, the diplomatic embassy staffs, had become the
subject of many travel notes of the travelers and geographers. Traveling to East Anatolia and Azerbaijan during
this period, travelers or geographers who lived here for a while, gave interesting information about the cities,
population, habits, lifestyle and architectural monuments of this region. In the article submitted to the symposium,
the information on this region given in the travel books and geographical works written by both Muslim and
European authors in the XV-XVII centuries will be presented in a comparative way. During the reporting period,
Islam geographers and travelers such as Abdurrashid al-Bakuvi, Evliya Chelebi, German traveler Johan Kempfer,
French Jan Charden, Jean-Baptiste Tavernier, Portuguese ambassadors Antonio Tenreiro, Mestre Afonso,
Venezian ambassadors and travelers losofat Barbaro, Giovanni Maria Angiolello, an anonymous merchant, Mikel
Membre and others in their works provide us with political, social and cultural life, economic conditions,
population, customs and prominent architectural monuments of such cities of Eastern Anatolia and Azerbaijan as
Hilat, Bitlis, Van, Diyarbekir, Erzurum, Erzinjan, Kars, Igdir, Iravan, Baku, Shamakhy, Ganja, Derbent, Tabriz,
Ardabil and Urmia. All this information will be illuminated within our articles.

Keywords: XV-XVII century, Eastern Anatolia, Azerbaijan, travelers, Travelogues (travel notes).
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SURDURULEBILIR TURIZM ACISINDAN KASTAMONU YEMEK
KULTURUNUN ONEMI VE NESILDEN NESILE AKTARILABILMESI
ICIN YAPILABILECEK CALISMALARA ORNEKLER

EXAMPLES OF WORKS TO BE CONDUCTED TO IMPORT AN
IMPORTANT AND DELIVERED CATMONUAL CULTURE FOR
SUSTAINABLE TOURISM

Nagme SIRVAN BORAN

Gazi Universitesi Polath Sosyal Bilimler Meslek Yiiksekokulu
nsboran@hotmail.com

OZET

Turizm ekonomik sosyal ve teknolojik gelismelere paralel, siirekli bir gelisim gostermekte ve énemli bir doviz
istihdam kayna@i olarak pek ¢ok tilkenin kalkinmasina katkida bulunmaktadir. Turizmin diizenli bir sekilde
gelisebilmesi igin ¢evresel dogal kaynaklarin sosyal ve kiiltiirel dokunun korunmasi ¢ok Onemlidir.
Siirdiiriilebilir turizmin amaci turistik bolgelerin dogal, yerel, kiiltiirel 6zelliklerinin korunarak nesilden nesile
aktarilmasidir. Siirdiiriilebilir turizmin en O6nemli boliimlerinden biri de yemek kiiltiiriidiir. Tirkiye yerel
mutfaklarin 6zelliklerini i¢inde barindiran kokli ve ¢ok yonlii bir mutfak kiiltiirii gelenegine sahiptir. Mutfak
kavrami ile uluslarin yalnizca mutfaklarina iliskin yiyecek ve icecekleri degil, ayn1 zamanda yiyeceklerin ve
iceceklerin hazirlanisi, pisirilmesi tiiketimi saklanmasi ve servisi, mutfagin mimarisi, yemek torenleri, inang¢ ve
uygulamalar1 kapsayan, 6znel bir kiiltiirel yapr akla gelmektedir. Tiirk mutfak kiiltlirli, Selguklu ve Osmanlt
saraylarinda gelismis, Anadolu mutfaklarinin sunmus oldugu iiriinlerin ¢esitliligi ile birleserek, bugiinkii Tiirk
mutfak kiiltiiriiniin olusmasina neden olmustur. Bu caligmada; Tiirklerin tarih sahnesinde yer almalarindan
itibaren yemek ve mutfak kiiltiirinden ve Kastamonu yemek kiiltiiriinden bahsedilerek, siirdiiriilebilir turizm
acisindan onemi vurgulanmstir. Kastamonulu oniki kisi ile yar1 yapilandirilmis anket yoluyla yiiz yiize goriisme
yapilarak veriler toplanmistir. Yapilan arastirmalar sonucu 6zellikle geng ve yeni neslin Kastamonu yemek kiiltiirii
hakkinda yeterli bilgiye sahip olamadiklari ortaya g¢iktigindan, Kastamonu yemek kiiltiiriiniin siirdiiriilebilir
turizm agisindan gelecek nesillere aktarilmasi igin yapilabilecek ¢aligmalara 6rnekler sunulmaya ¢alisiimustir.

Anahtar Kelimeler: Siirdiiriilebilir turizm, kiiltiir, Kastamonu yemek kiiltiirii

ABSTRACT

Tourism is developing in parallel with economic, social and technological developments and contributes to the
development of many countries as an important foreign exchange employment source. With the
internationalization of tourism, there are significant changes in the natural physical environment social and cultural
life. It is very important to protect social and cultural tactics of environmental natural resources so that tourism
can develop on a regular basis. Sustainable tourism is the transfer of generations to the destination by preserving
the natural, local, cultural characteristics of the tourist areas. One of the most important aspects of sustainable
tourism is food culture...Turkey hosts rooted in the characteristics of the local cuisine and has a versatile culinary
tradition...With the concept of cuisine, it is not only the food and drink of the nations' kitchens, but also a subjective
cultural structure which includes the preparation of food and beverages, culinary consumption and service, culinary
arts, culinary ceremonies, beliefs and practices. Turkish culinary culture, developed in the Seljuk and Ottoman
palaces, combines with the variety of products presented by Anatolian kitchens, causing the formation of today's
Turkish culinary culture his study emphasizes the importance of sustainable tourism by mentioning food and
cuisine culture and Kastamonu food culture since the Turks took place on the historical scene. Data were collected
by face-to-face interviews with twelve Kastamonian people through a semi-structured questionnaire. As the result
of the researches revealed that they could not have enough knowledge about the young and new generation
Kastamonu food culture, the study tried to give examples of works that can be done to transfer Kastamonu food
culture to future generations in terms of sustainable Tourism

Keywords: Sustainable tourism, culture, Kastamonu food culture
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GASTRONOMI TURIZMINDE GELENEKSEL PEYNIRLERIN YERI;
GIRESUN iLi ORNEGI
THE PLACE OF TRADITIONAL CHEESES IN GASTRONOMY
TOURISM; EXAMPLE OF GIRESUN
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OZET

Yeme-igmenin bilime ve sanata doniistiiriilmesi olarak degerlendirilen gastronomi, turizmle biitiinleserek iilke
tanitimlarinda 6nemli bir rol iistlenmektedir. Son yillarda turizm endiistrisinin talep ayaginda destinasyonlarin
turist gekme noktasinda degisimler gézlemlenmistir. Turizmin gastronomi ayaginda, yoresel iiriinler olduk¢a
popiilerlik kazanmis ve turizme farkli bir alan kazandirmistir. Boylelikle yoresel gida iiriinleri ve mutfak kiilttiri
ile yogurulan kirsal turizm, insanlarin talep ettigi bir dinamizm haline gelmistir. Bu c¢alismada yoresel ve
geleneksel gida triinlerinden olan Giresun peynirlerinin, gastronomik agidan degerlendirilmesi amag¢lanmustir.
Aragtirmanin evrenini Giresun Ilinde dogup biiyiimiis ve hald burada ikamet eden 50 yas ve iistii kadnlar
olusturmaktadir. Giresun ilinin Merkez, Dereli ve Sebinkarahisar ilgelerinde 16 kisi ile goriismeler yapilarak, nitel
veriler elde edilmistir. Bu calismaya gére; Giresun Ili’nde yasayanlarin cogunlugunun giinliik veya kislik kullanim
amacl peynirlerini kdylerinde kendilerinin iirettigi belirlenmistir. Yorelerine 6zgii birgok yemegin yaninda
ozellikle bu yerel peynirlerin tiiketildigi tespit edilmistir. En ¢ok tiiketilen peynirler sirasiyla koyun (karin) peyniri,
tecen peyniri (imansiz uzayan peynir), tulum (deri)peyniri ve ¢oOkelek peyniri olarak belirlenmistir. Bu
peynirlerden karin peyniri ve tulum peyniri kisin tiiketilmektedir. “Cig teleme”, “Kes peyniri” gibi peynirlerin de
yOrenin unutulmaya yiiz tutmus peynirleri oldugu tespit edilmistir. Ayn1 zamanda ydre halkinin “Turizm ve Turist”
kavramlarina hakim oldugu fakat “Gastronomi turizmi” kavraminit bilmedikleri belirlenmistir.

Anahtar Kelimeler: Giresun Peyniri, Gastronomi Turizmi, Geleneksel Peynirler

ABSTRACT

Gastronomy, which is regarded as a transformation of eating and drinking into knowledge and art, play an
important role in promoting the country by integrating with tourism. On the demand side of the tourism industry
have been observed changes in the tourist attraction points of destinations in recent years. At the tourist
gastronomic stand, local products have been became very popular and tourism has brought in a different area.
Thus, rural tourism, which is dominated by local food products and culinary culture, has become a dynamism
demanded by people. In this study, it is aimed to evaluate the gastronomic aspects of Giresun cheeses which are
local and traditional food products. The universe of the research is composed of women who were born and raised
in the province of Giresun and who are still residing there, over 50 years of age. Qualitative data were obtained by
interviewing 16 people in the districts of Merkez, Dereli and Sebinkarahisar of Giresun province. According to
this study; It has been determined that most of the residents of Giresun Province produce cheese for daily or winter
use in their villages. It has been found that these local cheeses are consumed alongside many of the local specialties.
The most consumed cheeses were determined as sheep (wheat) cheese, tecen (imansiz uzayan cheese), tulum (skin)
cheese and lettuce cheese, respectively. These cheeses, sheep (wheat) cheese and tulum (skin) cheese are consumed
in winter. It has been determined that cheeses such as "Cig teleme" and "Kes cheese" have been forgotten. At the
same time, it was determined that the local people were dominant on the concepts of "Tourism and Tourists" but
did not know the concept of "Gastronomy tourism".

Keywords: Giresun Cheese, Gastronomy Tourism, Traditional Cheese
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OZET

Toplumlarda kiiltiirel degerlerin olusabilmesi i¢in o toplumlarin kokli gegmislerinin olmasi gerekir. Tiirkler Orta-
Asya’dan, Anadolu’ya kadar gecen siirede, kendine 6zgii bir¢ok kiiltiirel degerler olusturmustur. Toplumlarin
kiltiirel degerleri, dil, inang, gelenek gorenek, somut olan ve somut olmayan vb. degerlerdir. Tiirk kiiltiiriinde
ekmek sadece gida maddesi degil, ayn1 zamanda kiiltiirel degerlerin 6nemli bir parcasidir. Ekmek kavramina
yonelik yapilan arastirma sayisi1 oldukg¢a sinirlidir. Bu ¢alismanin amaci ¢ocuklarin yasaminda ki, ekmek ve ekmek
kavramini incelemektir. Arastirma Trabzonun Arakl: ilgesinde yatili bolge okulunda okumakta olan 411 &grenci
ile aragtirma yapilmistir. Calismaya goniillii olarak katilan dgrencilerin yaslari 10-16 arasindadir(12.75, ss.1.08).
Ogrencilere ekmegin ne ifade ettigi sorulmus ve isterlerse resimle de anlatabilecekleri belirtilmistir. Veri
toplamada anket ve ekmege karsi tutumu belirlemek amaci i¢in gelistirilen 12 sorudan olusan tutum 6lgegi
kullanilmistir. Peynir ekmek, zeytin ekmek kavraminin yaygin oldugu saptanmigtir. Ekmegin hangi yemeklerle
daha ¢ok tiiketildigi incelendiginde; birinci sirada gorba, ikinci sirada tavuk, tiglincii sirada salata, doérdiincii sirada
et yemekleriyle birlikte tiiketilmektedir. Erkekler kizlara gore daha fazla ekmek tiiketmektedirler. Ekmege karsi
tutum Olgeginde, Ekmege iligskin tutumu etkileyen en 6nemli birinci faktor; ekmek tiiketimini sevmek (14.20
$s.35), ikinci faktor ise ekmek tiiketimini ihtiyag olarak gérmektir (9.18 ss.31).Ekmek tiiketimini etkileyen en
onemli etmenler ekmegin tadinin, kokusunun ve doku yapisinin giizel olmasindan kaynaklanmaktadir. Ekmek
tiketimini ihtiya¢ olarak gorenler ise ekmek yemekten mutlu oldugunu yemezse doyamayacagini ve ekmek
yemekten kendilerini alamadiklarini belirtmislerdir. Ogrencilerin ekmek tiiketimini ihtiya¢ zorunluluk gibi
degerlendirdiklerinde ekmek tiiketimi de artmaktadir (r=.16,p<0.001).Cogunlukla grenciler ekmegi yemek olarak
algilamaktadir (%75,8). Ogrenciler ekmegi 5 tema ile tamimlamuglardir. Ekmek, yemek, saglik, israf, bugday(un),
is olarak tanimlamiglardir. Bu temalar agisindan yas, cinsiyet ve BKI degerlerine gore farklilik olup olmadigt
varyans analizi (ANOVA) ile incelenmistir. Sonuglara gore cocuklarin ekmege dair tanimlari yas, cinsiyet ve BKI
degerlerine bagl olarak bir degisim gostermemektedir (p > 0.05). Yapilan aragtirmanin degisik yas gruplarinda
tekrar edilmesi ile gocuklarin ekmege karsi tutumlarina yonelik daha somut verilere ulasilabilir.

Anahtar Kelimeler: Cocuk, ekmek, tutum, tercih.

ABSTRACT

In order for the cultural values to be formed in the societies, it is necessary to have deep-rooted pasts of those
societies. The Turkic has created many unique cultural values during the period from Central Asia to Anatolia.
The cultural values of societies, language, faith, tradition, concrete and tangible. values. In Turkish culture, bread
is not only a food item, but also an important part of cultural values. The number of researches made on the concept
of bread is rather limited. The purpose of this study is to examine the concept of bread and bread in children's life.
The research was carried out with 411 students studying at boarding school in Arakli, Trabzon. The students who
voluntarily participate in the study are between the ages of 10-16 (12.75, ss.1.08). They were asked what they
meant to their students and they were told that they would be able to explain the pictures. The attitude scale
consisting of 12 questions developed for the purpose of determining the attitude towards the questionnaire and the
bread was used in the data summarization. Cheese bread, the concept of olive bread is common. When you examine
how much your meal is consumed with your meals; soup in the first place, chicken in the second place, salad in
the third place and meat food in the fourth place. Men eat more bread than girls. The most important first factor
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affecting attitude towards bread is attitude scale against bread; (14.20 ss. 35), and the second factor is the
consumption of bread as need (9.18 ss.31). The most important factors affecting the consumption of bread are the
taste of the bread, the texture of the flavor and texture. Those who see bread consumption as a necessity have
stated that they can not be satisfied if they do not eat bread that they are happy and that they can not get themselves
out of bread. Bread consumption also increases when students regard bread consumption as a necessity (r = .16, p
<0.001). Mostly students perceive bread as meal (75.8%). Students have defined bread with 5 themes. They defined
bread, food, health, waste, wheat (flour), work. The variance analysis (ANOVA) was used to examine whether
there were any differences in terms of age, gender and BMI in terms of these themes. According to the results, the
definitions of children's bread did not change depending on age, gender and BMI (p> 0.05). By repeating the
research in different age groups, more concrete data on children's attitudes towards bread can be reached.

Keywords: Child, bread, attitude, preference.
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TURIZM OGRENCILERINDE SiBER ZORBALIK MAGDURIYETI:
ADNAN MENDERES UNIVERSITESI TURIZM FAKULTESI ORNEGI

CYBER VICTIMIZATION IN TOURISM STUDENTS: THE CASE OF ADNAN
MENDERES UNIVERSITY FACULTY OF TOURISM
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OZET

Bu ¢alismada, turizm 6grencilerinin siber zorbalik magduriyeti seviyelerini belirlemek amaglanmigtir. Bu amag
dogrultusunda veri toplama araci olarak anket teknigi kullanilmigtir. Caligma iki boliimden olusmaktadir. Birinci
béliimde siber zorbalik magduriyetinin teorik gercevesi sunulmustur. ikinci boliim ise uygulamaya ait verilerin
sunuldugu boliimdiir. Bulgulara gore, turizm 6grencilerinin siber magduriyet seviyelerinin oldukga diisiik oldugu
tespit edilmistir. Ancak siber ortamda 6grencilerin magduriyetinin s6z konusu oldugu bazi 6nemli hususlarin
oldugu géze ¢arpmaktadir. Buna yonelik olarak, siber zorbalik konusunda 6grencilerin egilimlerin dlgiilmesi ve
siber zorbaliga kars1 alinabilecek dnlemler konusunda 6grencilerin bilinglendirilmesi dnerisi getirilmistir.

Anahtar Kelimeler: Turizm Ogrencileri, Siber Zorbalik, Siber Magduriyet

ABSTRACT

In this study, it was aimed to reveal the level of cyber victimization of tourism students. For this purpose, survey
technique was used for data collection. The study consists of two parts. In the first part, the theoretical framework
of cyber victimization is presented. In the second part, the information about the survey is presented. According
to findings, students have low cyber victimization level. However, in some important cases, it is revealed that
students have victimization. Accordingly, the proposals for measuring the tendency of students about cyber
bullying and raising awareness of students against cyber bullying have been introduced.

Keywords: Tourism Students, Cyber Bullying, Cyber Victimization

20


mailto:turanokul@hotmail.com

THE NATURE AND PROTECTION AREA OF THE KASNAK OAK AS
AN ECOTOURISM DESTINATION

Giilay BULGAN?, Yasin AKSAP?

lSL'ileyman Demirel Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi, Turizm I'gletmeciligi Boliimii
gulaybulgan@sdu.edu.tr
2Siileyman Demirel Universitesi, Sosyal Bilimler Enstitiisii, Turizm Isletmeciligi ABD
yasinaksap42@gmail.com

ABSTRACT

Every country that wants to increase tourism revenues in the world is in an effort to differentiate the goods and
services for tourists by going alternative tourism types. In this context, ecotourism is one of the alternative tourism
types being offered to the tourism market as parallel to the changing tourist expectations. The increase in
ecotourism activities carried out by responsible tourists who protect the environment and care about the prosperity
of the local people living in the destination is also important in terms of sustainability of tourism. The purpose of
the study is to evaluate Isparta tourism within the scope of ecotourism. Isparta is a city that has many national
parks, natural protection areas and is able to come into prominence in terms of both its climate and natural beauties.
In this study, the nature and protection area of Kasnak Oak in Isparta has been emphasized in terms of the
importance of ecotourism for Isparta and Turkey. A semi-structured interview technique, which is one of the
qualitative research methods was applied in the study. The research was applied to the local people living near the
Nature and Protection Area of Kasnak Oak in the province of Isparta and the employees of the Tourism Directorate
of Egirdir District. The sampling of the study was determined by purposeful sampling technique. Descriptive
systematic analysis technique and frequency analysis technique were used in the analysis part of the results.
According to the findings obtained after the research, It is confirmed that Isparta has a rich vegetation cover and
natural resources, and in this context, the Nature and Protection Area of Kasnak Oak provides a great contribution
to ecotourism of Turkey. However, it has been determined that local governments and non-governmental
organizations in Isparta have not been able to play an effective role in promoting and marketing ecotourism
possibilities.

Keywords: Ecotourism, Isparta’s Ecotourism, The Nature and Protection Area of The Kasnak Oak
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OZET

Somut olmayan kiiltiirel miras kapsaminda degerlendirilen sarimsagin Tiirk mutfak kiiltiirinde ayr1 bir yeri
bulunmaktadir. Sarimsak ekiminin ilk kez ne zaman basladigina dair kesin bir kanit bulunmasa da Tiirkler’in
Anadolu’ya gelerek yerlesik diizene gectigi donemlerde tarim ile ugrastigina dair kanitlar mevcuttur. Tarih 6ncesi
¢aglardan beri sozel kiiltiirde sifa bulma ve nazardan korunma amaciyla kullanilan sarimsagin, bulundugu evlere
kotii duygularin ve hastaliklarin etki edemeyecegine inanilirdi. Tiirk toplumlarinda sarimsak tiikketen kisilerin daha
az hasta oldugu inanct hakim ve yaygin oldugundan sarimsak tiikketimi halk hekimliginde de kendine yer
edinmistir. Tirk mutfak kiiltiiriinde yillardan beri gesitli et ve sebze yemeklerinde ve yiyeceklerin yapiminda
lezzet, tat, aroma ve koku verici olarak kullanilan sarimsak (Allium sativum L.) taze halde iken gbvdesi ve
yapraklari, kuru iken basi olusturan diglerinin tiiketildigi bir sebze tiiriidiir. Bilesiminde; kiikiirt icerikli
bilesiklerden (allicin, alliin ve ajoene) olusan ugucu yaglar ve enzimler, karbonhidratlar, mineraller, aminoasitler
ayrica A, B, By, niasin ve C vitamini bulundurmasi a¢isindan énemlidir. Bu bilesenler sayesinde insan viicudunda,
cesitli hastaliklarin olusumunun 6nlenmesinde etkilidir. Sarimsagin istah acici, idrar soktiiriicii, anti bakteriyel
ozelligi, solunum ve sindirim yollar1 antiseptigi etkisi, tansiyon, kan sekeri ve lipitlerini diistirticii etkisi, okstirtik
kesici 6zelligi, enfeksiyon Onleyici ve nezle gibi ¢esitli hastaliklar1 tedavi edici 6zellikleri bulunmaktadir. Son
yillarda yapilan bilimsel arastirmalar sarimsagin insan sagligina olan olumlu katkilarini somut kanitlarla
desteklemektedir. Sarimsagin Tirk mutfak kiiltiiriinde kullanimi ve kullanimini etkileyen etmenlere yonelik
arastirma sayisi oldukca smirhidir. Bu amagla sarimsagin giiniimiiz Tiirk mutfak kiiltiiriinde kullanimina yonelik
aragtirma yapilmustir. Sarimsagin Tirk mutfak kiltiiriinde kullanimi ve kullanimini etkileyen etmenlerin
incelenmesine yonelik hazirlanan anket ¢aligmast ile veriler toplanmistir. Bu aragtirma ile sarimsagin giiniimiiz
Tirk mutfak kiiltiiriinde kullanimi ve kullanimini etkileyen etmenler ve nedenleri ayrintili olarak incelenmeye
¢alisilmistir. Elde edilen verilerin istatistiki a¢idan degerlendirilmesine devam edilmektedir.

Anahtar Kelimeler: Somut olmayan kiiltiirel deger, Tiirk mutfak kiiltiirii, Sarimsak
ABSTRACT

In the context of intangible cultural heritage, garlic has an important place in Turkish culinary culture. Although
there is no definite evidence of when garlic was first planted, there is evidence that the Turks had come to Anatolia
and had been involved in agriculture during the period when they settled. Since prehistoric times, garlic has been
used for the protection for health and evil eye in verbal culture. It was believed that bad feelings and illnesses
could not affect houses with garlic. There is no immediate death in people who consume garlic in Turkish societies
and belief that consuming garlic will lead to less disease. For this reason, consumption of garlic is also common
in folk medicine today. Garlic (Allium sativum L.) used as a flavor, aroma and fragrance in various meat and
vegetable dishes and food making since years in the Turkish culinary culture is a kind of vegetable whose leaves
and stems when it is fresh and teeth forming head when it is dry are consumed. It is important to contain essential
oils and enzymes consist of sulfur compounds (allicin, alliin and ajoene), carbohydrates, minerals, amino acids,
A, B4, By, niacin and vitamin C. These components have an important role in preventing the formation of various
diseases in the human body. Garlic has appetizing, diuretic, antibacterial effects and has properties treating various
diseases such as respiratory and digestive tract antiseptic effect, blood pressure, blood sugar and lipid lowering
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effect, cough cutter, infection prevention and cold. Scientific researches made in recent years support the positive
contribution of garlic to human health with concrete evidence. The number of studies on use of garlic in Turkish
culinary culture and factors affecting the use is rather limited. For this purpose, research was carried out on the use
of garlic in today's Turkish culinary culture. A questionnaire study was conducted to investigate use of garlic and
the factors affecting the use in Turkish culinary culture. In this research, use of garlic and the factors affecting the
use in contemporary Turkish culinary culture have been examined in detail. The evaluation of the obtained data
continues from the perspective of statistics.

Keywords: Intangible cultural values, Turkish culinary culture, Garlic
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Ozet

Konya ili, farkli medeniyetlere ev sahipligi yapmus, tarihi ve dogal giizellikleriyle 6nemli bir kiiltiir turizmi
destinasyonu haline gelmis illerden birisidir. Bu ¢aligma Konya ilinde faaliyet gosteren seyahat acentalarinin
Konya’ya yonelik kiiltiir turlar1 diizenleyip diizenlemediklerini, kiiltiir turu diizenleyen seyahat acentalarinin hangi
kiiltiirel degerleri daha oncelikli olarak tercih ettiklerini, kiiltiir turlar1 agisindan ilin mevcut yeterliligini, kiiltiir
turlarmin profilini ve kiiltiir turu diizenlemeyen seyahat acentalarinin neden diizenlemediklerini seyahat acenta
calisanlarinin goriisleri dogrultusunda analiz etmeyi amaglamaktadir. Bu kapsamda 2018 yili Subat ve Mart
aylarinda Barakazi (2015) tarafindan kullanilan anket temel alinmis, bazi ifadeler Konya 6zelinde uyarlanarak ilde
faaliyet gosteren 73 seyahat acentasi ¢aliganina uygulanmistir. Elde edilen bulgulara gore seyahat acentalarimin
kiiltir ve inan¢ turizmine faaliyet alanlarinda Oncelik verdikleri, arastirmaya katilan seyahat acentalarinin
%34,2’sinin Konya’ya yonelik kiiltiir turlar1 diizenledigi goriilmistiir. Konya’ya yonelik kiiltiir turu diizenleyen
seyahat acentalar1 tur kapsaminda Alaaddin Camii, Aziziye Camii, Zazadin Hani, Sille Magara Kiliseleri,
Catalhoyiik, Meram Baglari, Mevlana Miizesi ve Karatay Medresesi Miizesi’ni oncelikli olarak tercih ettiklerini
ifade etmislerdir. Konya’da yeme-i¢me olanaklari ve ¢evre temizligi unsurlarini yeterli goren seyahat acentalari,
eglence isletmesi sayist ve yerel halkin davraniglari konusunda kararsiz tutum gostermislerdir. Konya’ya yonelik
kiiltiir turlarma en fazla yurtdisindan Azerbaycan ve Almanya’dan iilkemizden ise I¢ Anadolu ve Akdeniz
bolgesinden katilim oldugu tespit edilmistir. Kiiltiir turlarina, merak ve farkli kiiltiirleri tanima istegi ile katilan
turistlerin en fazla tur organizasyonu ile ilgili konulardan sikayet ettikleri goriilmistiir. Konya’ya yonelik kiiltiir
turu diizenlemeyen seyahat acentalari, talep yetersizligi ve kar payinin diisiikligi nedenleri ile kiiltiir turu
diizenlemediklerini belirtmislerdir.

Anahtar Kelimeler: Kiiltiir turizmi, Kiiltiir turlari, Seyahat acentalari, Konya.

ABSTRACT

Konya is among the cities, which has hosted different civilizations and has become an important culture tourism
destination with its historical and natural beauties. The aim of this study is to analyze whether the travel agencies
operating in Konya have organized cultural tours for Konya, which cultural values are primarily preferred by the
travel agencies organizing these culture tours, the current competence of the province in terms of culture tours, the
profile of culture tours, and the reasons why some of the travel agencies do not organize culture tours in accordance
with the opinions of travel agency employees. Within this scope, the questionnaire used by Barakazi (2015) in
February and March of 2018 was used as base and some expressions were adapted for Konya and applied to 73
travel agency employees operating in Konya area. According to the obtained results, the travel agencies give
priority to cultural and religious tourism activities and 34.2% of the travel agencies participating in this research
have organized culture tours for Konya. The travel agencies that organize culture tours for Konya stated that they
prefer Alaaddin Mosque, Aziziye Mosque, Zazadin Han, Sille Magara Churches, Catalhdyiik, Meram Vineyards,
Mevlana Museum and Karatay Medresesi Museum primarily within the scope of their tours. The travel agencies,
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who see the eating and drinking facilities and environmental clean-ups enough, showed a hesitant attitude about
the number of entertainment enterprises in the region and about the behavior of local people. It has been
determined that the participation from abroad in these culture tours organized for Konya is mostly from Azerbaijan
and Germany and it is from Central Anatolia and Mediterranean region from our country. It has been observed
that tourists who participate in these culture tours with curiosity and the wish to meet different cultures, complain
mostly about issues related to the organization of the tours. Travel agencies that do not organize cultural tours for
Konya stated that they do not organize cultural tours because of the inadequate demand for these tours and their
low profit share.

Keywords: Cultural tourism, Cultural tours, Travel agencies, Konya.
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Ozet

Turizm ve c¢evrenin birbirini tamamlayan iki unsur olmasi turizm egitimi alan kisilerin g¢evre bilincinin
belirlenmesini gerekli kilmaktadir. Turizm sektdriinde mevcut ve ileride ortaya ¢ikabilecek gevresel sikintilarin
¢Oziimiinde Ogrencilere 6nemli gorevler diismektedir. Aragtirma da turizm egitimi alan Ogrencilerin gevreyi
koruma konusunda ne kadar bilingli olduklari ortaya ¢ikarilmaya ¢alisilmistir. Bu kapsamda 2018 yili Nisan ayinda
Erzincan Binali Yildirim Universitesi Turizm ve Otelcilik Meslek Yiiksekokulu'nda turizm egitimi alan 115
ogrenciye Oguz vd., (2011) tarafindan gelistirilen ¢evre bilinci dlgegi uygulanmistir. Anket formunda gevre
duyarliligi, cevre ve insan sagligi, dogal kaynaklarin siirdiiriilebilirligi basliklar1 ad1 altinda ¢evre biling diizeyi
Olciilmeye calistlmistir. Veriler frekans analiziyle degerlendirilmistir. Elde edilen bulgulara gore dgrenciler ¢evre
bilinci boyutlarinda yer alan faaliyet dizilerindeki olumlu ifadeleri yiiksek diizeyde dogru bulduklarini ifade
etmiglerdir. Aragtirmaya katilan &grenciler dogal kaynaklarin ve biyolojik dengenin korunmasi gerektiginin
iizerinde durmus, cam kaplar1 tekrar kullanarak ¢evreye duyarli olduklarini, hava, giiriiltii ve goriintii kirliliginden
rahatsiz olduklarini ve bu durumun insan sagligint olumsuz yonde etkiledigini ifade etmislerdir.

Anahtar Kelimeler: Cevre bilinci, Strdiiriilebilir ¢gevre, Turizm egitimi.

ABSTRACT

It is necessary to determine the environmental consciousness of the people who are educated in tourism as the fact
that tourism and the environment are complementary elements for each other. There are important tasks for the
students to solve the environmental problems that are present in the tourism sector now and may exist in the future.
In this study, it is tried to find out how conscious the tourism education students are about the protection of the
environment. Within this scope, the environmental awareness scale developed by Oguz et al. (2011) was applied
to 115 tourism education students in Erzincan Binali Yildirim University Tourism and Hotel Management
Vocational School in April 2018. In the questionnaire form, environmental consciousness levels were tried to be
measured under the titles of environmental conscience, environment and human health and the sustainability of
natural resources. The data were evaluated by frequency analysis. According to the obtained results, the students
stated that they find the positive expressions in the activity series in the environmental consciousness dimension
quite right. The students participating in this survey focused on the necessity to preserve natural resources and
biological equilibrium, and they stated that they are sensitive about the environment by reusing glass containers,
they are disturbed by air, noise and image pollution, and all of these affect the human health in a negative way.

Keywords: Environmental consciousness, Sustainable environment, Tourism education.
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Ozet

Bu ¢alismanin temel amaci, Tiirk Diinyasinin 6nde gelen uluslararas: turizm destinasyonlarinin turizm sektorii
etkinligini karsilastirmaktir. Turizm sektoriinde etkinlik 6lglimii ilgi duyulan bir arastirma konusu olmasina
ragmen, ilkeler bazinda turizm sektorii etkinlik karsilastirmalar1 hakkinda az sayida arastirma bulunmaktadir.
Bunun 6nemli bir nedeni iilkelerin sahip oldugu ¢ok sayidaki farkli turizm kaynaklarii (girdi degiskenlerinin)
homojen veriler haline getirilmesindeki gii¢liiklerdir. Bu ¢alisma, bu giicliiklerin iistesinden gelerek uluslararasi
destinasyonlarin turizm sektorii etkinliginin karsilagtirilmasinda kullanilabilecek bir yaklagim onermektedir.
Calismada yedi tilkenin (uluslararasi destinasyon) turizm sektoriine iliskin dort girdi ve iki ¢ikti degiskeni
kullanilarak etkinlik karsilastirmas: yapilmistir. Calismada girdi degiskenleri olarak turizm sektériinde
calisanlarin sayisi, turizm sektorii altyapisi, dogal kaynaklar ve kiiltiirel kaynaklar, ¢ikt1 degiskenleri olarak turist
sayist Ve kisi bagi ortalama gelir kullamilmigtir. Girdi degiskenlerinin homojenligini saglamak iizere uluslararasi
giivenilir raporlardan elde edilen verilerden yararlanilmistir. Ulkelerin etkinligini 8lgmek ve siralamak iizere Veri
Zarflama Analizi ve TOPSIS Temelli Etkinlik Siralama (ESM-VT) yontemi kullanilmigtir. Bulgulara goére
tilkelerin turizm sektorii etkinligi sirasiyla Tirkiye, Kibris, Azerbaycan, Mogolistan, Kirgizistan, Kazakistan,
Tacikistan seklindedir.

Anahtar Kelimeler: Etkinlik, ESM-VT, TOPSIS, Veri Zarflama Analizi

ABSTRACT

Main purpose of this study to compare the effectiveness of the Turkish Countries which are the pioneers as a
touristic destination. Although evaluation of effectiveness is a popular subject in tourism, there is a few study
about to compare of the countries effectiveness. It is result of the countries have different tourism sources which
can not evaluate easly and comparable. This study suggest a model which can be used for compare the countries
tourism effectiveness. In this study, seven Turkish countries tourism effectiveness are evaluated and compared
whit each other with using four inputs and two outputs variables. The number of the employes in tourism, tourism
Infrastructure, cultural resources, natural resources are used as input variables and number of the tourist, tourism
revenue are used as outputs variables. Data is collected from the reports which published by the credible
international organizations like WEF, UNWTO and WTTC. ESM-VT technique which is based on Data
Envelopment Analysis and TOPSIS is used for evaluate effectiveness and ranking the countries by their
effectiveness scores. As a results relevent Turkish countries effectiveness ranking is that 1.Turkey, 2.Cyprus,
3.Azerbaijan, 4.Mongolia, 5.Kirghizstan, 6.Kazakhstan and the last one is Tajikistan.

Keywords: Effectiveness, ESM-VT, TOPSIS, Data Envelopment Analysis
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OZET

Tarihi-kiiltirel mirasin1 koruyamayan toplumlarin, geleceklerini insa etme noktasinda hata yapma ihtimalleri
yliksektir. Bunun yaninda, uluslararas1 turizm agisindan kendilerini dogru ve etkili bir sekilde tanitmalar1 da
miimkiin degildir. Ulkemizin hemen hemen her kosesi antik dénemden giiniimiize kadar birgok uygarliga ev
sahipligi yapmustir. Uluslararasi turizmin gelistirilmesi i¢in kullanilabilecek ¢ok sayida tarihi kiiltiir varlig
mevcuttur. Bu nedenle disiplinler arasi bir ¢alismay1 gerektiren bu mirasin belirleme ve belgeleme calismalar da
giderek yayginlasmaktadir. Oncelikle harita miihendisligi agisindan ilgili obje veya calisma bdlgesine ait sayisal
verilerin toplamasi, r6l6ve 6l¢iimlerinin yapilmasi ve gorsellestirilmesi, meydana gelebilecek deformasyonlarin
zamaninda miidahale edilebilmesi, bunlarin Cografi Bilgi Sistemi (CBS) ortaminda degerlendirilmesi, korunmasi
ve analizi bu mithendislik disiplinine diisen 6nemli gorevler arasindadir. Tarihi-kiiltiir varliklarinin belirleme ve
belgeleme c¢alismalarinda harita mithendisleri (Demirkesen vd., 2005):

Eserlerin sayisal olarak resimlendirilmesi,
Tarihi-kiiltiir varliklarin bulundugu ¢evrenin kotlu planinin ¢ikarilmast,
Restorasyon, restitiisyon ve rolove ¢aligmalari,
Nirengi ve poligon istiksafi, belirlenen koordinat sisteminde koordinat hesaplarinin yapilmasi,
Degisik 6l¢me teknikleri ile cephe ve kesitlerin dl¢iilmesi,
[lgili fotograflarin gekilmesi, bu fotograflarin degerlendirilmesi ve ilgili ¢izimlerin yapilmast,
Yatay ve diisey yondeki kaymalar ile sekil degisimlerinin olusup olusmadiginin deformasyon 6l¢gmeleriyle
belirlenmesi,

e Eserlerin ii¢ boyutlu taranmas1 ve modellenmesi, planlari ile iki ve ii¢ boyutlu perspektif gériiniimlerinin

¢gizilmesi,

e Hukuki ve teknik bilgilerin olusturulmasi, belgelendirilmesi, tescil edilmesi,

o Envanter bilgilerin olusturulmasi ve arsivlenmesi,

e Bilyiik sit alanlarinin haritalarinin ve planlarinin yapilmasi,
islemlerinde uzaktan algilama, fotogrametri, CBS, kiiresel konum belirleme sistemi (Global Positioning System;
GPS) ve diger klasik yersel 6lgme tekniklerini kullanarak sorumluluk ve gorev almaktadir. Bu ¢aligma, harita
mithendisligi disiplinin tarihi-kiltiire]l mirasin korunmasindaki rolii hakkinda genel bir gergeve gizerek, bu alanda
daha 6nce yapilmis olan ¢alismalarin ortaya konuldugu bir derleme ¢aligsmasi seklinde hazirlanmustir.

Anahtar Kelimeler: Tarihi-kiiltiirel miras, koruma ve belgeleme, harita mithendisligi.
ABSTRACT

Societies that can’t protect their historical-cultural heritage are more likely to make mistakes at the point of
building their future. Besides, it is not possible to introduce them correctly and effectively in terms of
international tourism. Almost every corner of our country has hosted many civilizations from antiquity to day-
time. There are a number of historic cultural assets that can be used to develop international tourism. For this
reason, studies of identification and documentation of this heritage, which requires interdisciplinary work, are
becoming increasingly widespread. First of all, it is one of the important duties of this engineering discipline to
summarize numerical data related to the object or study area in terms of surveying engineering, to make and
visualize survey measurements, to be able to intervene deformations in time, to evaluate them in Geographical
Information System (GIS) environment. Surveying engineers in the identification and documentation of
historical-cultural assets (Demirkesen et al., 2005):

e Numerical illustration of the works,

e Removal of the environs of the surrounding area with historical-cultural assets,

e Restoration, restitution and survey work,
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Triangulation and polygon landing, coordinate calculations in the specified coordinate system,
Measurement of facades and sections with different measurement techniques,

Taking related photographs, evaluating these photographs and making related drawings,
Determination of horizontal and vertical slips and deformations by deformation measurements,
Three dimensional scanning and modeling of works, drawing of two and three dimensional perspective
views with plans,

Establishment, certification and registration of legal and technical information,

Inventory information creation and archiving,

Mapping and planning of large protected areas,

(GIS), Global Positioning System (GPS) and other classical terrestrial measurement techniques. This work is a
compilation study in which the work on maps has been done in this area by drawing a general framework about
the role of the discipline of map engineering in the preservation of the historical-cultural heritage.

Keywords: Historical-cultural heritage, protection and certification, survey engineering.
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OZET

Rekabetci turizm endiistrisi pazarinda, hizmet veren igletmelerin neden tercih edildiklerini bilmesi ve verdikleri
hizmetleri bu yonde gelistirmesi, daha ¢ok tercih edilmelerini ve devamliliklarimi saglayacaktir. Bu noktadan
hareketle, gidilen yerlerin neden tercih edildiginin incelenmesi seyahat motivasyonunun dnemini gostermektedir.
Aragtirma, Kastamonu’ya gelen yerli turistlerin seyahat motivasyonlarint belirlemek ve bu seyahat
motivasyonlarinin demografik o&zelliklere ve turistlerin seyahat verilerine gore farkli degerlendirilip
degerlendirmediklerini tespit etmek amacgli hazirlanmigtir. Bu amagla veri toplama yontemi olarak anket
kullanilmistir. Kastamonu’yu Nisan ve Mayis aylarinda ziyaret eden 400 yerli turiste anket uygulanmis, 9 anket
eksik ve yanlig oldugundan dolay1 391 gegerli anket elde edilmistir. Arastirmadaki tiim analizler SPSS 22 paket
programinda analiz edilmis ve garpiklik basiklik degerleri, frekans analizi, giivenilirlik analizi, t testi, ANOVA ve
Tukey testleri gerceklestirilmigtir. Yapilan analizler sonucunda Kastamonu’ya gelen turistlerin seyahat
motivasyonlarini olusturan en Onemli faktdriin “rahatlama” oldugu, bunu “bilgi”, “eglence” ve “prestij”
faktorlerinin takip ettigi Dbelirlenmistir. Kastamonu’ya gelen turistlerin cinsiyetlerine gore Seyahat
motivasyonlarindan “prestij” boyutu disinda cinsiyet ile seyahat motivasyonlarinin diger boyutlarinda farklilik
oldugu tespit edilmistir. Turistlerin seyahat motivasyonlarinin egitim durumlarina gore farkliligina yonelik
analizlere bakildiginda ise, seyahat motivasyonlarmin tiim boyutlarinin turistlerin egitim durumlarina gore
farklilastig1 ve ilkdgretim mezunu turistlerin seyahat motivasyonlarinin tiim boyutlarini daha az 6nemsedigi
goriilmistiir. Turistlerin seyahat motivasyonlarinin gelir durumlarina gére farkliligi incelendiginde ise; gelir
durumlart arttikca seyahat motivasyonu boyutlarindan “rahatlama”, “bilgi” ve “eglence” faktorlerini daha ¢ok
onemsedikleri tespit edilmistir. Ayrica, turistlerin ziyaret istatistikleri ile seyahat motivasyonlar1 da incelenmistir.
Buna gore, turistlerin ziyaret sayilarina gore seyahat motivasyonlarinin tiim boyutlarinda farklilik gosterdigi ve
turistlerin ziyaret sayilar1 arttikca seyahat motivasyonlarini 6nemsemelerinin azaldigt belirlenmistir. Turistlerin
Kastamonu’ya kimle geldiklerine gore seyahat motivasyonlarinin degisip degismedigi de yine yapilan analizler ile
belirlenmis ve seyahat motivasyonlarindan; “rahatlama”, “bilgi” ve “eglence” boyutlarinin farkli degerlendirildigi
belirlenmistir. Bu farkliligin yonii ise, Kastamonu’ya yalniz gelenler, ad1 gecen tiim boyutlar1 en az dnemserken,
seyahat motivasyonlarini en fazla 6nemseyenlerin partneriyle gelenler oldugu tespit edilmistir.

Anahtar Kelimeler: Seyahat, Seyahat Motivasyonu, Yerli Turistler, Kastamonu
ABSTRACT

In the competitive tourism industry market, if the service providers know why they are preferred and if they
develop their services in this way, they will be more preferred and more sustainable. From this point of view, the
study of why travel destinations are preferred shows the importance of travel motivation. The study is designed to
determine the travel motivations of domestic tourists coming to Kastamonu and to determine whether these travel
motivations differ according to demographic characteristics and tourists' travel data or not. For this purpose,
questionnaire is used as data collection method. The survey is conducted on 400 domestic tourists who visited
Kastamonu in April and May, and 391 valid surveys are obtained because 9 surveys are incomplete and incorrect.
All analyzes in the research are analyzed in SPSS 22 packege program and skewness-kurtosis values, frequency
analysis, reliability analysis, t-test, ANOVA and Tukey tests are performed. As a result of the analyzes, it has been
determined that the most important factor that constitutes travel motivation of tourists coming to Kastamonu is
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"relaxation” followed by "information", "entertainment” and "prestige" factors. According to the gender of the
tourists coming to Kastamonu, it has been found out that the motives of travel differ from the other dimensions of
gender and travel motivation apart from the "prestige” dimension. When it is looked at the analysis of tourists'
motivations for travel according to educational background, it is seen that all dimensions of travel motivations
differ according to the educational background of tourists and all dimensions of travel motivation are less important
for primary school graduates. When the difference of travel motivation of tourists according to income state is
examined; it has been found that as the income state increases, the factors of “relaxation”, "information" and
"entertainment™ are being more important within the dimensions of travel motivation. Visit statistics and travel
motivations of tourists are also examined. Accordingly, it has been determined that travel motivations vary in all
dimensions according to the number of tourists visited, and as the number of tourists visits increases, the
importance of travel motivation decreases. It is determined that "relaxation”, "information™ and "entertainment"
dimensions are evaluated differently whether travel motivations have changed or not according to the tourists who
they came with to Kastamonu. The direction of this difference, however, it is determined that the ones who visited
Kastamonu with a partner care the travel motivations most while the ones who came to Kastamonu by oneself are
concerned least with all dimension mentioned.

Keywords: Travel, Travel Motivation, Domestic Tourists, Kastamonu
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OZET

Diinya turizm pazarinin her gegen yil biiyiimesine karsin, kaynaklarint koruyarak daha fazla turizm geliri elde
etmek destinasyonlarin en 6nemli zorluklarindan birisi durumundadir. Destinasyon pazarlamasinda yogun rekabet
kosullarinda pazarin ¢esitlendirilmesi var olan kaynak ve olanaklara gore belirli pazarlarda konumlanilmasi énemli
stratejilerdir. Pazarda farkindalik, bilinirlik/aginalik talebi olumlu etkilemektedir ve destinasyon se¢iminde
belirleyici bir faktordiir. Belirli pazarlarda farkindalik/bilinirlik orani arttikga talebin ortaya ¢ikmasinda
mukayeseli bir avantaj elde edilmektedir. Bu durum, 6zellikle organize kitle turizminde talebi etkileyen dnemli bir
faktordiir. Bu nedenle destinasyon pazarlamasinda iiriin farkindaliginy/bilinirligini arttirma temel hedef
olmaktadir. Bu sadece ilk satin almada degil tekrar alimlarda da belirleyici olmaktadir. Destinasyonun talebi
etkileme konusunda basarili olabilmesi i¢in 6nce farkindalik ikinci olarak da pozitif bir imaj1 yaratmis olmasi
gerekmektedir. Bir pazarda bu hayati énemdeki konumu elde edebilmek i¢in uzun bir siiregte, cok karmagik ve
pahali tanmitim g¢aligsmalart yapmak gerekmektedir. Oysa bazi pazarlarda belki binlerce yillik ortak varliklar
nedeniyle bu farkindalik/bilinirlik olusmaktadir. Bu agidan, Tiirkiye destinasyonu i¢in Tiirksoy olarak da bilinen
Tiirk diinyasi pazar1 6nemli bir potansiyele sahip olarak ifade edilebilir. Bu ¢alismada Tiirksoy {iyesi iilkelerin
aktiiel turist ¢ikiglari ile Tiirkiye’de gerceklesen aktiiel turist sayisi veri olarak kullanilmig ve son 2000-2017 yillart
arasindaki degisimler degerlendirilmistir. Bu konuda elde edilen bulgularin hem yazina hem de uygulayicilara
faydali olacagi diigiiniilmektedir.

Anahtar Kelimeler: Farkindalik, Destinasyon bilinirligi, Kiiltiirel yakinlik, Tiirk diinyasi, Rekabet avantaji
ABSTRACT

Although world tourism market has been growing constantly, one of the most crucial difficulties for destinations
is to increase tourism income while preserving the resources. Under the intensive competition, diversifying the
market and positioning in proper markets are important strategies in destination marketing. Awareness and
familiarity could positively affect the demand in the market place and familiarity is the determining factor for
destination preferability that brings the comparative advantage. This fact is an important factor especially for
organized mass tourism demand. Thus, increasing the destination familiarity and awareness has been the main
aim. It is a decisive factor not just for the first purchase, but also repetitive purchases. In order to successfully
effect the demand, destinations should firstly create an awareness and secondly a positive image. Having a vital
position in market depends on multidimensional and pricey practices. Nevertheless, the familiarity occurs in some
markets due to sharing tangible and intangible common heritages. In this regard, Turkish World, known as
TURKSOY, is a significant potential market for Turkey. In this study, inbound tourist numbers from TURKSOY
countries to Turkey, as well as total outbound numbers of those countries have been used and the changes between
the years of 2000-2017 have been evaluated. The findings of the study are predicted to be useful for academics
and practitioners.

Keywords: Awareness, Destination familiarity, Cultural proximity, Turkish World, Competitive advantage
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OZET

Gegmis zamam yasama ve koklerini ve ata yurtlarini gorme istegi insanlar igin 6nemli bir seyahat- ve turizm
motivasyonudur. Yazinda root, ancestral, diaspora, genealogy ve etnik turizm kavramlar ile de ifade edilen bu
egilim gelismekte olan bir pazardir. Yaklasik dort bin yillik bir tarihe sahip oldugu bilinen Tiirkler, Mogolistan ve
Cin’den Orta Avrupa’ya, Sibirya’dan Hindistan ve Kuzey Afrika’ya kadar ¢ok biyiikk bir cografyada varlik
gostermislerdir. Bu nedenle Tiirklerin tarihsel ve kiiltiirel kdkleri olarak ifade edilecek soyut ve somut Atayurt
mirasini belirlemek kolay degildir. Binlerce cografik mekan, anit, yazit ve soyut miras arasindan Tiirklerin kdkleri
(Atayurt) bugiin somut olarak Orta Asya cografyasi olarak kabul edilebilir. Orta Asya cografyasinda Tiirklerin
kokleri i¢in sembolik anlami olan Otiiken’den Hoca Ahmet Yesevi’nin Tiirbesinin bulundugu Tiirkistan, Buhara
ve Semerkant, Dede Korkut’un (Korkut Ata) Kizilorda’da bulunan yatir;, Altay Ozerk Cumhuriyetinden Tanr1
daglarina kadar birgok mekan Atayurt turizminin gekicilikleri ve destinasyonlar1 olarak gelistirilebilir. Bu
motivasyonla ilgili gelistirilecek {irlin temel iirlin olarak ya da diger {irlinleri zenginlestiren ya da faydasini arttiran
tirtin olarak da arz edilebilir. Tiirk ata mirasi olarak gelistirilecek bu {irlinler ayn1 zamanda kiiresel miras turizmi,
etnik ve nostalji turizm gibi turizm pazarlart iginde 6nemli kaynak ve ¢ekicilikler olarak diinya 6zel ilgi turizmi
pazarina arz edilebilir. Orta Asya Ulkeleri Atayurt turizmi igin oldukga 6nemli bir potansiyel tasimaktadir fakat
bu kaynaklarin bu turizm tiiriine uygun pazarlanmasi, iiriin tasarim ¢alismalariin yapilmasi ve gekici faktorlerin
gelistirilmesi gerekmektedir. Ikincil veriler kullamlarak yapilan bu galismada ifade edilen bilgi ve bulgularin
akademik ve uygulama alaninda olduk¢a 6nemli olacag1 dngoriilmektedir.

Anahtar Kelimeler: Atayurt turizmi, Orta Asya, Tiirk Diinyasi, Etnik turizm
ABSTRACT

Willingness to experience the past and seeing the roots and homeland is an important tourism and travel
motivations for people. This trend, known as root, ancestral, diaspora, genealogy and ethnic tourism, has been a
growing market. Having approximately 4000 years of history, Turks have been spread from Mongolia and China
to Middle Europe, from Siberia to India and North Africa. Therefore, it is not easy to determine tangible and
intangible heritages that reflect the Turkish historical and cultural roots. Among the thousands of geographical
areas, monuments, inscriptions and intangible heritages, Central Asia might be accepted as the homeland of the
Turks. In the Central Asia, many symbolic places such as Otuken, Turkistan, Mausoleum of Khoja Ahmed Yasawi,
Bukhara, Samarkand, Dada Gorgut Mausoleum in Kizilorda, Altai Republic and Tengri Mountains can be
developed as attractions and tourism destinations for root tourism. These tourism products can be designed as a
core or supporting products. Besides, these products might be presented significant resources and attractions for
special interest tourism market such as cultural heritage tourism, ethnic tourism and nostalgia tourism. Central
Asian Countries have a great potential for root tourism and marketing of these resources and developing product
design and pull factors need to be improved. Suggestions and findings of this study which was carried out by using
the secondary data would be useful for academics and practitioners.

Keywords: Root tourism, Central Asia, Turkish World, Ethnic tourism

33



KULTUREL MiRAS VE EGLENCE KULTURU BAGLAMINDA KOY
SEYIRLIiK OYUNLARI GELENEGIi: KASTAMONU ORNEGI

THE FORM OF VILLAGE THEATRICAL PLAYS WITHIN THE
CONTEXT OF CULTURAL HERITAGE AND RECREATION
CULTURE: KASTAMONU PROVINCE MODEL

Tugba TEKE?, Serife Seher EROL CALISKAN?

1Zonguldak Biilent Ecevit Universitesi, Devirek Meslek Yiiksekokulu.
tugbateke@beun.edu.tr
2Bartin Universitesi, Edebiyat Faiiltesi, Tiirk Dili ve Edebiyat: Boliimii
serol@bartin.edu.tr

OZET

Eglence ortamlarinda yaratilmis ve Anadolu insaninin yaratici zekasini kullanarak olusturdugu geleneklerden biri
de seyirlik oyunlardir. Koy seyirlik oyunu, ¢ok eski bir sozlii gelenege dayanan, kdy odalari, kdy kahvehaneleri,
panayirlar, diigiinler, bayramlar gibi muhtelif mekanlar ve 6zel giinlerde koyliiler tarafindan eglenmek, hosca vakit
gegirmek icin icra edilen ve yasama ortami bulan temsillerdir. Anadolu'da yasayan halklarin zengin kiiltiir
kalintilarinin adeta kamit1 olan bu oyunlarn tarihini Islamiyet 6ncesine kadar gétiirmek miimkiindiir. Birer ritiieller
blogu olarak tanimlanabilen totemizm ve Samanizm gibi inang sistemleri, Eski Tiirklerde sigir, sdlen ve yug denen
torenler kdy seyirlik oyunlarinin ¢ekirdegini olusturur. Koy seyirlik oyunlari, Anadolu’nun en iicra kdselerinde
bile yasama imkan1 bulmus, asirlarca devam eden temsil gelenegimizin vazgeg¢ilmez bir mirasidir. Kastamonu da
bu oyun gelenegini canli halde devam ettirebilen birka¢ sehirden birisidir. Metropollesmenin etkisine fazla
girmemis olmast kdylii tiyatrosunun burada yasamasina imkan saglamigtir. Elektronik kiiltiir ortaminin ve son
yillarda sanal kiiltiir ortaminin ¢ikmasi ile birlikte s6z1i kiiltiir iliskileri ve tirtinleri zayiflamigtir. Nitekim somut
olmayan kiiltiirel] mirasimizin pargasi kdy seyirlik oyunlari da gelisen teknolojiyle birlikte kaybolmaya yiiz
tutmustur. Ancak, Kastamonu koyliisii bu gelenegi yasatmasini bilmistir. Kastamonu’dan derlenen oyunlardan
bazilarinin belli bir konuyu islerken bazilarinin da seyircileri korkutmak, eglendirmek, saka yapmak, tedirgin
etmek ya da soytarilikla giildiirmeye dayandig goriilmektedir. Bu ¢alismada genel manada kiiltiirel miras, eglence
kiiltiirti, kdy seyirlik oyunlarinin kékeni ve tasnif ¢calismalarina deginilmis, 6zelde ise incelememizin sahasini
teskil eden Kastamonu’nun koy seyirlik oyunlarindan bir kismu tespit edilmistir. Dolayisiyla ¢calismada kullanilan
malzeme literatiir taramasina ve yazar tarafindan yapilan saha arastirmasina dayanmaktadir. Sonug olarak seyirlik
oyunlarin, giiniimiizde tekrar eski canliligmna kavusturulmasimin gerekliligi iizerinde durulmus, kdy seyirlik
oyunlari geleneginin korunup yasatilmasi, bunlarin gelecek kusaklara aktarilmas: yoniinde Onerilerde
bulunulmustur. Ayrica kiiltiir miras1 kdy seyirlik oyunlarinin yapisini bozmadan sahne sanatlarinin yontem ve
teknikleriyle gosteri sanatlarina doniistliriilmesi, oyunlarin devamini ve kaliciligini saglayacak bir yaklagim
olacaktir.

Anahtar Kelimeler: Kiiltiirel Miras, Eglence Kiiltiirii, Koy Seyirlik Oyunlari, Kastamonu, Gelenek.

ABSTRACT
The theatrical play, which has been created in amused environments by means of using the creative intelligence
of Anatolian people, is one of the customs that fashioned throughout the period. Village theatrical play, which
based on a very old oral tradition in order to have fun and a good time, performed in the places such as village
councils, village coffeehouses, street fairs, weddings, festivals, miscellaneous venues and special occasions by
villagers and found the living environment, is called representations. It is possible to backdate the history of these
plays, which is the evidence of rich cultural remains of the people living in Anatolia, to the pre-Islamic era. Belief
systems such as totemism and shamanism that can be described as a ritualistic block and ceremonies called cattle,
feast and yugh in old Turks form the heart of village theatrical play. Village theatrical play is an indispensable
heritage of our tradition that has been able to survive even in the most remote corners of Anatolia and continues
for centuries. Kastamonu province is among one of the few cities that could keep this play tradition alive. Since
the Kastamonu province has not been subject to the dominant effect of urbanization, 1t made possible to live the
village theatre. Oral cultural dealings and products are weakened after the emergence of virtual culture
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environment in recent years along with the electronic culture environment. Indeed, village theatrical play, which
is part of our intangible cultural heritage, has been disappearing due to developing technology. However, the
villager of Kastamonu province knew how to make live this tradition. While some of the plays compiled from
Kastamonu province seem to be based on a certain theme, the other of which is based on scaring, entertaining,
joking, nervous or laughing with clownishness. In this study, in a general manner, it has been mentioned cultural
heritage, entertainment culture, the root of village theatrical play and sorting studies. Some parts of the village
theatrical play have been identified of Kastamonu province that constitutes the site of our examination as for
particular manner. Therefore, the materials used in the study are based on the literature survey and the field research
conducted by the author. As a result, it was emphasized that the necessity of bringing the theatrical plays back to
their former vitality; suggestions have been made to protect the tradition of village theatrical plays and to transfer
them to future generations. In addition, without disrupting the structure of the village theatrical plays which is part
of cultural heritage, it will be an approach that will ensure the continuity and permanents of plays by means of
using the methods and techniques that used for performing arts and by doing that to transform it to visual arts.

Keywords: Cultural Heritage, Recreation Culture, Village Theatrical Plays, Kastamonu Province, Tradition.
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THE EVALUATION OF THE SHALWAR USAGE OF WOMEN IN THE
CENTRAL ANATOLIAN REGION IN CULTURAL AND FUNCTIONAL
VALUES
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OZET

Bu calisma, i¢ Anadolu Bélgesinde kullanilan geleneksel kadin salvarlarinin kiiltiirel ve fonksiyonel 6zelliklerinin
incelenerek, bolgedeki kadimlarin salvar kullanmay1 tercih etmelerinde bu &zelliklerin etkilerini belirlemek
amactyla planlanip yiiriitiilmiistiir. Arastirmada I¢ Anadolu Bélgesindeki 14 i, ilge ve kdylerinde rastgele secilen
592 kadmin konu ile ilgili gdriisleri alinmistir. Elde edilen veriler Sosyal Bilimler Istatistik Paketi (SPSS)
kullanilarak analiz edilmistir. Aragtirma sonucunda, orneklem grubunun salvar kullanma durumlart ve salvar
kullanmada sosyo kiiltiirel ve fonksiyonel ozelliklerin etkisi tablolar halinde sunularak yorumlanmustir.
Demografik 6zelliklere gore salvar kullanma durumlari ve sosyo kiiltiirel - fonksiyonel 6zellikler arasindaki iliski
Ki-Kare Testi (Chi-Square Test) uygulanarak, veriler p< .05 anlamlhlik diizeyinde analiz edilmistir. Arastirma
sonuglarma gore; i¢ Anadolu Bolgesi geleneksel kadin salvarlarnin koruyuculuk, fiziksel rahatlik, hareket
serbestisi, farkli boyutlara ayarlanabilirlik, sicak/serin tutma ve psikolojik rahatlik agisindan fonksiyonel
ozelliklere sahip oldugu saptanmuistir. ¢ Anadolu Bélgesi’ndeki kadinlarin salvar kullaniminin il ve ilgelere oranla
koylerde ve kasabalarda tarla ve bahge islerinden kaynaklanan nedenlerle daha yaygin oldugu, salvar kullanimim
oraninin geng yas gruplarinda ve egitim diizeyi yiikseldik¢e diistiigli, demografik 6zelliklerle salvar kullanma
durumu arasinda istatistiksel agidan anlamli bir iligki oldugu saptanmistir.Kadinlarin salvar kullanmalarinda
¢evrenin etkisinin olmadigi, kendi istekleri ile salvar kullandiklar1 ve bu tercihte salvarin fonksiyonel 6zelliklerinin
etkili olmasinin yaninda gelenek ve kiiltiirii yasatmak amaciyla yasamlarmin biiylik bir boliimiinde salvar
kullandiklar1 belirlenmistir.

Anahtar kelimler: Eskisehir, Geleneksel giyim, Fonksiyonellik, Salvar, Giysi konforu
ABSTRACT

In this study, the cultural and functional characteristics of traditional female shalvars used in the Central Anatolian
Region were examined. Women in the region have been planned and carried out in order to determine the effects
of these characteristics in their preference to use baggy trousers. In the study, 592 women randomly selected from
14 provinces, districts and villages in the Central Anatolia Region received their views on the subject. The data
obtained were analyzed using the Social Science Statistical Package (SPSS).According to demographical
specifications, the relationship between usage of shalvar and sociological and functional specifications are
analyzed by applying Chi-Square Test and this data are analyzed as an order of p<0,005. According to the results
of the research; It has been determined that traditional female shalvars in Central Anatolia Region have functional
features in terms of protection, physical comfort, freedom of movement, adjustability to different dimensions,
warm / cool retention and psychological comfort. It was found that there was a statistically significant relationship
between the usage rate of shalvar in young age groups and the demographic characteristics and the use of shalvar
as the level of education increased. It has been observed that in Central Anatolia women live in rural area prefer
to wear shalvar with respect to urban area due to working comfort. Moreover usage of shalvar also depends on
age, education, and demographic specifications according to the statistics. It has been determined that women are
not influenced by the circus in their use of shalvar, they use their own will and shalwar. It has been determined
that the functional properties of the shalvar are effective in this preference and that they use shalvar in a large part
of their lives in order to keep tradition and culture alive.

Key words: Eskisehir, Traditional clothing, Functionality, Shalwar, Comfort of clothes

36


mailto:handan.fidan@anadolu.edu.tr

TARIHI YAPILARIN YENIDEN ISLEVLENDIRILMESI; DEFILE
KONSEPTI

RECONSTRUCTION OF HISTORICAL STRUCTURES: FASHION
SHOW CONCEPT

Handan BARAN?, Hicran Hanim HALAC?

YAnadolu Universitesi, Mimarlik ve Tasarim Fakiiltesi, Moda ve Tekstil Tasarimi Béliimii, Eskisehir, T iirkiye,
handanbaran@anadolu.edu.tr
2Anadolu Universitesi, Mimarlik ve Tasarim Fakiiltesi, Mimarlik Boliimii, Eskigehir, Tt tirkiye,
hhhalac@anadolu.edu.tr

OZET

Giliniimiizde moda ve mimari kavramlar1 degisen diinya ile birlikte degismeye ve doniisiime oldukgca agik alanlar
olup, her gegen giin farkli tarzlar ve anlayislara sahip olmaktadirlar. Moda ve mimari birbirinden beslenip, birbirini
etkilemekle birlikte ¢cogu zaman birbirlerini iletisim araci olarak da gormektedirler. Tarihi yapilar kiiltiirel
mirasimizin bir pargasi olmakla birlikte ge¢cmisle gelecek arasinda bir koprii vazifesi tistlenmektedir. Bu vazifenin
onemi Olcililemezken, degisen toplum yapisiyla birlikte tarihi binalar zamanla manevi kayiplara ugrayarak bir
degisime ugradig1 sdylenebilir. Calismada genel tarama yontemi kullanilarak literatiir taramasi yapilmig, Diinya
iilkelerinden ve Tiirkiye’den mekan olarak tarihi binalar kullanilarak yapilan defile 6rneklerine yer verilmistir.
Calisma, tarihi yapilarda yapilan defile gosterileriyle sinirlandirilmistir. Bu ¢alisma, tarihi yapilarin defile
mekanlar1 olarak kullanilmas: diisiincesinin yayginlagmast ve tarihi yapilarin islev kazanmasiyla birlikte,
glinimiiz insanlarina tanitilmasi, milli kiltiir bilinci asilanmasi ve {ilkenin turizm agisindan da tanitiminin
yapilabilecegi diisiincesiyle 6nem kazanmaktadir. Tarihi yapilara islev kazandirilarak atil alanlart yeniden
kullanima agilmasi ve defile gibi ilgi ¢eken etkinliklerin yapilmasi turizm agisindan ve kiiltlir miraslarimizin
gelecege aktarilarak tanitiminin yapilmasi agisindan 6nemlidir. Sonug olarak, ilgi ¢cekmek ve fark yaratmak adina
alisilmigin disginda mekanlar kullanmak moda tasarimcilari tarafindan son donemlerde benimsenmistir. Bu fikirle
tarihi yapilar defile organizasyonlarina ev sahipligi yapmustir. Tarihi yapilarin defile mekéni olarak kullanilmasi
olumlu yanlarinin yaninda, yapiya kattigi olumsuz durumlarin da oldugu soylenebilir. Olumlu yo6nlerine
bakildiginda, tarihi yapilarin turizm agisindan tanitimi yapilmig olmaktadir. Ayrica defileye gelen yurt i¢i veya
yurt dist ziyaretgiler gosteri sayesinde tarihi yapiyi tanimis olmaktadirlar. Bu sayede yapinin yillara meydan
okuyarak giinlimiizde hala kullanilmasi, iglevini yitirmemesi agisindan 6nemlidir. Bu ¢alismada elde edilen bilgiler
1s1¢1nda, defile gosterilerinin estetik ve fonksiyonel mekanlar kullanilarak tiiketicilere sunulmasi, markaya deger
katmasinin disinda tarihi yapilarin cezbedici havasiyla birlikte izleyicileri biiyiilemektedir. Ayn1 zamanda tarihi
yapilarin daha fazla ziyaretgiyle bulusmasi ve tanitiminin yapilmasi agisindan dnem teskil etmektedir.

Anahtar Kelimeler: Defile, Moda, Mimari, Tarihi Yaps, Islevsellik
ABSTRACT

Today, fashion and architectural concepts are changing and open to change with the changing world. Each day
they have different styles and insights. While fashion and architecture influence each other, they often see each
other as a means of communication. Historic buildings are part of our cultural heritage and it is a bridge between
past and future. The significance of this work cannot be measured. Along with the changing social structure,
historical buildings can be said to have undergone a change in spiritual loss over time.

The literature was searched using the general screening method in the study. Examples are given to show the place
made using historic buildings from the venue of the world countries and Turkey. The work is limited to fashion
showings made in historical buildings. This study considers the use of historical buildings as a fashion show venue,
and the widespread use of historical buildings and the functioning of historical buildings. Introducing to today's
people is gaining importance with the belief that national culture conscious vaccination and promotion of the
country in terms of tourism can also be done. Reconstruction of the destructed areas by bringing in a historical
function and the making of interesting events such as fashion shows are important in terms of tourism and the
presentation of our cultural heritage to the future. With this idea historical buildings have been hosted to fashion
show organizations. It can be said that the use of historical buildings as a fashion show venue has negative aspects
besides the positive aspects. In terms of their positive aspects, historical structures have been introduced in terms
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of tourism. It is important to make it in this way and still use it today by defying years, not to lose its function. In
the light of this study, the presentation of fashion showings to consumers by using aesthetic and functional spaces,
besides adding value to the brand, is fascinating with the captivating atmosphere of historical buildings. At the
same time, historical structures are important in terms of meeting and promoting more visitors.

Keywords: Fashion Show, Fashion, Architecture, Historical Structure, Functionality
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OZET

Yiyecek-igecek hizmeti sunan restoranlar i¢in en 6énemli konu miisterilerin memnun edilmesidir. Restoranlarin
fiziki kosullari istek ve ihtiyacini karsilamay1 amaglayan miisteriler i¢in 6nemlidir. Bununla birlikte, restoranlarin
emek yogun hizmet isletmeleri olmasi sebebiyle, dogrudan iletisim kurulan personel davraniglarinin da miisteri
memnuniyetinin olugsmasinda pay1 vardir. Bu baglamda bu ¢alismanin amaci personel iletisim diizeyinin miisteri
memnuniyeti iizerindeki etkisini belirleyebilmektir. Bu ama¢ dogrultusunda Safranbolu’daki restoranlari ziyaret
eden 427 miisteriye anket uygulanarak personel iletisim diizeyi algilari ve memnuniyetleri incelenmistir. Arastirma
sonuglari, personel iletisim diizeyi ve alt boyutlarinin (sézlii iletisim, yazili iletisim, beden dili iletisimi) miisteri
memnuniyetine olumlu yonde etkisinin bulundugunu gostermektedir. Dolayistyla, personelin iletisim diizeyinin
olumlu ydnde artmasi miisteri memnuniyetinin de artmasina sebep olmaktadir. Bu durum restoranlari ziyaret eden,
iiriin ve hizmet satin alan miisterilerin memnun ayrilmasinda sadece restoranin fiziki ortaminin etkili olmadigini,
bunun yaninda ¢alisan personellerin de memnuniyet saglamada 6nemli bir etken oldugunu goéstermektedir. Bu
kapsamda restoran yoneticilerinden ilk yapmalart gereken davranis, mevcut calisanlarinin iletisim becerilerini
gelistirmesine katki saglamaktir. Bunun yaninda ise alim siirecinde personel adaylarinin iletisim becerilerini tespit
ederek veya ¢esitli miilakat yontemleriyle iletisim diizeylerini 6lgerek bu siireci tamamlamalari yerinde olacaktir.

Anahtar Kelimeler: Personel Iletisim Diizeyi, Miisteri Memnuniyeti, Safranbolu.

ABSTRACT

The most important issue for restaurants offering food and beverage services is satisfaction of the customers. The
physical conditions of restaurants are important for customers who want to meet their needs and desires. However,
due to the fact that restaurants are labor-intensive service establishments, the behavior of employees who
communicate directly with the customers also contributes to the formation of customer satisfaction. In this context,
the aim of this study is to determine the effect of employees’ communication level on customer satisfaction. In
accordance with this purpose, A survey was conducted to assess the perceptions of employee communication level
and customer satisfaction level on 427 customers who visited restaurants in Safranbolu. The results of the research
show that the level of employee communication and sub dimensions (oral communication, written communication,
nonverbal communication) have positive effect on customer satisfaction. Therefore, the increase in the level of
employee communication in a positive direction leads to an increase in customer satisfaction. This finding shows
that the physical environment of the restaurant is not the only factor for the satisfaction of the customers who visit
the restaurants and purchase the products and services, but also that the working staff is an important factor in
satisfaction. In this context, the first thing restaurant managers need to do is to contribute to improving the
communication skills of their current employees. In addition, completion of this process will be in place by
determining the communication skills of the staff candidates during the recruitment process or by measuring the
communication levels through various interview methods.

Keywords: Employee Communication Level, Customer Satisfaction, Safranbolu
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OZET

Etnik restoranlar, diinyadaki bir¢ok turizm destinasyonunda farkli kiiltiirel tiiketim deneyimlerinin 6nemli bir
pargasi haline gelmistir. Tiiketicilerin etnik restoranlarda yasadiklart deneyim sadece giinliik rutinden kagmaya
yonelik olarak farkli bir yeme-igme tecriibesi yagamanin otesinde, belirli bir lilkenin yemek kiiltiirinin ve
gastronomi kimliginin daha iyi anlasilmasina olanak saglamaktadir.Bu arastirmada, etnik restoranlarda pazarlama
karmasi unsurlarinin bir 6rnek olay cergevesinde incelenmesi amaglanmistir. Yontem olarak miilakat teknigi
kullanilmistir. Kirgizistan’da faaliyet gdsteren Supara Etno Kompleks pazarlama miidiirii ile yapilan derinlemesine
goriisme sonucunda; isletmenin meniisiinde kendine has yiyecek ve iceceklerin bulundugu, genellikle maliyet
odakli fiyatlamanin tercih edildigi, isletmenin kurulus yerinin se¢iminde dogal giizellige ve sehirden uzakliga
dikkat edildigi, calisanlarin ise alinmasinda giiler yiiz ve yabanci dil becerisine 6énem verildigi, tutundurma
acisindan reklam ve sosyal medyadan aktif bicimde yararlanildig: ve isletmede satislari artirmak i¢in milli kiiltiir
Ogelerinin yogun bicimde kullanildig: tespit edilmistir.

Anahtar Kelimeler: Etnik Restoranlar, Pazarlama Karmasi Elemanlari, Kirgizistan, Supara Etho Kompleks

ABSTRACT

Ethnic restaurants have become an important part of different cultural consumption experiences in many tourism
destinations around the world. The experience that the consumers have in ethnic restaurants allows not only living
a different eating-drinking experience to get rid of daily routine but also better understanding of a cuisine culture
and gastronomic identity of a certain country. In this research, it is aimed to examine marketing mix elements in
ethnic restaurants within a sample case. Interview technique was used as the method. As a result of in-depth
interview made by the marketing manager of Supara Ethno Complex which operates in Kyrgyzstan; it was
identified that there were specific foods and beverages in the enterprise's menu, that usually cost-oriented pricing
was preferred, that natural beauty and being away from the city were considered in selection of the enterprise's
place of establishment, that being friendly and foreign language skills were considered in recruiting the employees,
that advertising and social media were actively used for promotion and that national culture elements were
intensively used to increase sales in the enterprise.

Keywords: Ethnic Restaurants, Marketing Mix Elements, Kyrgyzstan, Supara Ethno Complex
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OZET

Bu calisma Giresun ili, Dereli Ilgesi’nde bulunan yiyecek igecek isletmelerinin yemeklerinde kullandiklari
yaglarin ve ozelliklerinin belirlenmesi amaciyla yapilmistir. Ozellikle Giresun ilgesinin calismaya dahil
edilmesinin nedeni, hayvancilik faaliyetleriyle ugrasan Dereli il¢esinde yasayan bireyler yemeklik yaglarini halen
kendilerinin {iretmesidir Isletmelere bu durumun nasil yansidig: belirlenmek istenmistir. Yapilan calisma Giresun
Ili, Dereli ilgesi merkezinde bulunan 7 yiyecek igecek isletmesi ile simrlandirilmistir. Calismaya konu olan Dereli
ilesinde, yoreye 0zgii yaglarin isletmelerde yapilan yemeklerde kullanildigi varsayilmistir. Goriisme yapilan
kisiler istenen bilgiyi vermekte goniilliidiir. Yapilan goriismelerde isletmecilerin mutfaklarinda kullandiklar:
yaglar hakkinda bilgi alimmustir. Veriler yar1 yapilandirilmis goriisme formu ile yiiz yiize goriisiilerek elde
edilmistir. Elde edilen veriler yazili ve gorsel olarak kayit altina alinmis olup sonuglar betimsel analiz yontemiyle
degerlendirilmistir. Dereli ilgesi merkezinde bulunan igletmelerde yoresel yemeklerinde sunuldugu belirlenmistir.
Yapilan calismada genel anlamda Dereli ilgesi merkezinde en fazla tiiketilen yag cesidi tereyagi olarak
belirlenirken, tereyagindan sonra aycicek yaginin siralamada oldugu tespit edilmistir. Isletme sahiplerinin
kullandiklar1 yag ¢esidi irdelenirken, hayvansal yag olan i¢ yagi ve gomlek yaginin da bazi yemeklerde oldukga
sik tliketildigi Ogrenilmistir. Arastirmada yaglarin kullanim amaglarina bakildiginda; K1, K4, K5 ve K7
katilimcilar yag1 yemegi lezzetlendirmek i¢in kullandiklarini, Katilimeilardan K2 ve K3 ise yemegin gorsel olarak
daha parlak gdriinmesi i¢in yag kullandiklarim belirtmistir. Isletmelerde pilav yapiminda kullanilan yag tiirii, K2,
K5, K7 isletmelerinde tereyagi olarak belirlenmistir. Diger isletmelere bakildiginda; K4 ve K6 isletmelerinde
tereyagl ile margarin, K1 ve K3 isletmelerinde tereyagi ile aygicek yaginin karigtirilarak kullanildigr tespit
edilmistir.

Anahtar Kelimeler: Yiyecek icecek isletmelerinde yag, Giresun yoresinde yag kullanimi, Yag

ABSTRACT

This study was carried out to determine the fats and their properties which using at the meals of food and beverage
companies in Dereli District of Giresun Province. The reason why the Giresun district is included in the study is
the fact that they are still producing their own cooking oil for the people living in the Dereli district, dealing with
animal husbandry activities. It is also desirable to determine how this situation is reflected in businesses. The study
is limited to 7 food and beverage operations located in the center of Dereli. In the Dereli district, which is the
subject of the study, it is assumed that the locally specific oils are used in the meals in the operations. The
interviewees are willing to give the information which requested information. In the interviews, information got
information about the oils that thay used for the operators in their kitchens. The data were obtained by face-to-face
interview with the semi-structured interview form. The results were evaluated by means of descriptive analysis
when the obtained data were written and visualized. It has been determined that the enterprises located in the center
of the district are offered for local food. In the study conducted, it was determined that the most consumed fat in
the center of the town of Dereli was selected as butter, followed by the order of sunflower oil after the butter. It
has been learned that while the oil type used by the business owners is determined, the oil of inner fat which is
animal fat and the oil of the shirt are consumed quite frequently in some foods. When looking at the purpose of
use of oils in the survey; While Participants K1, K4, K5 and K7 stated that they used oil for flavor, Participants
K2 and K3 used oil for visually brighter appearance. The type of oil used in making pilafs in operators is designated
as butter in K2, K5, K7 operators.

Key Words: Fat in food and beverage enterprises, Usage of oil in Giresun region, Fat
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OZET

Osmaniye ili ve cevresi, antik dénemden giiniimiize kadar bircok uygarliga ev sahipligi yapmustir. Verimli
topraklara sahip olmasi ve dnemli ticaret yollar1 {izerinde bulunmasi nedeniyle bircok medeniyet bolgeyi elinde
tutmak icin stratejik yerlerine ¢ok sayida kale inga etmistir. Bu nedenle Osmaniye Kaleler Sehri olarak da
bilinmektedir. Osmaniye’nin batisinda bulunan Amanos Daglari, Ceyhan Nehri tizerinde Kirmitli Kus Cenneti,
Kastabala Vadisi ve Aslantas Baraj1 Tiirkiye'nin 6nde gelen yaban hayati sahalarindandir. Tiim bu dogal ¢esitliligin
bir gostergesi olarak Osmaniye'de 4 adet doga koruma alami bulunmaktadir. ilin etrafin cevreleyen daglarda
Zorkun, Uriin, Olukbas1, Fenk, Mitisin, Bagdas, Cigsar, Maksutoglu, Almanpmar1 isimli irili ufakli ¢ok sayida
yayla vardir. Ilin Neolitik, Kalkolitik ve Tung devirlerine ait izlere bugiin Domuztepe yerlesiminde rastlanmistir.
Ayrica, Kadirli ilgesinde Topraktepe, Tasli, Ispir ve Tirmil hyiikleri ile Cevdetiye beldesinde Karatasl hdyiik bu
devirlere ait izler tasimaktadir. Karatepe- Aslantas Tiirkiye'nin ilk Agik Hava Miizesi olarak 1946 yilinda tescil
edilmistir. Osmaniye'nin Roma dénemindeki baglica kentsel yerlesim alanlari; baskent Hierapolis-Kastabala,
Kadirli ilgesinin {izerine kuruldugu Flaviopolis ve Diizigi ilgesinin {izerine kuruldugu Neronias kentleridir. Yine
Kadirli flgesi’nde bulunan Alacamii, bolgenin énemli anitsal yapilarindan biridir. Ug farkli dénem dini inanisinin
aynt yapida viicut buldugu ve giiniimiize kadar saglam ulasabilen anitsal yapilardan biri olan Alacamii,
Anadolu'nun Kiiltiirel zenginliginin Osmaniye'deki simgesidir. Diizigi il¢esindeki Haruniye Kaplicasi, Ceyhan
nehri kenarinda ve ormanlik alanda yer almaktadir. Hem tertemiz havasi hem de dogal giizelligi ile harika bir
manzaraya sahip olan kaplica ruhsal yonden de saglik kaynagidir. Osmaniye ili, sahip oldugu dogal giizellikleri,
tarihi-kiiltiirel miras1 ve &zellikle yaylalariyla dnemli bir turizm bélgesi olma potansiyeli tasimaktadir. Ildeki turizm
potansiyeline sahip olan tim bu mekanlar degerlendirilerek turizme kazandirilmalidir. Boylece bélgeye gelen
turistlerin artmasiyla, sanayisi gelismemis ve tarimsal imkanlar1 kisith olan sehirdeki ekonomik hayat da
canlanacaktir. Bu ¢alismada, Osmaniye Ilinin sahip oldugu dogal, tarihi ve kiiltiirel miras tanitilmis ve bu degerlerin
eko-turizme doniisiimii i¢in gerekli potansiyele sahip olup olmadigi degerlendirilmistir.

Anahtar Kelimeler: Osmaniye, Turizm potansiyeli, Dogal ve kiiltiirel miras

ABSTRACT

Osmaniye Province and its surroundings have hosted many civilizations from antiquity to daily. Due to its fertile
soil and its presence on major trade routes, many civilizations have built numerous fortresses at strategic locations
to keep the region in check. For this reason, Osmaniye is also known as Kaleler Sehri. Amanos located in the
west of Osmaniye, Ceyhan River on Kirmith Bird Sanctuary, Kastabala Valley and Aslantas Dam is one of
Turkey's leading wildlife areas. As a sign of all this natural diversity, there are 4 nature conservation areas in
Osmaniye. In the mountains surrounding the province there are many highlands with small and big named
Zorkun, Uriin, Olukbasi, Fenk, Mitisin, Bagdas, Cigsar, Maksutoglu, Almanpmar1. The traces of the Neolithic,
Chalcolithic and Bronze periods of the province were found today at Domuztepe settlement. In addition,
Topraktepe, Tasl, Ispir and Tirmul mounds and Karatash mound in Cevdetiye municipality carry traces
belonging to these periods in Kadirli county. Karatepe- Aslantas as Turkey's first open-air museum was registered
in 1946. The main urban settlements of Osmaniye during the Roman period; the capital Hierapolis-Kastabala,
Flaviopolis founded on the district of Kadirli, and the cities of Neronias founded on the town of Diizigi. The
Alacami, located in Kadirli District, is also one of the important monumental structures of the region. Alacamii, one of the
monumental structures that the religious beliefs of three different periods embody in the same structure and can reach as solid
as it is day, is the symbol of the cultural richness of Anatolia in Osmaniye. The Haruniye Thermal Bath in the town of Diizici
is on the edge of the Ceyhan River and in the wooded area. The spa is a source of health both in the spirit and in the air with
its clean air and natural beauty. Osmaniye Province has the potential to become an important tourist region with its natural
beauties, historical-cultural heritage and especially its springs. All these places with the tourism potential should be evaluated.
Thus, the economic life in the city will be revived with the increasing number of tourists coming to the region, where the
industry is not developed and the agricultural opportunities are limited. In this study, the natural, historical and cultural
heritage of Osmaniye Province was introduced and assessed whether these values have the potential for eco-tourism
transformation.

Keywords: Osmaniye, Tourism potential, Natural and cultural heritage.
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OZET

Iletisim insanlarin birbirleriyle cesitli yollar vasitasiyla anlasabilme ¢abalari olarak agiklanmaktadir. Insanoglu
varolusundan beri siirekli birbirleriyle ve dogayla iletisim halindedir. Iletisim bireylerin birbirleriyle
anlasabilmeleri, islerin dogru ve diizgiin bir sekilde yiiriiyebilmesi i¢in 6nemli bir konuma sahiptir. Cagimizda
teknolojinin de gelismesiyle birlikte kisiler arasi iletisim agirlikli olarak sosyal medya kanallar1 araciligiyla
gergeklestirilmektedir. Bu durum da kisilerin hem giinliik hem de is yasantilarinda sosyal medya kullanim
yogunlugunun artmasina neden olmaktadir. Sosyal medya kanallari vasitasiyla kisiler kendi aralarinda gesitli
araclarla bilgi paylasim1 yapabilmektedirler. Ayn1 zamanda sirketler de sosyal medya kanallar1 vasitasiyla orgiitsel
iletisim faaliyetlerini yiiriitebilmektedir. Ozellikle Y ve Z kusag1 olarak tanimlanan geng niifusun sosyal medyayla
daha yakin iligki i¢inde oldugu séylenebilir. Bu ¢alismada lisans diizeyinde turizm egitimi alan 6grencilerin sosyal
medya kullanim aligkanliklar1 ve amaglarinin tespit edilmesi amaglanmaktadir. Calisma nicel aragtirma niteliginde
olup, veri toplama araci olarak anket formlar1 kullanilmistir. Calismanin 6rneklemini Canakkale Onsekiz Mart
Universitesi Turizm Fakiiltesi dgrencileri olusturmaktadir. Toplanan veriler analiz edilerek &grencilerin sosyal
medya kullanimina ve amaglarina yonelik analizler gergeklestirilecektir.

Anahtar Kelimeler: Teknoloji, internet, Sosyal medya, Turizm 6grencileri.
ABSTRACT

Communication is explained as efforts to understand people through various ways with each other. People has
been in constant contact with each other and nature since its existence. Communication has an important position
so that individuals can understand each other and work properly and smoothly. Nowadays with the development
of technology, interpersonal communication is mainly carried out through social media channels. This leads to an
increase in the intensity of use of social media in both daily and working life situations. People can share
information among themselves with various means through social media channels. At the same time, companies
can also carry out organizational communication activities through social media channels. In particular, it can be
said that the young population defined as Y and Z generation is in closer relation with the social media. In this
study, it is aimed to determine social media usage habits and aims of tourism students who are studying at
undergraduate level. This study is a quantitative research and this study’s datas were collected by questionnaire.
The sample of the study is Canakkale Onsekiz Mart University Faculty of Tourism students. By analyzing collected
data, students of social media usage and purposes will be analyzed.

Keywords: Technology, internet, social media, tourism students
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OZET

Bu c¢alismada diinya c¢apinda genis bir aga sahip olan “www.booking.com” internet sitesi {izerinden
Kirgizistan’daki konaklama isletmelerine yonelik olarak yapilan miisteri degerlendirmeleri ele alinmigtir. S6z
konusu internet sitesi, miisterilerine hizmet aldiklar1 isletmeye iligskin yorum yapma firsati vermekte ve 6nceden
belirlenmis baz1 kriterlerin puanlandirilmasini saglamaktadir. Bu kriterler arasinda; temizlik, rahatlik, olanaklar,
calisanlar, fiyat/fayda dengesi, ticretsiz wifi ve konum yer almaktadir. Bu kriterlerin puanlanmasiyla isletmeye
iligkin bir ortalama puan da olusmaktadir. Ayrica bu internet sitesi, yorum ve degerlendirmelerin ger¢ek miisteriler
tarafindan yapildigini ve dogrulanmis oldugunu taahhiit etmektedir. Arastirmada; miisteriler tarafindan yapilan bu
degerlendirmelerin konaklama igletmesinin tiirii, bulundugu boélge ve fiyat degiskenlerine gore degisip
degismedigi, degerlendirme kriterleri arasindaki iliski ve etki diizeyi belirlenmeye caligtlmistir. Ayrica
“www.booking.com” internet sitesi iizerinden yapilan yorum ve degerlendirmeler temel alinarak Kirgizistan’daki
konaklama igletmelerini tercih edenlerin milliyetlerine iliskin bilgilere de yer verilmistir. S6z konusu internet
sitesinde yer alan 295 adet konaklama isletmesinden elde edilen verilere frekans, fark ve iligki testleri
uygulanmigtir. Aragtirma sonucunda; isletmelerin tiirii ve yer aldigi bolge temel alinarak, genel memnuniyet
ortalamalarina ve kriterlere gére memnuniyet ortalamalarina yer verilmistir. Bulgulara gére en yiiksek genel
memnuniyet ortalamasina sahip bélgenin “Biskek sehri”, en yiiksek ortalama memnuniyet diizeyine sahip kriterin
ise “calisanlar” oldugu saptanmistir. Ayrica bolge, konaklama isletmesinin tiirii ve fiyat degiskenleri ile genel
memnuniyet diizeyi arasinda anlaml bir farklilik bulunmazken; “fiyat/fayda dengesi” ve “konum” kriterlerinin
genel memnuniyet diizeyini olumlu yonde etkiledigi sonucuna ulastlmistir.

Anahtar Kelimeler: Konaklama isletmeleri, Teknoloji, internet, Cevrimici Rezervasyon, Kirgizistan.

ABSTRACT

In this study, the customer reviews are discussed which were made for accommodation enterprises in Kyrgyzstan
through “www.booking.com” website that has a worldwide range of network. The above mentioned website allows
to make comments for its customers on the establishments they bought service and provides scoring of some pre-
determined criteria. Among these criteria; cleaning, comfort, opportunities, employees, price/benefit balance, free
wifi and location are included. After scoring these criteria, an average point occurs for the enterprise as well. In
addition, this website commits that the comments and evaluations were made by real customers and that they were
validated. In the research, it was attempted to determine whether these evaluations made by customers changed
according to type, region and price variations of the accommodation as well as the relations and level of effect
between the evaluation criteria. In addition, based on the comments and evaluations made through
“www.booking.com” website, the information on nationalities of the ones who preferred accommodation
enterprises in Kyrgzstan were also included. Frequency, difference and relation tests were applied to the data
obtained from 295 accommodation enterprises included in the relevant website. In the result of the research,
general satisfaction average results based on the type and location of enterprises and satisfaction averages
according to the criteria were included. According to the findings, it was detected that “Bishkek city” had the
highest general satisfaction average and the criterion which has the highest average satisfaction level was
“employees”. In addition, it was concluded that while there was no significant difference between the type and
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price variables of the accommodation enterprise; that “price/benefit balance” and “location” criteria positively
affected the general satisfaction level.

Keywords: Accommodation Enterprises, Technology, Internet, Online Reservation, Kyrgyzstan.
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KBICKAYA MABMYHY

AKXBIPKBI JKBUIJAphl HMHTEPHET KONJOHYYUYJNaphl apachlHIa COLMANABIK TapMakTap KEHHUPH >KaHbuTyyna.
Bynapaea waunen 2010-xbinman TapTeil KoMmoHyyra OepuinreH VHcrarpam mnatdopmachkl MapKeTHHT KaHa
OaiulaHbII KapakaTbl KaTapbl abmaH HoOmymsapayy Oomyn keier. JyHHeHYH 3H Oenrminyy BeO-caTTapbiH
TorykTarad MHcrarpamra 6yryHKy kyHAe 800 MIJUTHOHIOH amibIK ajaM KaTTairaH. AWpeIk4a, 25 MIUTHOHIOH
ambIk OusHec mpoduiaepy ausiirad. JKoropyna alTeuIranaal, ayANTOPUSHBIH UpH OeIyry OMp KOMIAaHUSHBIH
KbI3MaT JKaHa MPOAYKIMACHIH 0aas00/10, KOMIAHHUATA THEIIENYY >KaHbUIBIKTapAbl allyyJa KOMIaHUsUIapAbIH
Hucrarpam GapakdachiH KoJjoHymaT. KenrereH koMmnaHusiap KEpeKToouyiep MEHEH OaiiaHbIIl Kypyy, 63-apa
HII KYPTY3YY, OHAYPYMAYYJIYKTY JKOTOpyJaTyy MakcaTblHOa VIHCTarpaM axkkayHTapAbl ajibll Oapyy
CTPATEeTUACHIH OHYKTYPYYI'® apakeT KbUIBIIIAT. BU3HECTH anjsira >KeUIABIPYY, @HYKTYpyyAe MHcrarpam ete
MaaHWIyy OOJTOHIYKTaH, KOMIIAHMsIAp OyJl COLMAIABIK MequaHbl dPGEKTUBAYY TYPAO KONJOHYYyra yMTYIYII
KeNuIIeT. bya W3unngeeHyH Makcarhl, AYHHO KY3YHI® 3H HNONYJSIPAYY COLHMAIIBIK IuardopmaiapisiH OUpH
6onron Wucrarpamaein Kblpreiscranaa vapba Kypry3reH MelMaHKaHayiap TapaOblHaH KaHAaWd JEHrdIJe
KOJIIOHYJTYTl JKaTKaHbIHa Oaa Oepyy Oomyn caHamaT. MakcaTka JKeTYYy YYYH TepT aHa O€ll XbUIABI3AYY
MelMaHKaHaapAbH MHCTarpaM akkayHTTapbIHAATbl TOCTTOPYHA MasMYH/IYK Tajll00 XYpry3yuay. M3unneenyH
KBIMBIHTHIKTApBIHA TasHA TypraH O0JICOK, OenynryyiaepayH 6acsiMayy O0esyry cypeT ¢opMaThiHIa OONTOHIYTY
KaHa Opycda TWJIMHJE KapbLUIaHTaHABITEl Oenrminyy OonroH. Mmkanamap MHcTtarpamapl HETH3MHEH KbI3MAaT
KOPCOTYYJIOPYH TAaHBITYY, *KaHbl KapAapiapIsl TapTyy kaHa o3 apa OaiiaHbIll Ty3Yy, 'KaHBUIBIKTAp MEHEH
OeIyIyy MakcaThIHAA KONJOHYIIaaphl aHBIKTAJIIBI.

Aukbry ce3aep: Conuanapik Tapmakrap, MHcTarpam, Melimankanaiap

ABSTRACT

In recent years social media is deeply integrated in our everyday life. Since 2010, Instagram has been gaining
popularity as a communication and marketing tool among social networks. Instagram now has over 800 million
monthly active users. In addition, more than 25 million business profiles have been created on Instagram. As noted
above, a large part of audience get information about a company, and evaluate company's products and services
through Instagram. Many companies are trying to develop an Instagram marketing strategy in order to connect
with customers and increase their productivity. A lot of companies now migrate to Instagram as it is a great tool
for developing and promoting business. In this context, the main purpose of this study is to assess the use of the
Instagram by hotel enterprises operating in Kyrgyzstan. Primary data was obtained using content analysis of the
four and five star hotels’ posts on their Instagram pages. According to the results of the study, most of the posts
are in the image format and in Russian. Instagram is generally used by the hotels for product promotion, acquisition
of new customers and promotion of companies’ news.

Keywords: Social media, Instagram, Hotels
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OZET

Sosyal medya, turistler i¢in vazgegilmez bir bilgi paylasimi kaynagina doniismiis, seyahat planlamasi, seyahat
karar1 ve bir turistin destinasyon segiminde ihtiya¢ duyabilecegi bilgiye ulagmasinda yardimci olur hale gelmistir.
Ozellikle 6nceden iiretilmesi miimkiin olmayan soyut turizm iiriinlerine yonelik riskleri azaltma baglaminda,
sosyal medya paylasimlar1 6nem kazanmistir. Bu aragtirmada UNESCO kiiltiir miras listesi igerisinde yer almakta
olan ve kent mimarisiyle yerli ve yabanci turistler i¢in kiiltiirel bir ¢ekim merkezi ve son yillarda dogal
giizellikleriyle de 6n plana ¢ikan bir destinasyon olan Safranbolu’ya yonelik sosyal medyada paylasilan yorumlar,
nitel aragtirma yontemi kapsaminda incelenmekte ve destinasyonun gelecegine yonelik pazarlama planlamalarinda
ilgili kisi ve kurumlara bilimsel destek saglanmasi amaglanmaktadir. Bu amag dogrultusunda TripAdvisor seyahat
yorum sitesindeki 28 Mayis 2018 tarihine kadar olan kullanici yorumlar1 analiz edilmistir. Arastirma verilerinin
analizi sonucunda Safranbolu destinasyonuna iliskin yorumlarm Kristal Teras, Bulak Mencilis Magarasi,
Kaymakamlar Miize Evi, Eski Carsi, Yorik Koyii, Hidirlik Tepesi, Tokatli Kanyonu, Tarihi Saat Kulesi
onceliginde sekillendigi tespit edilmistir. Safranbolu destinasyonuna iligkin olumlu yorumlar; Safranbolu lokumu,
kozde pisirilen Tiirk kahvesi, Safran cayi, Baglar gazozu, Tokatli Kanyonu igerisindeki yiiriiyiis parkurunun
giizelligi, fotograf cekilebilecek yerlerin ¢oklugu, yerel halk tarafindan hazirlanan yoéresel yiyecek ve icecekler,
tarihi mimarinin varligi, Yoriik Koyii tarihi camasirhanesi, Leyla Gencer biistii ve Sipahioglu Konagi’ndaki Filiz
Teyze olumsuz yorumlar ise park yeri bulamama, Tokatli Kanyonu inis-¢ikis merdivenin yoruculugu ve gevreye
atilan ¢opler, yerel halkin ticari beklentisinin asir1 yiiksekligi, turizm amagl bilgilendirme levhalarinin yetersizligi,
yoresel yiyecekler igin kalabalik nedeniyle asir1 sira beklenmesi, kent i¢i yollarin bebek arabasi i¢in uygun
olmamasi, Yorik Koyi'nde ki doneminde yaz donemine gore daha az ilgi gosterilmesi, Bulak Mencilis
magarasinin merdivenleri ve aydinlatma sistemi, hediyelik esyalarin agir1 pahali olmasi dnceligindedir.

Anahtar Kelimeler: Sosyal Medya, TripAdvisor, Destinasyon, Safranbolu
ABSTRACT

Social media has become an indispensable source of information for tourists, helping travel planning, travel
decision and information that a tourist needs in selecting a destination. Social media sharing has gained importance
especially in the context of reducing risks regarding the intangible tourism products that cannot be produced in
advance. In this research, the interpretations shared in the social media for Safranbolu, a destination within the
UNESCO cultural heritage list, which is a cultural attraction center for local and foreign tourists with its urban
architecture, and a destination that comes to the forefront with its natural beauties in recent years, have been
examined with qualitative research method and it is aimed to provide scientific support to related persons and
institutions at marketing plans regarding the future of the Safranbolu. For this purpose, user comments, until 28
May 2018, on the TripAdvisor travel reviews site had been analyzed. As a result of the analysis of the research

47



data, it was determined that the comments about Safranbolu destination were heavily shaped around Kristal Teras,
Bulak Mencilis Cave, Kaymakamlar Museum House, Old Bazaar, Yoriik Village, Hidirlik Tepesi, Tokatli Canyon,
and Historical Clock Tower. Positive comments on the Safranbolu destination have been identified as followings;
Safranbolu delight, Turkish coffee cooked in cinder, Saffron tea, Baglar Gazoz, the beauty of the walking trail in
Tokatli Canyon, the number of places to take photographs, local food and drinks prepared by local people, the
presence of historical architecture, Yoriik Village historical laundry, Leyla Gencer bust and Aunt Filiz in
Sipahioglu Mansion. Negative comments regarding Safranbolu destination have identified as following; the lack
of parking space, the wearisomeness of the Tokatli canyon's ladder and the rubbish surrounding it, the excessive
amount of the commercial expectation of the local people, the inadequacy of informational signboards for tourism,
duration of waiting for local food due to the crowd, the lesser interest to the Yoriik Village in the winter period
compared to the summer season, the stairs of the Bulak Mencilis cave, the illumination system and the excessive
price of the souvenirs.

Keywords: Social Media, TripAdvisor, Destination, Safranbolu.
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ABCTPAKT

Jlukue >KMBOTHBIE SBISIOTCS HEOTHEMJIEMOM dYacThlo ropHod 3xocucteMbl Kelpreiscrana. C mepexogoM Ha
PBIHOUHYIO 3KOHOMHKY, mocie pacmana Coerckoro Coro3a, Ha OCHOBE HCIOJIB30BAHME MHOTHX U3 3THX
KMBOTHBIX B PECIyOJMKE Hayajdd Pa3BUBAThCS TaKUE CEIMEHTHI BBHE3THOTO TypH3Ma Kak TpodeiHas oxora,
9KOTYpPHU3M, KyJIbTypHBIN TypH3M Ha 06a3e KOUEBBIX TPAIULMIA C MCIONb30BAaHHEM OXOTHHYBMX XMITHBIX NTHI[ U
ap. Taroke AUKHMe XUBOTHBIE HCIIONB3YIOTCSI MECTHBIM HAaceJIeHHEM BO BHYTPEHHEM TypHU3Me, KOTOPBIH HMeeT
Ooniee «TEHEBOM» XapakTep, YeM BBE3IHOH, a HMHOIZIA MNPOCTO IEPEXOJUT Ha YPOBCHb OpaKOHBEPCTBA M
CBSI3aHHOTO C HUM KpUMHHala. B cTaThe MpeanpHuHATA MONbITKA OoIee NOAPOOHO OCTAHOBUTHCS Ha KaXKAOM H3
BBIIICYTIOMSHYTHIX BUIOB MCIOIb30BAHUS TUKUX )KUBOTHBIX B Typu3Mme Koiprescrana. Taxoke mpoBeieH aHAIN3
COOTBETCTBYIOIINX HOPMATUBHO-IIPABOBBIX aKTOB, B KOTOPOM BBISIBIICH, YTO B OTHOIICHHUH MPaB AUKNX KUBOTHBIX
U NITUI] OTPOMHAs POJIb OTBEACHA IOCYAAPCTBEHHBIM OpraHaM. Takoe IOJIOKEHHE, Ha Hall B3MJISA, TIOPOXKIAET
co0a3H KOPPYNUHUOHHBIMU MPOSIBICHUSAMHM, 3aKIIOYAIONINMUCA B «IPOJAXKe» UYMHOBHUKAMHU IIpaB IUKHUX
KMBOTHBIX W TTHUI] W3-32 MOTPEOMTENILCKOTO CO3HAHUS, HU3KOW 3apabOTHOM IIaThl M YBEIUYUBAIOLIETOCS
PBIHOYHOTO CIIpoca. BBISABICHO, 4TO BO BHE3AHOM OXOTHHYBEM TYpHU3ME MCHOJB3YIOTCSA 0K0JI0 10 BUAOB TUKUX
KUBOTHBIX M MTHI, BKJIIOYass HEKOTOpBIE KPACHOKHIXHBIC. J[ed0 B TOM, YTO MHOTHE MeEXIyHapOaHBIE
OpraHM3all PEeKOMEHIYIOT Pa3BHBaTh TPOQEHHYI0 BAJTIOTHYIO OXOTY B KauecTBE HCTOYHHMKA CPEICTB JUIS
OCYIIECTBIICHHS IIPOSKTOB 110 COXPAHEHHIO CHEXXHOTO 0apca. A Takne peKOMEHIALNH C PaJOCThIO0 IPHHUMAIOTCS
KOPPYMITHPOBAaHHBIMH YMHOBHHKAMH W3 TPUPOJOOXPAHHBIX IPaBUTEIBCTBEHHBIX CTPYKTYP, KOTOpBIC, TaK HIIH
nHave, adpUIMPOBaHbI C OXOTHUYBMMH BAIIOTHBIMH X03sTHCTBaMu. Pe3koe CHIKEHHE MOTr0JI0Bbs TOPHOTO OapaHa
1 TOPHOTO KO3J1a — OCHOBHON KOPMOBOI1 0a3bl CHE)XHOTO Oapca MOKET CBECTH Ha HET BCE YCHIIHSI IO €r0 OXpaHe
1 BOCCTAHOBJIEHHIO YWCICHHOCTH. MBI BHUIUM 3TO Ha NMpPUMEPE NPAKTHUECKOTO MCUE3HOBEHMS Oapca BO BCEX
perMoHax, TIJe TepecTaJd BCTpeYaTbcd COBCEM MM B JIOCTAaTOYHOM KOJMUYECTBE JWUKHE KOIIBITHBIE.
Aukb14 ce3aep: Jlukue xxuBoTHbIE, Apxapsl Mapko-Iloso, ['opHbie ko31b1, CHEXHBIH Oapc, Kelpre3cran.

ABSTRACT

Wild animals are an integral part of the mountain ecosystem of Kyrgyzstan. In Kyrgyzstan, with the transition to
the market economy after the collapse of the Soviet Union, wild animals have started being used for segments of
international tourism like trophy hunting, ecotourism, and cultural tourism based on nomadic traditions using
hunting birds of prey. Wild animals are also used by the local population in domestic tourism, which is more
"shadow" in nature than international tourism, and sometimes simply goes to the level of poaching and related
crime. In this article, use of wild animals in each segment of tourism in Kyrgyzstan is considered in details. An
analysis of all the regulatory and legal acts shows that in relation to the rights of wild animals and birds, a huge
role is assigned to state bodies. This situation, in our opinion, gives rise to corruption, i.e., "selling" the rights of
wild animals and birds by officials because of their consumerism, low wages, and the increasing market demand.
It was revealed that about 10 types of wild animals and birds are used in international hunting tourism, some of
them are in the Red Book of Kyrgyzstan. Point is that many international organizations recommend the Kyrgyz
government to develop trophy hunting, which earns foreign currency, as a source of funding the snow leopard
protection projects. Such recommendations are generally welcomed by officials from environmental bodies,
somehow related to hunting companies, as they see an opportunity for corruption. A sharp decline in the number
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of argali Marco Polo rams and ibex, the main food base of the snow leopard, can negate all the efforts to protect
the snow leopard and restore its population. In all regions where wild ungulates have disappeared, snow leopards
are no longer found.

Keywords: Wild animals, Argali Marco Polo, Ibex, Snow leopard, Kyrgyzstan.
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YORESEL MUTFAKLARIN KENDI DESTINASYONLARI DISINDAKI
FAALIYETLERINDE KARSILASILAN SORUNLAR UZERINE BiR
ARASTIRMA

A RESEARCH ON THE PROBLEMS CONCERNED IN THEIR
OPERATIONS OF THE REGIONAL KITCHENS APART FROM THEIR
OWN DESTINATIONS

Evrim KARACA!, Mehmet SARIISIK?

Kirklareli Universitesi, Pinarhisar Meslek Yiiksek Okulu, As¢ilik Programi
rimaevrim@gmail.com
2 Sakarya Universitesi, Turizm Fakiiltesi, Yiyecek ve Icecek Isletmeciligi Ana Bilim Dali
msariisik@sakarya.edu.tr

OZET

Bu arastirmanin amaci; Giineydogu Anadolu mutfagimin ticari amagh degerlendirilmesinde yasanan sorunlari
belirlemek ve ilgili ¢6ziim Onerileri gelistirmeye yonelik, Gilineydogu Anadolu mutfag: igerikli ¢alisan
isletmecilerin goriislerini incelemektir. Ama¢ dogrultusunda hazirlanan gériisme formlari, Mardin, Gaziantep,
Sanliurfa ve Izmit’te Giineydogu Anadolu mutfag: iizerine ¢alisan 5 isletme ydneticisine uygulanmistir. Arastirma
sonucunda; Giineydogu Anadolu mutfag: ticarilestirilme asamasinda ciddi sorunlarla kars1 karsiya oldugu, bu
sorunlarin baginda; ydresel iiriinlerin temini, nitelikli personel, yore yemeklerinin tanitim sorunu, aynt yemegin
farkli isletmelerde ayni lezzette olmamasi (Standart sorunu) ve bdlgenin yemeklerinin etli, yagl ve baharatli
olmasindan dolay1 farkli yorelere sahip miisterilerde damak tadi sorunu olusturmasidir. Bu sorunlarin giderilmesi
icin; ilgili kurum ve kuruluslarla isbirligine gidilmesi, bélgenin yemeklerine iliskin standart olugturulmasi, farkl
damak tad1 bulunan miisterilere alternatif lezzetlerin sunulmasi onerilmistir.

Anahtar Kelime: Tiirk Mutfagi, Giineydogu Anadolu Mutfagi, Gastronomik iiriin, Gastronomi Turizmi
ABSTRACT

The purpose of this research was to examine the opinions of the operators working in the Southeastern Anatolian
kitchen sector in order to determine the problems experienced in commercial evaluation of the Southeastern
Anatolian cuisine and to develop related solution proposals. The interview forms prepared in line with the aim
were applied to 5 business managers working on Southeastern Anatolia cuisine in Mardin, Gaziantep, Sanliurfa
and Izmit. As a result of the research; the major problem of all is that the Southeastern Anatolian Kitchen faces
serious problems during the commercialization phase; the problems are getting the local products, the presentation
of local foods, the same food not being the same flavor in different enterprises (standard problem), and the region's
food being meaty, fatty and spicy, creating a taste problem in customers with different regions. In order to solve
these problems; it is proposed to cooperate with the relevant institutions and establishments, to establish standards
for the food of the region, and to offer alternative flavors to customers with different tastes.

Keywords: Turkish Cuisine, Southeastern Anatolia Cuisine, Gastronomic Product, Gastronomy Tourism
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AGRO-TURIZM BiR FAKTOR SURDURULEBILIR BUYUME
BOLGENIN

AGRO-TOURISM AS A FACTOR SUSTAINABLE GROWTH
OF THE REGION

Raimbekova UKAN

M. Kh. Dulaty Taraz State University
Ukan_r@mail.ru

ABSTRACT

The specificity lifestyle of the consumer and his new psychological orientation require a new approach
organization of rest and leisure. Modern approaches in tourism prove the effectiveness of the creation tourism
products taking into account the interests of consumers. Agro-tourism is a new popular trend in the sphere tourism
industry. The development of this direction was influenced by «Green movement» and the development of
environmental  outlook. This form of tourism is based on the principles of sustainable growth -balance between
environmental, cultural, historical, social and economic components.Agro- tourism is a promising area in many
countries basically it works under the guise of small business, but in Kazakhstan it is only beginning to emerge
and taking new directions of development.Strategic plans in area development of tourism in our country are
reflected in the Concept of the development of the Tourist Industry of the Republic of Kazakhstan. In general, the
Concept contains a strategic vision of tourism development, basic principles and common approaches the
development of the tourism industry of the Republic until 2020. In other words, it is planned in future years to
increase the investment volume to 5.4 times for the tourist area. In the role of driving force can and should act the
state, which has certain funds to support activities in the field of rural tourism and agro-tourism. In the address by
the President to the people of Kazakhstan "Kazakhstan Way -2050" one of the main points is the development of
the social sphere, including the development a healthy lifestyle, medicine and culture. After all, the most important
thing in a state is society. In addition to direct support activities in the field of agro-tourism, important task of state
programs is to stimulate entrepreneurs, especially from among the villagers, occupation

this kind of activity.

Key words: Agro-Tourism, Tourism Industry, Development Potential, Income, Efficiency
OZET

Tiiketici yasam tarzinin 6zgiilliigii ve yeni psikolojik yonelimleri yeni bir yaklagim gerektiriyor dinlenme ve bos
zaman. Modern yaklagimlar turizmde kanitlamak yaratilisin etkinligi turizm liriinleri hesaba katarak tiiketicilerin
cikarlari.  Agro-turizmi yeni bir popiiler trend kiire turizm endiistrisinde. Bu yoniin gelisimi tarafindan
etkilendi  "Yesil Hareket" ve gelisme c¢evre goriiniim. Bu tur turizm sekli ilkelere dayanarak siirdiriilebilir
biiylimenin - arasindaki denge ¢evresel, kiiltiirel, tarihi, sosyal ve ekonomik bilesenler. Agro - turizm umut verici
bir alandir birgok iilkede temelde altinda ¢alisir kiiciik isletme kiliginda, ama Kazakistan'da sadece ortaya
¢tkmaya basliyor ve alarak yeni gelisme yonleri.Stratejik planlar turizm alaninda gelisme iilkemizde yansidi
Konseptte gelisimin Kazakistan Cumhuriyeti Turizm Endiistrisi. Genel olarak Konsept igerir turizm gelisiminin
stratejik bir vizyonu, temel ilkeler ortak yaklagimlar gelisme turizm endistrisinin Cumbhuriyetin 2020'ye kada.
Bagka bir deyisle, gelecekte planlandi artirmak yatirim hacmi turizm alani i¢in 5.4 kat. Rolii itici giic  devleti
harekete gecirmeli ve belirli fonlari olan faaliyetleri desteklemek kirsal turizm alaninda ve tarim turizmi. Adreste
Baskan tarafindan Kazakistan halkina "Kazakistan Yolu -2050" ana noktalardan biri gelisme sosyal
alanin  gelisme dahil saglikli bir yasam tarzi, ilag ve kiiltiir. Sonugta, en ¢oks Onemli olans bir durumda
toplumdur. Ek olarak destek vermek faaliyetler tarim turizmi alaninda Onemli gorev devlet
programlarinin  tesvik etmek girisimciler, 6zellikle arasinda koyliiler, isgal bu tiir faaliyetin.

Anahtar kelimeler: Agro - Turizm, Bolge, Kalkinma Potansiyeli, Gelir, Verimlilik
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IZMIiR’DE FAALIYET GOSTEREN 4 VE 5 YILDIZLI OTELLERIN
WEB SITELERININ ICERIK ANALiZI YONTEMIYLE INCELENMESI

EXAMINING WEBSITES OF FOUR AND FIVE STAR HOTELS IN
IZMIiR BY USING CONTENT ANALYSIS
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OZET

Teknoloji gelisim hizinin artirmasiyla birlikte profili de degisen tiiketici, {irlin ve hizmetler ile ilgili daha fazla
bilgiye sahip olmak istemektedir. Eskiden tiiketicilerin satin alma kararlarinda etkili olan referans gruplar (aile,
arkadas, es dost gibi) yerini internete birakmustir. Uriin alimlarinda oldugu gibi hizmet alimlarinda da internet,
tiiketicinin bilgi arama ve satin alma karar1 verme evresinde oldukga etkilidir. Potansiyel turistik tiiketiciler tatil
gereksiniminin ortaya ¢ikmasiyla birlikte, alternatiflerin belirlenmesi ve se¢eneklerin degerlendirilmesi sirasinda
konaklama yapacaklar1 otelleri web sayfalar1 iizerinden fiziki Ozellikleri ve verdikleri hizmet agisindan
degerlendirmektedir. Bu sebepten otel isletmeleri, internet iizerinden arama yapan turistik tiiketicinin otel hakkinda
dogru bilgi almas1 ve rezervasyon yapmasi igin web sitelerini glincel tutmali ve tiiketiciye aradigi her bilgiyi
sunmalidir. Caligmada, turistik tiiketici karar verme siirecinde oldukga etkisi oldugu diisiiniilen otel web siteleri
igerik yoniinden incelenmistir. Web sitelerinde bulunan veya bulunmayan 6lgiitlerin otel agisindan ne kadar
onemli oldugunun saptanmasi amaglanan arastirmanin alanini izmir ilinde faaliyet gosteren dort ve bes yildizli
oteller olusturmaktadir. Aragtirmaya konu olan otellerin listesine Kiiltiir ve Turizm Bakanliginin Turizm
Istatistikleri Sisteminden erisilmistir. Arastirmaya Kiiltiir ve Turizm Bakanlig1 Turizm isletme belgeli 63 otel dahil
edilmistir Bir otel, web sayfasinin bulunmadig1 i¢in arastirma kapsamina alinmamis ve degerlendirme 62 otel
iizerinden yapilmigtir. Arastirmanin amaci dogrultusunda Baloglu ve Pekcan’in (2006) ¢aligmasinda kullanilan
degerlendirme formu temel alinarak olusturulmug 53 6lg¢iitlii bir degerlendirme formu kullanilmistir. Baloglu ve
Pekcan’in 2006 yilinda kullandigi 51 oSlgiitten olugsan degerlendirme formu degisen teknolojik gelismeler ile
birlikte litaratiir tarafindan da desteklenerek calismadaki halini almistir. Aragtirmanin sonuglarina gore
degerlendirmeye alinan otellerin web sitelerinde en fazla kullanilan 6zellikler otel ve oda resimleri, ulasim ve
iletisim bilgisi (%98,3), ana sayfanin ekran1 kaplamasi ve hareketsiz resimler (%95,1), ana sayfaya kolay ulasim
ve otelin harita gosterimidir (% 91,9). Web sitelerinde en az kullanilan 6zellikler ise, giincellenme tarihi (% 0),
doviz bilgisi (%1,61), ekran kisisellestirme, yardim meniisii ve birimlerin e-postalar1 (%4,84) olarak ortaya
¢ikmaktadir.

Anahtar Kelimeler: Internet, Otel web siteleri, Igerik analizi, Otel web site igerikleri.
ABSTRACT

With the rapid development of technology, the profile of consumers has changed. Consumers today desire more
information about the products and services they need. Reference groups (e.g., family, friends, relatives, etc.)
affecting consumer buying decision have been replaced by the internet. The internet has a major impact on
consumer information search behaviour and purchasing decision of services as well as products. As holiday desires
of potential tourism consumers arouse, they rely on websites to compare hotels in terms of physical facilities and
services they provide while identifying and evaluating alternatives. Therefore, hotel businesses should provide all
important information consumers seek and also update their websites in order to make tourist consumers find the
right information about the hotel and reservation. In this study, hotel websites that are assumed to have a major
impact on decision making process of tourism consumers are examined in terms of their content. This paper aims
to find out the importance of determinants which are available or unavailable at the websites for four and five star
hotels located in Izmir. The list of those hotels was attained from Tourism Statistics provided by Republic of
Turkey Ministry of Culture and Tourism. In this study, 63 hotels beholding Tourism Enterprise License issued by
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the Ministry of Culture and Tourism were considered. One of them was excluded as it does not have its own
website; accordingly 62 hotels were included in the scope of this study. In line with the research aim, an evaluation
form with 53 items based on the study of Baloglu and Pekcan (2006) was adopted. The evaluation form with 51
items proposed by Baloglu and Pekcan in 2006 was extended regarding advances in technology in accordance with
the existing literature. The research findings show that the most frequently used features of the websites are hotel
and room pictures, contact and address details (98.3%), home page screen and still pictures (95.1%), easy access
to home page and hotel map (91.9%). On the other hand, the least frequently used features of the websites are
latest updates (0%), currency information (1.61%), screen customisation, help menu and email address of the units
(4.84%).

Keywords: The internet, hotel websites, content analysis, hotel website content
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OZET

Calismada UNESCO somut olmayan kiiltiirel miras listesinde yer alan Tiirkiye adina tescil edilmis gastronomik
unsurlara iliskin dgrencilerin bilgi diizeylerinin tespit edilmesi amaglanmaktadir. Bu listede (i) Geleneksel Toren
Keskegi, (ii) Mesir Macunu (iii) Tiirk Kahvesi ve Gelenegi ve (iv) Ince Ekmek Yapma ve Paylasma Kiiltiirii: Lavas
olmak tizere Tiirkiye adina tescillenen dort adet gastronomik unsur yer almaktadir. Arastirmada nicel arastirma
yaklagimi ¢ercevesinde veri toplama teknigi anket teknigi kullanmilmistir. Anket sorulari ilgili alanyazin
gergevesinde olusturulmus ve ardindan 6gretim elemani/iiyesi, turist rehberi, as¢1 ve restoran igletmecisi olmak
tizere alaninda uzman sekiz kiginin goriisiine sunularak nihai anket formu hazirlanmigtir. Arastirmanin evrenini
Akdeniz Universitesi (Antalya) Turizm Fakiiltesi’ndeki Gastronomi ve Mutfak Sanatlar1 Béliimii (220 6grenci) ve
Turizm Rehberligi Bolimii’nde (108 6grenci) 6grenim goéren toplam 328 dgrenci olusturmaktadir. Calismanin
orneklemi olusturulurken tesadiifi olmayan 6rnekleme yontemlerinden kolayda 6rnekleme yontemi kullanilmistir.
Soru formlart Nisan —May1s 2017 tarihleri arasinda dersin 6gretim iiyesi/elemanindan izin alinarak ilgili derslerde
ogrencilere dagitilmistir. Bu cergevede 141 Ogrenciye anket formu dagitilabilmis, 6 anket formunun eksik
dolduruldugu ortaya ¢ikmisg ve nihai olarak aragtirmanin 6rneklemine 135 6grenci (evrenin % 41,2°si) dahil
edilmistir. Aragtirmada (ii) Mesir Macunu konusunda Turizm Rehberligi boliimii 6grencilerinin daha dogru bilgiye
sahipken (i) Geleneksel Toren Keskegi, (iii) Tiirk Kahvesi ve Gelenegi ve (iv) ince Ekmek Yapma ve Paylasma
Kiiltiiri: Lavas konularinda ise Gastronomi ve Mutfak Sanatlar1 boliimii 6grencilerinin daha dogru bilgiye sahip
oldugu goze carpmaktadir. Elde edilen bulgular neticesinde Gastronomi ve Mutfak Sanatlar1 Bolimi
ogrencilerinin % 65,6’siin ve Turizm Rehberligi Bolimii 6grencilerinin de % 63,4’iinlin gastronomik unsurlara
iliskin dogru bilgiye sahip oldugu sonucuna ulagilmistir. Diger bir ifade ile her iki bolim dgrencilerinin de
gastronomik unsurlarla ilgili olarak orta derecede bilgi diizeyine sahip olduklari goriilmektedir. Caligma
uygulamacilar ve ileriki aragtirmalar i¢in dnerilerle sonuglandirilmustir.

Anahtar Kelimeler: Kiiltiirel Miras Listesi, Téren Keskegi, Mesir Macunu, Tiirk Kahvesi, Lavas

ABSTRACT

In this study, it is aimed to determine the knowledge level of the students related to gastronomic factors registered
on behalf of Turkey, which is included in the UNESCO Intangible Cultural Heritage List. This list contains four
gastronomic factors registred on behalf of Turkey including (i) Ceremonial Keskek Tradition, (ii) Mesir Macunu,
(iii) Turkish Coffee and Tradition, and (iv) Flatbread Making and Sharing Culture: Lavash. Within the framework
of quantitative research approach, the survey technique was used as the data collection method in this research.
Survey questions were formed within the framework of the relevant literature and then the final questionnaire was
prepared by taking opinions of eight experts in the field including lecturer/instructor, tourist guide, chef and
restauranteur. The population of the research is composed of 328 students who have been educated in the
Departments of Gastronomy and Culinary Arts (220 students) and Tourism Guidance (108 students) at Tourism
Faculty of Akdeniz University (Antalya). The convenience sampling technique which is one of the non-random
sampling methods, was used when determining the sampling method. The surveys were distributed to the students

55



in the related courses between April and May 2017 with the permission of the lecturer/instructor of the courses. In
this context, survey forms were distrubuted to 141 students, it is found that 6 survey forms were filled out
incomplete and finally 135 students (41.2% of the population) were included in the sample of the research.
According to research results, it is pointed out while students of Tourism Guiding deparment get more accurate
knowledge of (ii) Mesir Macunu, students of Gastronomy and Culinary Arts department get more right knowledge
of (i) Ceramonial Keskek Tradition, (iii) Turkish Coffee and Tradition, and (iv) Flatbread Making and Sharing
Culture: Lavash. As a result of the findings, it was understood that 65.6% of the students in the Department of
Gastronomy and Culinary Arts and 63.4% of the students in the Department of Tourism Guidance have the correct
information about the gastronomic factors. In other words, it is found that the students of both departments have a
moderate level of knowledge about gastronomic factors. The study was concluded with suggestions for
practitioners and future researchs.

Keywords: Cultural Heritage List, Ceramonial Keskek, Mesir Macunu, Turkish Coffee, Lavash
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TURK DIiLI KONUSAN ULKELERIN ENTEGRASYONUNDA HAZAR
DENIZIi'NiN JEOPOLITIiK ONEMIi: TURiIZM VE PERSPEKTIFLER

GEOPOLITICAL IMPORTANCE OF THE CASPIAN SEA IN THE
INTEGRATION OF TURKISH-SPEAKING COUNTRIES: TOURISM
AND PERSPECTIVES
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OZET

Kiiresellesme kosullarinda yeni bir diinya diizeninin olugumu, devletlerin karsilikli etkilerini hizlandiriyor.
Ozellikle bu agidan bakildiginda, aym bdlgede yasayan devletlerin birbirleriyle farkl: iliskileri olmas1 dzellikle
onemlidir. SSCB'nin ¢okiisiinden sonra Hazar Denizi'ni ¢evreleyen Tiirk dillikonusan iilkelerin jeopolitik ve jeo-
ekonomik yapilarindaki degisimler, bu ilkelerin kiltiirel-politik sistemlerinin doniisiimii turizm alaninda yeni
firsatlar dogurmaktadir. Tiirk dili konusan {ilkelerin etnik, kiiltiirel ve tarihi iligkilerinin yeni kosullarina gore,
bolgedeki jeopolitik duruma olumlu etki gdsteren projeleri gerceklestirmek hemde bu imkanlar tizerinde ¢esitli
alanlari, keza turizmin gelismesine katki saglamak miimkiindiir. Bu ¢alismada, Tiirk dili konusan iilkeler i¢in
Hazar Denizi'nin jeopolitik 6nemi ¢esitli sekillerde gézden gegirilmistir. Bunlardan biri, Hazar Denizi'nin Tiirk
dili konusan tilkelerle isbirligi i¢inde olasi jeopolitik dneminin arastirilmasi ve digeri de bolgedeki iletisim
olanaklarinin kullanilmasidir. Hazar donemine ait Tirk dilli konusan iilkelerin konumlar1 ve adimlart her iki
stirecte de Tiirkiye ile baglantili olarak incelenmektedir. Azerbaycan ile Tirkiye arasindaki ortak isbirligi
cergevesinde gerceklestirilmis olan Bakii-Tiblis-Kars demiryolunun isletmeye agilmasi, bolgede yeni turizm
firsatlar1 olusturulmasi agisindan &zellikle 6nemlidir. Azerbaycan'in iletisim yeteneklerini kullanarak, Hazar
bolgesinin turizm potansiyelini Karadeniz ve Avrupa ile iliskilendirmek miimkiindiir. Baska bir deyisle, ortaya
¢ikan jeopolitik durum, boélgedeki turizm firsatlarini dikkate alan yeni isbirligi bicimlerini zorunlu kilmaktadir.

Anahtar Kelimeler: Hazar, Turizm, Jeopolitik, Perspektif, Azerbaycan, Tiirkiye

ABSTRACT

Formation of a new world order in the conditions of globalization accelerates the mutual influence of the states.
From this standpoint, it is especially important for the states living in the same region to have different relations
with each other.Changes in the geopolitical and geo-economic structures of the Turkic-speaking countries in the
Caspian Sea littoral areas after the collapse of the USSR, the transformation in these countries' cultural-political
systems open up new opportunities in the field of tourism. Considering the new conditions of ethnic, cultural and
historical relations of the Turkic-speaking countries, it is possible to realize projects that have a positive impact on
the geopolitical situation in the region, and due to these opportunities to develop different spheres, including
tourism. In this research, the geopolitical importance of the Caspian Sea for Turkish-speaking countries is reviewed
from several aspects. One of them is to define the possible geopolitical significance of the Caspian Sea in the
cooperation of the Turkic-speaking countries and the other - to explore possible options for improving tourism
potential by using the region's communication opportunities in the region. The positions and steps of the Caspian
littoral Turkic-speaking states are examined in connection with Turkey in both processes. The commissioning of
the Baku - Tiblis - Kars railway, which has been achieved within the framework of joint cooperation between
Azerbaijan and Turkey, is of particular importance in creating new tourism opportunities in the region. Using the
communication capabilities of Azerbaijan, it is possible to link the tourism potential of the Caspian region with
the Black Sea and Europe. In other words, the emerging geopolitical situation makes necessary new forms of
cooperation that takes into account tourism opportunities in the region.

Keywords: Caspian Sea, Tourism, Geopolitical, Perspective, Azerbaijan, Turkey
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OZET

Ulkelere ait turistik bélgelerin pazarlanma stratejilerine ve yorelerin sosyal ve ekonomik yénde gelisimine katk1
saglayan unsurlar arasinda yer alan turizm imaji, turistlerin gidilecek bir yeri se¢me siirecindeki tercihlerini ve
turistik faaliyetleri bittikten sonra gelecekteki niyet, fikir ve algilarim etkilemektedir. Tek bir faktor ile degil birgok
degisik faktoriin birlesimi ile ortaya g¢ikan turizm imajinin olugmasinda turistlerin algilamalarina ek olarak
destinasyonlarin gesitli 6zellikleri de on plana ¢ikmaktadir. Ulkelerin turizm imajmin olumlu yénde olmasi igin
rakip ilkelere gore kuvvetli ve zayif yonleri tespit edilerek, imaj yapisinin iilke 6zelliklerine gére uygun duruma
getirilmesi gerekir. Ulkelere ait kiiltiirel degerlerin taninmasi ve hakkinda detayli bilgi sahibi olunmasinda en
onemli araglardan biri olan geleneksel lezzetler, son yillarda bir destinasyonun sahip oldugu en degerli ¢ekim
unsurlarindan biri olarak nitelendirilmektedir. Bu nedenle iilkelerin turizm imajlarinin olusturulmasinda kendi
mutfak kiiltlirlerini 6n plana ¢ikarma istegi giin gectikce dnem kazanmaktadir. Tiirkiye genis tarim topraklari,
biyolojik ¢esitlilik varligi, iklim sartlari, jeopolitik konumu, kiiltiirel ve beseri zenginlikleri agisindan énemli bir
tilkedir. Derin tarihi kokenlerinden gelen gelismis bir mutfak kiiltiirii ve geleneksel iiretim bigimleri agisindan
zengin bir yoresel iretim becerisine sahiptir. Uluslararasi alanda mutfagi ile 6n plana ¢ikan {ilkeler ile
kiyaslandiginda, Tiirk geleneksel lezzetlerinin turizm imajinin olugmasinda Onemli bir etken olabilecegi
diisiiniilmektedir. Bu caligmada; Tiirk turizm imajinin olusmasma ve gelisimine katki saglayan geleneksel
lezzetlere iligkin literatiir taramasi yapilmig ve bu geleneksel lezzetlerin yapiminda kullanilan hammaddeler,
tiretim agamalar1 ve sunum dzelliklerine iligkin ayrintili bilgilere yer verilmistir.

Anahtar Kelimeler: Turizm imaj1, Geleneksel lezzetler, Destinasyon

ABSTRACT

The tourism image, which is one of the factors contributing to the marketing strategies of the country's touristic
regions and the social and economic development of the regions, affects the preferences of the tourists in choosing
a destination and their future intentions, ideas and perceptions after the touristic activities are over. In addition to
the perceptions of tourists, various features of destinations come to the forefront in the formation of the tourism
image that is formed by the union of many different factors, not by a single factor. In order for the tourism image
of the countries to be positive, strong and weak aspects should be determined according to the competitor countries
and the image structure should be made suitable according to the country characteristics. Traditional tastes, one of
the most important tools in the recognition of the cultural values of the countries and having detailed information
about them are considered as one of the most valuable attraction elements that a destination has in recent years.
For this reason, the desire of the countries to bring their own culinary cultures to the forefront in the formation of
tourism images is gaining importance day by day. Turkey is an important country in terms of wide agricultural
lands, biodiversity, climate conditions, geopolitical position and cultural and human wealth. It has rich local
production ability in terms of an advanced culinary culture derived from its deep historical roots and traditional
forms of production. It is thought that Turkish traditional flavours can be an important factor in the tourism image
when compared with the countries that are foreground with their cuisine internationally. In this study, a literature
review of traditional tastes contributing to the formation and development of Turkish tourism image was made and
detailed information on the raw materials, production stages, and presentation characteristics of the products used
in making these traditional tastes were given.

Keywords: Tourism image, Traditional tastes, Destination
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OZET

Insanlik tarihine damga vuran, caglarin bitmesi ve baslamasinda rol oynayan, ii¢ kitada hiikiim siirmiis,
Islamiyet’in yayilmasina onciiliik etmis en kadim ve gii¢lii milletlerin basinda Tiirkler gelmektedir. Savasc1 bir
millet olmalari sebebi ile hareketli yasam siiren Tirklerin ata yurdu, Orta Asya’dir. Tiirklerin ata yurdu olarak
bilinen ve sinirlart kurduklari devletlerin egemenlik sahasina gore degisen s6z konusu cografi mekana Tiirkistan -
Turan - Tiirk ili - Tiirk Diinyas1 gibi isimler verilmektedirler. Bu cografyada Tiirk milleti cok sayida devlet kurmus,
bolgeye egemen olmak isteyen Cinliler, Mogollar ve Ruslar ile yiizyillar boyu miicadele etmistir. Calismanin
amaci, ¢cok sayida kiiltiire ev sahipligi yapmis Tiirkistan’1n sahip oldugu somut ve somut olmayan kiiltiirel ve dogal
miras unsurlarinin turizm sektdrii kapsaminda tanitilmasinin saglanmasi amaci ile giindeme getirilen “Modern
Ipek Yolu Ortak Tur Paketi” projesini tanitmak ve dnemini ortaya koymaktir.

Anahtar Kelimeler: Tiirk Diinyasi, Turizm, Modern Ipek Yolu Ortak Tur Paketi

ABSTRACT

The Turks are among the most ancient and powerful nations that have played a role in the beginning and in the
end of the ages, ruled three continents and pioneered the spread of Islam. Because they are a warrior nation, they
live an active life with their ancestral homeland, Central Asia. Names such as Turkistan - Turan - Turkic - Turkish
World are given to the geographical area which is known as the ancestral homeland of Turks and which changes
according to the territory of the states where they establish the borders. In this geography, the Turkish nation has
established many states and struggled with the Chinese, Mongols and Russians who want to dominate the region
for centuries. The aim of this work is to promote and prove the importance of the "Modern Silk Road Common
Tour Package" project, which aims to promote the concrete and intangible cultural and natural heritage elements
of Turkistan that have been hosted by numerous cultural hosts within the tourism sector.

Keywords: Turkish World, Tourism, Modern Silk Road Common Tour Package
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OZET

Tiim o6rgiit yapilarinda oldugu gibi turizm olgusunun da planh bir isleyise gereksinimi vardir. Bilindigi iizere
turizm tilkelerin taninmasina, rekabet avantaji elde etmesine ve ulusal ekonomisine yadsinamaz katkilar saglayan
onemli bir gii¢ unsurudur. Bu giicii elinde bulundurmak ve diinya pazarinda kendine {iist siralarda yer edinmek
isteyen devletler, turizm sektoriine iliskin kisa - orta ve uzun siireli planlamalar yapmakta ve stratejiler
uygulamaktadir. Bu a¢idan ele alindiginda turizmin mevcut durumunu degerlendirebilmek, gelecegine yonelik
ongoriilerde bulunabilmek, siirdiiriilebilir kilmak ve rekabet avantaji elde ederek diinya pazarinda ilk siralarda yer
alabilmek i¢in stratejiler geligtirmek ancak stratejik bir yonetim ve planlama ¢izgisinde ilerlemekle miimkiindiir.
Bu sebeple turizmde planlama ve stratejik yonetim onem tagimaktadir. Calismanin amaci, siirdiriilebilirligi
kapsaminda planlamanin ve stratejik yonetimin turizm sektdriindeki dnemini ortaya koymaktir. Nitel arastirma
yonteminin kullanildigi ¢calismada yerli ve yabanci literatiirdeki ¢alismalar taranmis, elde edilen bilgiler 1s18inda
veriler sistematik sekilde derlenmis ve sonugta oneriler sunulmustur.

Anahtar Kelimeler: Planlama, Stratejik Yonetim, Turizm

ABSTRACT

Just as it happens in all organizational structures, tourism also needs a planned function. Tourism, as it is known,
is an important force for the countries’ recognition, to gain competitive advantage and make undeniable
contributions to the national economy. States that want to retain this power and to place themselves in the top
rankings on the world market, are planning short and medium and long term plans and implementing strategies for
tourism. It is only possible to develop strategies to be able to evaluate the present situation of tourism when it is
taken into consideration, to make predictions for the future, to make it sustainable and to take the first place in the
world market by getting competitive advantage by moving on a strategic management and planning line. For this
reason, planning and strategic management is very important in tourism. The aim of the study is to prove the
importance of planning and strategic management in tourism sector in the sense sustainability. In the study using
qualitative research method, the studies in domestic and foreign literature were searched and the information
obtained was compiled systematically and in the light of this information suggestions are given in the conclusion.

Keywords: Planning, Strategic Management, Tourism
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OZET

Kiiresellesmeyle birlikte diinyada ve Tiirkiye'de girisimcilige verilen dnem giin gectikge artmaktadir. Ekonomik
kalkinmalarinda en 6nemli unsurlardan olan girisimciligin arttirilmast iilkelerin nem verdigi bir konudur. Yiiksek
teknoloji tireten gelismis iilkeler kalkinmalarinin 6nemli bir kismin girisimcilige borgludur. Bireylerin dogustan
gelen girisimcilik yeteneklerinin, dnce aile destegi sonrasinda ise devlet tesvikiyle ortaya ¢ikarilmasi giiniimiiz
ekonomisinin elzem ihtiyag¢larindan birisi haline gelmistir. Birgok gelismekte olan tilke bireylerdeki girigimcilik
potansiyelini ortaya ¢ikarmak igin ¢esitli uygulamalar yiiriitmiistiir. Bu uygulamalarin en 6nemlilerinden birisi de
egitimdir. Egitim miifredatlarinda girisimcilige yer verilmesiyle bireylerin girisimcilik yeteneklerinin ortaya
¢ikarilmasi ve girisimcilik egilimlerinin dogru yonlendirilmesi amaglanmaktadir. Tiirkiye’de son yillarda nerdeyse
tim {niversitelerin tim bolimlerinde girisimcilik dersi iiniversitelerin egitim miifredatina eklenmistir. Bu
iiniversitelerden biri olan Kastamonu Universitesi Turizm Fakiiltesi 6grencileri aldiklar1 girisimcilik dersleri ile
potansiyel girisimci olarak diigiiniilmiis ve ¢calismanin uygulamasi onlarla yapilmistir. Bu ¢caligmada, dgrencilerin
girigimcilik egilimlerinin demografik 6zelliklerine gore farkliliklarinin saptanmasi amaglanmistir. Bu ¢aligmada
Yilmaz ve Siinbiil’iin gelistirmis olduklari 6l¢ek kullanilmistir. Calisma kapsaminda 25 Aralik 2017-10 Ocak 2018
tarihleri arasinda 585 6grenciden kolayda 6rnekleme yontemi ile belirlenen toplam 461 &grenciye yiiz yiize anket
uygulanmigtir. Elde edilen veriler SPSS programu ile analiz edilmistir. Yapilan analizler sonucunda Kastamonu
Universitesi Turizm Fakiiltesi 6grencilerinin, kararhilik, disa agiklik, kendine giiven, yenilikgilik ve firsatcilik
ozellikleri ile cinsiyetleri arasinda anlamli bir farklilik tespit edilmis ve erkek &grencilerin kiz 6grencilere gore
daha kararli, disa agik, kendine giivenen, yenilik¢i ve firsatgr bir yapiya sahip oldugu sonucu ortaya ¢ikmuistir.
Ayrica dgrencilerin sinif seviyeleriyle risk alma, kendine giiven, disa aciklik ve yenilikgilik 6zellikleri arasinda
anlamli bir iligki bulunmusken kararlilik ve firsatcilik 6zelligi arasinda anlamli bir iligki olmadigi tespit edilmistir.
Arastirmanin sonucuna gore erkek dgrencilerin girisimcilik egilimlerinin daha yiiksek oldugu, 6grencilerin yaslar1
ve egitim diizeyleri arttik¢a girisimcilik egilimlerinin de arttig1 gdzlenmistir. Boylelikle girisimciligin 6gretilebilir
oldugu, bireylerin olgunluklarinin ve egitim seviyelerinin artmasiyla girisimcilik egilimlerinin de artacagi
sonucuna ulasilmigtir.

Anahtar Kelimeler: Girisimcilik, Girisimcilik Egilimi, Turizm Fakiiltesi
ABSTRACT

Developed countries, which produce high technology, owes a significant part of their development to
entrepreneurship. It has become one of the essential needs of today's economy, by revealing the innate
entrepreneurial skills of individuals, first with family support and then with government incentives. Many
developing countries have carried out various practices to reveal the entrepreneurial potential of individuals. One
of the most important of these practices is education. It is aimed to reveal the entrepreneurial skills of individuals
by providing entrepreneurship in education curricula and to direct the entrepreneurship tendencies correctly.
Entrepreneurship courses in all universities and departments in Turkey have been added to the curriculum of
universities in recent years. The students of Kastamonu University Tourism Faculty, one of these universities,
were considered as potential entrepreneurs with the entrepreneurship courses they took and the application of the
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study was done with them. In this study, it is aimed to determine the differences of students' entrepreneurship
tendencies according to demographic characteristics. In this study, the scale developed by Yilmaz and Siinbiil was
used. Within the scope of the study, a total of 461 students were interviewed by 585 students from 25 December
2017 to 10 January 2018. The data were analyzed by SPSS program. As a result of the analyzes, a significant
difference was found between the gender, stability, self-confidence, innovation and opportunism characteristics of
the students of Kastamonu University Tourism Faculty and the male students were more stable, open-minded, self-
confident, innovative and opportunistic than female students. the result is revealed. In addition, it was determined
that there was no significant relationship between students' grade levels, risk taking, self-confidence, openness to
openness and innovation. According to the results of the study, it was observed that the entrepreneurship tendencies
of the male students were higher and the entrepreneurship tendencies increased as the students' ages and education
levels increased. Thus, it has been concluded that entrepreneurship tendency will increase with the increase in the
maturity and education levels of the individuals.

Keywords: Entrepreneurship, Entrepreneurship Tendency, Faculty of Tourism
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OZET

Insanlarin seyahat etme nedenleri arasinda siralan yedi neden arasinda kisisel- saglik amac1 ve dzel torenlere
katilmak onemli bir yer teskil etmektedir.(Natioanl Travel Survey, Washington, U.S. Travel Data Center.
1984) 'ten aktaran Miswrli 2015. Saghk Turizmi, tedavi olmak amactyla yapilan turizm faaliyetleridir. Tklim
tedavisi turizmi (klimatizm), su tedavisi turizmi (termalizm), deniz banyolar1 turizmi bu grubu olusturan turizm
tipleridir. Saglik turizmi, sagligina kavugmak igin ikamet ettigi lilkeden baska bir iilkeye herhangi bir sebeple
tedavi gormek amaciyla gidilmesi anlamina gelmektedir. Tedavi gorme amagli seyahat eden kisilere saglik turisti
denir. (Misirli, 2017). Diinyada ve Tiirkiye’de saglik turizmi 6zellikle 2000°1i yillarin ilk yarisindan sonra hizla
yiikselen bir egilim olup, dniimiizdeki yillarda dnemli bir alternatif turizm ¢esidi haline gelecegi dngoriilmektedir.
Saglik turizmi sadece hastanelerde tedavi i¢in gidilen bir turizm ¢esidi olarak degerlendirilmemesi gerekir. Saglikli
yasam sunan her tiirlii turizm saglik turizmi kabul edilmekle birlikte saglik turizmi konusu esas olarak dort temel
baslik altinda ele alinabilir. Bunlar: Tip Turizmi / Medikal Turizm, Termal Turizm, Ugiincii Yas Turizmi ve
Engelli Turizmidir. Tiirkiye’de de ulusal saglik hizmetleri akreditasyonu ¢aligmalari: Saglik Bakanligi Biinyesinde
devam etmektedir. Ancak saglik turizmi hizmeti verilen isletmelerde calisan personelin meslek standartlar1 ve
belgelendirme siireci ile ilgili herhangi bir ¢alismaya rastlanmamistir. Bu ¢aligmada meslek standartlar1 ve
akreditasyon siiregleri incelenmis ve Tiirkiye i¢in bir model onerilmistir.

Anahtar Kelimeler: Saglik turizmi, meslek standartlari, akreditasyon
ABSTRACT

According to a survey, participation in personal-purpose and health care is an important part of the seven reasons
why people travel, among which are the (Misirl1,2015) (Natioanl Travel Survey, Washington, US Travel Data
Center, 1984). Climate treatment tourism (climatism), water treatment tourism (thermalism), sea baths are the
tourism types that constitute this group of tourism. Health tourism means going to a country other than the country
of residence in order to get health, in order to get treatment for any reason. Those who travel for treatment purposes
are called health tourists. (Misirli1 2017). Health tourism, especially in the world and Turkey is a rising trend after
the first half of the 2000s, is expected to become an important alternative tourism in the coming years. Health
tourism should not be considered only as a type of tourism that is going to be treated in hospitals. Health tourism
can be considered under four main headings, while all kinds of tourism that offer a healthy life are accepted as
health tourism. These are: Medical Tourism, Thermal Tourism, Third Age Tourism and Disabled People’s
Tourism. The national health care accreditation is supervised Turkey is continuing by the Ministry of Health.
However, no studies have been found on occupational standards and certification process of personnel working in
health tourism services. This study examined occupational standards and accreditation processes have been
proposed, and a model for Turkish Health Tourism Accrediation.

Keywords: Health tourism, occupational standards, accreditation
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OZET

Demokrasi ile idare edilen iilkelerde genel se¢imler, halkin kendilerini belirli bir siire yonetmeye talip olan siyasi
partileri segtikleri bir siirectir. Vatandaslar bu tercihlerini pek ¢ok faktorii géz Oniine alarak yapmaktadirlar. Siyasi
partiler iktidara geldiklerinde, nasil bir yonetim sergileyecekleri, temel hak ve hiirriyetler, ekonomik politikalar,
dis politika ve cevre sorunlari vb. gibi konularla ilgili vaatlerde bulunurlar. Taahhiit ettikleri bu hususlar1 ise se¢im
oncesi kamuoyu ile paylasarak bir anlamda se¢gmenler ile bir anlagsma niteliginde se¢im manifestosu/beyannamesi
ilan ederler. Yiiksek Se¢im Kurulu’nun 22.04.2018 tarih ve 264 sayili karar1 geregince, 27. Dénem Milletvekili
Genel Sec¢imlerine girecek partiler; Adalet ve Kalkinma Partisi, Bagimsiz Tiirkiye Partisi, Biiylik Birlik Partisi,
Cumhuriyet Halk Partisi, Demokrat Parti, Halklarmn Demokratik Partisi, Iyi Parti, Milliyetci Hareket Partisi,
Saadet Partisi ve Vatan Partisi seklinde agiklanmigtir. Bu ¢aligmanin amaci, Tiirkiye ekonomisi i¢in 6nemli bir
sektor olan turizm sektoriine 24 Haziran 2018 yili genel segimlerine katilan siyasi partilerin se¢im
beyannamelerinde yer verip vermedikleri ve yer vermislerse turizm sektoriiyle ilgili yaklasimlarinin neler
oldugunu ortaya koymaktir. Se¢im beyannameleri {izerinde yapilan incelemeler neticesinde Adalet ve Kalkinma
Partisi, Cumhuriyet Halk Partisi, lyi Parti ve Vatan Partisinin secim beyannamelerinde turizm sektdriine yer
verdikleri goriilmiistlir. Turizmin ¢esitlendirilmesi, ziyaret¢i sayilarinin artirilmasi ve elde edilen gelirin artirilmasi
noktasinda farkli yaklasimlar tespit edilmistir.

Anahtar Kelimeler: 24 Haziran 2018 Genel Segimler, Siyasi Partiler, Turizm Sektorii, Se¢im Beyannameleri
ABSTRACT

In democratic countries, general elections are a process in which people choose political parties who aspire to
govern themselves for a certain period of time. Citizens are making these choices based on many factors. Political
parties, when they come to power, are concerned about what kind of governance they should perform, fundamental
rights and freedoms, economic policies, foreign policy and environmental problems, and so on. They are in
promises on issues such as They share these commitments with the public before the election and declare election
manifestos / declarations in a meaningful agreement with the voters. According to the decision of the Supreme
Board of Elections dated 22.04.2018 and numbered 264, the parties to the General Elections of the 27th Term
Deputies; Justice and Development Party, the Independent Turkey Party, the Great Union Party, Republican
People's Party, the Democratic Party, the Democratic Party of the People, Good Party, the Nationalist Movement
Party, the Felicity Party and was described as the Homeland Party. The aim of this study is to demonstrate that
Turkey tourism sector is an important sector for the economy of June 24, 2018 year they gave place whether not
they and included in the election manifesto of political parties participating in the general election approaches
related to the tourism sector was going on. As a result of the examinations on election reports, the Justice and
Development Party, the Republican People's Party, the Good Party and the Motherland Party have been included
in the tourism sector in their election declarations. Different approaches have been identified to diversify tourism,
increase visitor numbers and increase income.

Key words: 24 June 2018 General Elections, Political Parties, Tourism Sector, Election Declarations
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OZET

Giiniimiizde kiiresellesmenin de etkisiyle isletmeler mevcut durumunu koruyabilmek ve rakiplerine nazaran iistiin
bir pazar payina sahip olmak adina farkl: stratejiler denemekte ve her an bir yenilik ile hacmini genisleten pazara
uyum saglamaya calismaktadir. Son donemlerde pek ¢ok turizm isletmesi i¢in dnemli olan sosyal sorumluluk
kavrami; turizm endiistrisi agisindan degerlendirildiginde; hizmet veren kuruluslarin siirdiiriilebilir gelisimine
katki sunmayr amaglamaktadir. Isletmelerin sosyal sorumluluk davramisim gelistirmesi yolunda 6nemli
adimlardan biri de yol gosterici nitelikteki projelerdir. Bu rehberlerden biri olarak kabul edilen; 2010 yilinda
Uluslararasi Standartlar Organizasyonu (ISO) tarafindan ISO 26000: Sosyal Sorumluluk Yoénetim Sistemi sosyal
sorumluluk terimleri ve uygulamalar iizerine mutabakat saglanmig ilk resmi belge niteligindedir. Bu belge 6zel
sektor ve kamu kurumlarinin sosyal sorumluluk davranisi agisindan gelisimini 6lgerek, onlarin miisterilerini,
elemanlarini, yatirnmcilarini, is ortaklarini, hitkiimetini ve iilkesini, tizerinde yasadigi topraklari 6nemsemesine,
onlarin refahini diigiinmesine yardimei olmaktadir. Tiirk Diinyasi {ilkelerinin turizm pazarindan hak ettigi payi
almasi ve ziyaret¢i sayisini arttirmasi, ulastigi hedeflerden daha da ileriye gidebilmesi igin ISO 26000 Sosyal
Sorumluluk rehberini dikkatlice okumasi ve ivedilikle hayata gecirmesi gerekmektedir. Bu sebeple bu
aragtirmanin amact; ISO26000 kavraminin Tiirk Diinyas: iilkeleri turizm endiistrisindeki mevcut durumunu
incelemek ve yapilmasi gerekenlere dair dneriler sunmaktir. Tiirk Diinyasi iilkelerinin turizm sektoriinde hizmet
veren kuruluglarin I1SO 26000 Sosyal Sorumluluk Sistemini benimsemesiyle rekabet avantaji elde edecegi,
kurumsal imajimin ve turist profilinin giiclenecegi ve daimi turist sayisinda gozle goriiliir bir artig saglanacagt,
¢aliganlarmm motivasyonlarinin, verimliliklerinin ve baglhiliklarinin artacagi, yatirimei, sponsorlar ve pay
sahiplerinin isletmeye olan bakis agisinda fark edilir pozitif degisim saglanacagi, rakipleri, kamu kurumlari ve
medya ile iletisiminde olumlu bir gelisim saglanacagi 6ngoriilmektedir. Aragtirma kapsaminda Tiirk Diinyasi
tilkelerinde faaliyet gosteren turizm igletmelerinin ISO26000 sosyal sorumluluk rehberi standardint kullanimi web
icerik analizi yardimiyla incelenecek ve sonuglara istinaden bazi 6neriler sunulacaktir.

Anahtar Kelimeler: Turizm, Sosyal Sorumluluk, ISO26000, Icerik Analizi, Tiirk Diinyasi.
ABSTRACT

Today, with the influence of globalization, Managements try to different strategies to protect the existing situation
and to have a superior market share in comparison with their competitors and adapt to markets that enlarged the
volume with a new innovation. , When it is evaluated in terms of tourism industry; the concept of social
responsibility, which is important for many tourism enterprises in recent periods; aims to contribute to the
sustainable development of service providers. One of the important steps to improve the social responsibility
behavior of businesses is guidance projects. One of these guides is considered; In 2010, 1SO 26000: Social
Responsibility Management System was the first official document to be agreed upon by the International
Standards Organization (ISO) on social responsibility terms and practices. This document measures the progress
of private sector and public institutions in terms of social responsibility behavior and helps them to think about
their well-being, care about their clients, staff, investors, business partners, government and country. It is necessary
to read the 1SO 26000 Social Responsibility guidelines carefully and to put into practice urgently in order for the
Turkish World countries to gain the rights they deserve from the tourism market and to increase the number of
visitors and to go further than the targets reached. For this reason, the purpose of this research is; the concept of
ISO 26000 to examine the current situation of the Turkic world countries in the tourism industry and to offer
suggestions on what should be done. By adopting the ISO 26000 Social Responsibility System after the acceptance
of Turkic World countries, It is envisaged that tourism enterprises will gain competitive advantage, their corporate
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image and their tourist profile will be strengthened and a visible increase in the number of permanent tourists will
be ensured; motivation, productivity and loyalty of employees will increase; investors, sponsors and shareholders’
minds will change positively, positive development will be ensured in communication with competitors, public
institutions and the media. Within the scope of the research, the use of 1SO26000 social responsibility guide
standard of the tourism enterprises operating in the countries of the Turkic World will be examined with the help
of web content analysis and some suggestions will be presented in favor of results.

Keywords: Tourism, Social Responsibility, ISO 26000, Content Analysis, Turkish World.
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KYPI'Y3YYHYH APTBIKYBIJIBIKTAPBI ’KAHA
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OBSTACLES AND PRIORITIES OF ENTREPRENEURSHIP IN THE
TOURISM INDUSTRY, IN KYRGYZSTAN
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ABCTPAKT

Wikepauk yqypayH 5H MaaHWIYY TapMarbl 9KEHHH 94 KUM TaHAIOAUT. AHTKCHH SKOHOMMKANBIK UATHIMKTED
Oarr Gouyn fai yurys TapMakThIH TaaCUpUHIE maiina 0oJ0T smect. bupok, anberre ap kaHaail TOCKOOJIIyKTap
Oourym KesieT. AHBIH ChIHAphI Oyl MakaJlaHBIH MakcaThl a, KeIprei3cTanga Typu3M TapMarbIHAarbl UITKEPAUKTHH
apTHIKYBUIBITEl JKaHA TOCKOOJIYKTAphlH M3WJII66 MEHEH aHbl aHaIu3[1ee OOJyn caHajaT. YIIyJl MakKcaTThIH
HETH3MHJE TYPU3M TapMarbIHIarsl HITKEPANKTHH SKOHOMUKAIBIK, COIIMANIABIK, TAXPHIH0a, OMINM, MaMIICKETTHK
UII apakeTTep CHIAKTYY (aKTOPIOPYH aNbIl YbITYy MAaaHWIYY pOJb OWHOMT nem Oenrmien Keryy adsein.
MakananslH n3ungee Mertony KeIprelsctanga TypusM TapMarblHAa HIOKEPIWUTHMH TYINTOI, aHbl ap KaHaal
TOCKOOJIIyKTapra KapaOall HMINTETHII Kesle J>KaTKaH HWINKEPICpAMH O NUKUPIEPUH alyy MEHEH KapajiaT
(uHTEpBBIO). DMHE YUYH OYyJI METO/ TaHAaIraHbIHBIH ce0e0M aublk KOPYHYN Typat. VIKepIuKANH apTHIKYBLIBIK
’KaHa TOCKOOJIYKTapbIH 9H OalllbIHaH 63 HIIKEPAUTHH TYNTOI, aHbl MHTWIINKE Kapail CyHpereH ajgaMm raHa Tyypa
KaHa Tak KepceTe anaT sMecnu. TypusM TapMmarslHaa (MelMaHKaHa, TYpU3M areHTTHK, KOOMIYK TaMakTaHyy,
TPAHCIIOPT MILIKaHa K.0) WII JKYPry3yIl KeJie )KaTKaH MIIKePIepIUH O MUKHUPJEpH allbIHTaHIaH KUHWH aHaIu3
KBUIBIHBII, JKBIHBIHTBIK YblTapbuiaT. MakanaHsl xKa3yy/a, HIIKEpIUK jKaHa TypH3M TapMarbl OOIOHYA ap KaHjait
ABTOPJIOPAYH OMIeKTepu Oynak Kartapbl KOJIOHyJaT. JKBIMBIHTBIK TEOPHUSJIBIK JKaHA IPAKTHUKAIIBIK
N3WIAe6NepAYH HETU3MH/IC YbITapbUIBII, aHAIN3 KbUIbIHAT. OmoHmoi 3me Oyn n3nmigee Kelpreiscrania Typusm
TapMarsiH/1a MIIKePIUKTH OAIITOOHY KO3/I6TeH Kalll HIIKepJIep YUYH Maiianyy jKaHa HaThlibKayy 00IMOKYY.

AukbIv ce3aep: Vimkepauk, Typusm, Kelprei3cTaH, apTHIKUBUIBIKTHIP, TOCKOOJTYKTap
ABSTRACT

Nowadays, entrepreneurship is the most important sector, because the economic successes appears directly by this
network. But, of course there are some variety of barriers are effect entrepreneurship. Therefore, the aim of this
study is also demonstrating to research and analyze some obstacles and priorities of tourism business in
Kyrgyzstan. By this purpose, it is important to focus on some factors’ role such as of economic, social, experiences,
education, government activities and others. As a method of this research is used qualitative research, by taking
interview (opinions and views) with tourism entrepreneurs in Kyrgyzstan. Because, they know well every detail
of barriers or priorities. After gathered different information from tourism entrepreneurs (tour operators,
restaurateurs, travel agents, transport company owners, and hoteliers) demonstrated analyzing and resulting
section. As sources of research cited different authors’ works in tourism and entrepreneurship field. Lastly, all
theoretical and practical experiences’ data are analyzed and resulted. Also, this study will be useful and effective
for people who want to start a tourism business and students who study in the field of Tourism and
Entrepreneurship.

Keywords: Entrepreneurship, Tourism, Kyrgyzstan, Priorities, Obstacles
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OZET

Eskisehir sahip oldugu arkeolojik ve tarihi degerleri, tarihi sahsiyetleri, miizeleri, el sanatlar1 ve ev sahipligi yaptig
etkinlikleriyle bir kiiltiir-sanat sehridir. Cesitli somut ve soyut kiiltiirel mirasa sahip olan Eskigehir, bu nedenle
2013 yilinda “Tiirk Diinyas: Kiiltiir Bagkenti” (TDKB) secilmistir. TDKB se¢ilmesinin ardindan Eskisehir’de
toplam 28 kalici eser projesi tamamlanmigtir. Camii, konak, kiiltiir evi, park gibi bazi1 kalict eserler, turizm
sektoriiniin alt yap1 ve ¢evre diizenleme ihtiyacini kargiladigindan bu alana da dogrudan katki saglamistir. Tiirk
Diinyas1 Bilim Kiiltiir ve Sanat Merkezi (TDBKSM) ve Esminyatiirk, TDKB projeleri kapsaminda sehre
kazandirilan iki dnemli kalic1 eserlerdir. Bu ¢alismada; bu iki turistik merkezin ziyaretgi goriiglerine dayali olarak,
TDKB sonrasinda sehrin bu kimlige bagli olarak tanimirligi ve turistik gelisimi ile ilgili degerlendirmeler
yapilacaktir. Calisma, vaka analizi deseni ile kurgulanmigtir. Vaka olarak ele alinan TDBKSM ve Esminyatiirk ile
ilgili bilgilere analizin ilk agamasinda yer verilmistir. Alanlarin tanitiminin yapildigi bu agamada, gazete haberleri,
TDBKSM i¢inde yer alan ziyaret¢i defteri, tamtim brosiirleri ve Eskigsehir TDKB resmi web sitesi kaynak
dokiimanlar olarak kullanilmistir. Ziyaret¢i goriislerini derlendigi ikinci asamada, goriisme yontemi ile bilgiler
toplanmistir. Yari yapilandirilmis olarak hazirlanan formda toplam sekiz soru yer almaktadir. Sorular, arastirma
amacindan ve alinyazinda konuyla ilgili yapilmis ¢alismalardan elde edilmistir. Veriler, sezonun bagladigt 23
Nisan tarihi ile Temmuz ay1 araligindaki iki aylik siirecte toplanmasi planlamistir. Goriismelerin kayit edilmesinde
ses kayit cihazi kullamlmustir. Ugiincii asamada, verilerin analizi yapilmistir. Bu amagla, oncelikle kayitlarin,
desifre edilmesi ve igerik analizi gergeklestirilmistir. Verilerin gegerlik ve giivenirlik durumlarina da bakilan bu
asamada, analizler i¢in Nvivo programindan yararlanilmigtir. Vaka analizine iligkin bulgularin degerlendirilmesi
dordiincii boliimde gergeklestirilmistir. Burada her iki vakaya ait ¢ikarimlar ayri ayri ele alinarak sorular itibariyle
degerlendirilmistir. Her iki vakanin ve TDKB olmanin Eskisehir’e doniik biitiinciil katkilarina iliskin bilgilere ise
besinci béliimde sonug veya raporlama olarak adlandirilan son kisimda yer verilmistir.

Anahtar Kelimeler: Tiirk Diinyasi, Kiiltiir, Vaka analizi

ABSTRACT

Eskisehir is a culture-art city with its archaeological and historical values, historical personalities, museums,
handicrafts and hosted activities. Having a variety of tangible and intangible cultural heritage, Eskisehir was
selected as the "Turkish World Cultural Capital” (TWCC) in 2013. Following TWCC selection, a total of 28
permanent art projects were completed in Eskisehir. Some permanent artifacts such as mosques, mansions, cultural
houses, parks have contributed directly to this area as the tourism sector meets the infrastructure and environmental
regulation needs. The Turkish World Science Culture and Art Center (TWSCAC) and Esminyaturk are two
important permanent artifacts that have been awarded as a city within the scope of TWCC projects. In this study;
based on the visitors' views of these two tourist centres, TWCC will make the city's reputation related to its identity
and evaluations of tourist development. The study was designed as a case study. The information about TWSCAC
and Esminyatiirk, which is considered as a case, was included in the first step of the case. At the stage of the
promotion of the sites, the newspapers, the visitors' book in TWSCAC, the promotional brochures and the official
web site of Eskisehir TWCC were used as sources for document analyses. In the second step of gathering the
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visitors' opinions, information was gathered by interview method. The semi-structured form contains a total of
eight questions. The questions were obtained from research studies conducted in the literature on the subject. The
data were planned to be collected during the two months of April 23rd from the beginning of the season to July.
The voice recorder was used during the conversations. In the third step, analysis of the data was done. For this
purpose, primarily records, decryption and content analysis were performed. The Nvivo program was used for
analysis at this step, after looking at the validity and reliability of the data. The assessment of the findings of the
case study was carried out in the fourth step. Here, the deductions of the two cases were separately evaluated. The
information about both cases and the total contribution of being TWCC towards Eskisehir are included in the last
section called result and report in the fifth step.

Keywords: Turkish World, Culture, Case study
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OZET

Destinasyon performansi, ziyaret¢i memnuniyeti ve ziyaretgilerin gelecekteki olumlu davranisi, destinasyon
rekabet giiciiniin temel belirleyicileridir. Turistlerin istek ve ihtiyaglarinin karsilanmasinda 6nemli bir deger
olusturan, turistik destinasyonlarin bu istek ve ihtiyaclar1 karsilayabilme diizeyleri, destinasyon performansinin
basarisina isaret etmektedir. Turistik destinasyonlar turistlerin istek ve ihtiyaglarmin karsilanmasinda 6nemli bir
deger olusturmaktadir. Bu istek ve ihtiyaglar1 karsilayabilme diizeyleri, destinasyon performansinin basarisini
ifade etmektedir. Tarihi gegmisi ve dogal zenginlikleri ile nemli bir turistik destinasyon olan Gelibolu Yarimadasi
1973 yilinda Milli Park ilan edilmis, 2014 yilinda Canakkale Savaglari Gelibolu Tarihi Alan Bagkanligi
kurulmustur. Yarimada tarih, kiiltiir ve hiiziin turizmi kapsaminda 6nemli bir yere sahiptir. Birinci Diinya Savasi
basinda, Canakkale Bogazi’nda Deniz Savaslarinin ve Gelibolu Yarimadasi’nda Kara Savaglarinin yasanmus,
sadece Tiirk degil diinya tarihi agisindan da onemli sonuglar dogurmustur. Tiirk milletinin, ingiltere, Fransa,
Avustralya ve Yeni Zelanda askeri kuvvetlerine kars1 gosterdigi basari, iilkelerini cansiperane savunmalari, ulus
devlet bilincinin gelismesi, burayr ozellikle yerli ziyaretgiler agisindan 6nemli bir destinasyon yapmaktadir.
Baslica iki boliimden olusan bu ¢alismanin temel amaci, Canakkale Savaslar1 Gelibolu Tarihi Alani’nin, tarihi ve
turistik bir destinasyon olarak, altyapi, listyap, verilen hizmetler gibi farki yonleriyle ziyaretgilerin beklentilerini
karsilama diizeyinin belirlenmesidir. Bunun yaninda, ziyaret¢ilerin konaklama sekilleri ile harcama miktarlarinin
ortaya c¢ikartilmasi hedeflenmektedir. Alanyazin incelemesinde, Gelibolu Tarihi Alani destinasyon performans
degerlendirmesi ile ilgili bir ¢calismaya rastlanilmamistir. Bu kapsamda, ¢aligmanin alanyazindaki eksikligin
giderilmesine katki saglayacagi, ayrica bolgedeki yerel otoriteler ile faaliyet gosteren isletmelere yol gdsterecegi
diisiiniilmektedir. Calismanin birinci boliimiinde, literatiir taramasi sonucu ulasilan benzer ¢alismalar verilerek,
ulasilan sonuglara kisaca deginilmistir. Calismanin ikinci boliimiinde, Gelibolu Tarihi Alanini ziyaret eden yerli
ziyaretgilerle, 2017 yili Subat ve Mayis aylari arasinda yiiz yiize goriisiilerek, destinasyon performansi ile ilgili
goriisleri ve algilart ortaya g¢ikartilmaya galigilmistir. Calismada nicel aragtirma yontemlerinden yapilandirilmis
anket teknigi kullanilmistir. Evrenin tam olarak bilinememesi, zaman ve maliyet unsurlart nedeniyle, ihtimalsiz
orneklem yontemlerinden kolayda ornekleme teknigi tercih edilmistir. Arastirma sonucuna gore ziyaret¢i
beklentilerinin iist diizeyde karsilandig1 goriilmektedir.

Anahtar Kelimeler: Destinasyon Performansi, Destinasyon Pazarlamasi, Gelibolu Tarihi Alam, Canakkale
Savaslari

ABSTRACT

Destination performance and visitor satisfaction are the main determinants of destination competition power. The
degree to which tourist destinations can meet the needs and desires of tourists constitutes an important asset in the
success of destination performance. Touristic destinations constitute important values for fulfilling the desires and
needs of the tourists.The level they meet these desires and needs refer to the success of a destination performance.
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The Gallipoli Peninsula, which is an important tourist destination with its historical and natural riches, was
declared as a National Park in 1973 and the Gallipoli History Area Presidency was established in 2014. The
peninsula has an important place in history, culture and sadness tourism. At the beginning of the First World War,
the Sea Wars in the Dardanelles and the Land Wars in the Gallipoli Peninsula were experienced important results,
not only in terms of Turkey but also in terms of world history.This study is comprised of two parts, aiming to
assess the destination performance of Canakkale War Gelibolu Historical Site and to measure the level of meeting
the needs and expectations of national tourists. In the first part of the study, similar researches were conducted and
results were shortly introduced. In the second part of the study, the perception and view of the visitors regarding
the site are tried to be revealed by face to face interviews made between February and May in 2017. The
questionnaire, which is constructed out of guantitative research methods, is applied in the area. Due to lack of
knowledge regarding the site, and elements of time and cost, the method of convenience sampling, which is one
of the methods of probability sampling, is applied. As a result of this study, it is seen that the needs of the visitors
have highly been fulfilled.

Keywords: Destination Performance, Destination Marketing, Gallipoli Historical Site, Canakkale Wars

71



TURIZM DESTINASYONUNUN SURDURULEBILIR REKABET
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OZET

Gelismis, gelismekte olan veya az gelismis tiim iilkelerde turizmin 6nemi ve farkindaligi arttik¢ca, turizm
destinasyonlar1 da, kendilerini daha once hi¢ olmadigi kadar diger destinasyonlara karsi rekabet ederken
bulmaktadirlar. Turizmin kiiresel hareketliliginin artmasi, sadece bolgesel degil kiiresel olarak ta yeni rakiplerin
ortaya ¢ikmasi anlamima gelmektedir. Bir destinasyonun rekabet giicliniin siirdiiriilebilir olmasi esastir.
Stirdiiriilebilir turizm pazarlamasi gevresel koruma, sosyal sorumluluk ve ekonomik gelisme olarak ii¢ temel
unsuru kapsamaktadir. Kisaca vurgulamak gerekirse, ¢cevreyi koruyan ve gelistiren, yerel toplumun kalkinmasini
destekleyen pazarlama politikalart uzun donemde daha rekabetgi ve daha karli olacaktir. Aragtirmanin temel
sorusu; turizm destinasyonunun siirdiiriilebilir rekabet avantaji saglayabilmesinin sartlart nelerdir? Bu konuda
dogal ve tarihi ¢evrenin 6nemi nedir? Caligmanin amact; bir turizm destinasyonunun siirdiiriilebilir rekabet
avantaji saglayabilmesi i¢in gerekli politikalarin, planlamalarin ve uygulamalarin nasil olmas1 gerektigini, dogal
ve tarihi ¢evre {izerinden ortaya koyabilmektir. Calismanin uygulama 6rnegini Canakkale ili olusturmaktadir.
Calismanin arastirma yontemi; nitel arastirma yontemlerinden arsiv / dokiiman taramasi ve gozleme
dayanmaktadir. Caligma temel olarak iki boliimden olusmaktadir. ilk béliimiinde, literatiir taramasi yapilarak
rekabet, siirdiiriilebilir rekabet, bir turizm destinasyonun rekabet avantaji saglayabilmesi i¢in yapilmasi gerekenler,
dogal ve tarihi cevrenin siirdiiriilebilir turizmdeki 6nemi iizerinde durularak, turizm destinasyonu olarak
Canakkale’nin avantajli ve dezavantajli yonleri ortaya konulmaya calisiimaktadir. Tkinci bliimde, arsiv / dokiiman
taramasi ve gozlem yapilarak, ildeki maden arama ve isleme ¢aligmalarinin, kurulan ve kurulmak istenen termik
santrallerin, halihazirdaki mevcut sanayi tesislerinin, turizm destinasyonu olarak, Canakkale’nin dogal ve tarihi
cevresini nasil etkileyebilecegi ortaya konulmaya calisilmakta, oneriler gelistirilmektedir. Cevreyi kirletme ve
dogayi tahrip etme olasilig1 yiiksek madencilik sektorii ve termik santrallerin, siirdiiriilebilir rekabet avantaji
saglayabilecek en 6nemli sermayesinin dogal ¢ekicilikler ve tasinamaz kiiltiirel varliklar olan turizm endiistrisinin,
gerekli 6nlemler alinmadig1, uygun yontemler kullanilmadig: taktirde, ayni destinasyonda birlikte uygulanmasi ve
gelistirilmesi zor goriilmektedir. Canakkale’nin bir madenci ve termik santral kenti mi olacagi, yoksa turizm
destinasyonu olarak m1 gelisecegi konusunda karar verilmesi gerekebilir.

Anahtar Kelimeler: Siirdiiriilebilir Rekabet, Turizm Destinasyonu, Dogal ve Tarihi Cevre, Canakkale Turizmi,
Siirdiiriilebilir Turizm Pazarlamasi

ABSTRACT

As the importance and awareness of tourism increase, in all developed, developing or underdeveloped countries,
tourism destinations are finding themselves competing against other destinations as never before. The increase of
the global mobility of tourism means that not only regional but also global emerging of new competitors.
Competitive power of a destination must be sustainable. Sustainable tourism marketing consists of three main
elements as environmental protection, social responsibility and economic development. Briefly, marketing
policies will be more competitive and fruitful in the long run that protect and improve environment, and support
the development of local community. The basic question of the research; what are the conditions for a tourism
destination to provide sustainable competitive advantage? What is the importance of natural and historical
environment at this point? Purpose of the study; is to be able to reveal the policies, plans and practices required
for a tourism destination to provide sustainable competitive advantage through natural and historical environment.
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Canakkale province is the case study of the article. The research method of the study; is qualitative research method,
based on archive / document scanning and observation. The paper consists of two main parts. In the first part,
competition, sustainable competition concepts are explained, and it is tried to reveal advantageous and
disadvantageous aspects of Canakkale as a tourism destination by focusing on the importance of sustainable
tourism by conducting literature search. In the second part, it is tried to reveal, however mining exploration and
processing activities, and thermal power plants can affect natural and historical environment of Canakkale as a
tourism destination. It is considered difficult to apply and develop mining industry, thermal power plants and
tourism together in the same destination, if necessary precautions are not taken and appropriate methods are not
used. It may be necessary to decide whether Canakkale will become a miner and thermal power plants city or will
develop as a tourism destination.

Keywords: Sustainable Competition, Tourism Destination, Natural and Historical Environment, Tourism in
Canakkale, Sustainable Tourism Marketing

73



BARTIN'A YONELIK TURISTIK TALEBIN ANALIZi
ANALYSIS TOURIST DEMAND FOR THE BARTIN

Hande UYAR OGUZ?, Ayhan KARAKAS?, Yusuf BILGIN®, Ahmet ASLAN*

'Bartin Universitesi, I[IBF, Turizm Isletmeciligi Boliimii
handeuyar@bartin.edu.tr
2Bartin Universitesi, IIBF, Turizm Isletmeciligi Béliimii
ayhankarakas74@gmail.com
8Bartin Universitesi, IIBF, Turizm Isletmeciligi Boliimii
yusufbilgin@bartin.edu.tr
4Bartin Universitesi, [IBF, Turizm f§letmecili§i Boliimii
ahmetaslan@bartin.edu.tr

OZET

Giiniimiiz seyahat davranislar1 incelendiginde turistlerin 3S adi verilen deniz-kum- giines turizmi diginda alternatif
turizme olan ilgilerinin her gecen giin artti1 goriilmektedir. Ozellikle egitim ve kiiltiir seviyesi yiiksek turistler,
kendi yasam tarzlarindan farkli olan1 aramakta, bunun i¢in modern teknolojik araglar1 da kullanarak 6zgiin, kiiltiirel
ve yerel 6zeliklere sahip destinasyonlara seyahatleri tercih etmektedirler. Bu baglamda bu ¢alisma ile 6zellikle
Ankara ve gevre illere en yakin denize sahip olma 6zelligi ile bilinen Bartin iI’inin turist profili aragtirmas, turistik
talebini ortaya koymay1 amaglamaktadir. Bununla birlikte yoreye turistik anlamda en fazla katkiy1 saglayan yerli
turistlerin demografik 6zellikleri, seyahat ve tatil davranigi, beklentileri, yoredeki turistik iiriinlere olan tatmin
diizeyleri, beklentileri ve sadakat gibi degiskenler dikkate alinarak akademik ¢evrelerin, kamu ve 6zel sektor karar
alicilarin faydalanabilecekleri gilincel veriler saglanmas1 amaglanmaktadir. Yazin incelendiginde turizm talebi ile
ilgili bir¢cok tanimin karsimiza ¢iktig1 goriilmektedir. Yarcan (1994), turizm talebini turist génderen bir merkezden
turist ¢eken bir merkeze yonelik akim olarak tanimlarken; Sezgin ve Acar (1991) turizm amagl gezi yapma istegi
ve gelirine sahip insan miktar1 olarak tanimlamistir. Turizm talebini etkileyen birtakim faktorler bulunmaktadir.
Bunlar kisaca ekonomik, sosyal politik ve yasal, psikolojik faktorler olarak ifade edilebilir. Bu faktorler, bir
destinasyona olan talebin belirlenmesinde biiyiik bir neme sahiptir. Ayrica bu faktorler destinasyonun gekiciligi
ile imajimn1 dogrudan etkileyen faktorlerdir. Bununla birlikte turistik tiiketici tekrar satin alma davranisi ve tavsiye
kararinda da 6nemlidir. Bu ¢aligmada verilere ulasmada anket teknigi kullanilmasi, 6zellikle de turist akisinin en
yogun oldugu yaz déneminde verilere ulagilmistir. Ayrica ¢alisma Oncesi bahar aylarinda bir pilot uygulama
yapilarak anket sorularinin gegerliligi ve giivenilirligi test edilmistir. Katilimcilarin Bartin’t tercih nedenleri
arasinda; fiyat, deniz-kum-giines, dogal giizellikler, eglence gibi faktorler 6n plana ¢ikmistir.

Anahtar Kelimeler: Turistik Talep, Tiiketici Satin Alma, Bartin

ABSTRACT

When today's travel behaviours are examined, It has seen that tourists interests to alternative tourism have been
increased besides 3S (sea-sand-sun) tourism. Especially tourists with high education and culture level looking for
something different from their own way of life and for this, they prefer to travel unique, cultural and local
characteristic destinations also using modern technological tools. In this context, this study aims to reveal the
relationship between Bartin Province's tourism profile research and its effect on the image of touristic destination
and the effect and recommendation on re-purchasing, which is known to be the closest sea to Ankara and
surrounding areas. It is aimed to provide updated data that domestic and foreign tourists can benefit from academic
circles, public and private sector decision makers considering the demographic characteristics, travel and holiday
behaviours, expectations, satisfaction levels with touristic products, expectancy and loyalty of local tourists. When
the literature is reviewed, it has seen that there are many definitions of tourism demand. Yarcan (1994) defines
tourism demand as a trend towards a centre attracting tourists from a tourist destination; Sezgin and Acar (1991)
defines the amount of people who wants to travel for tourism and has income for this. There are a number of factors
that affect tourism demand. These can be briefly expressed as economic, social, political and legal psychological
factors. These factors have a great importance determination of demand for a destination. For all that, it’s also
important for touristic consumer repurchase behaviour and recommendation decision. In this study, the survey
technique was used to reach the data, particularly during the summer season when the tourist flow was most
intense. In addition, the validity and reliability of the questionnaires were tested by conducting a pilot in spring
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before the study. Among the participants’ reasons of going to the Bartin excursion; cost, sea-sun-sand, natural
beauties and amusement factors come to the forefront.

Keywords: Touristic Demand, Consumer Purchasing, Bartin
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OZET

Eski adiyla Devlet Planlama Tegkilati (DPT), yeni adiyla Kalkinma Bakanlig1 tarafindan hazirlanan Bes Yillik
Kalkinma Planlari, Tiirkiye’nin ekonomik, sosyal ve kiiltiirel alanlarda uzun dénemde gergeklestirecegi biiylimeyi
ortaya koyan temel politika dokiimanlaridir. 1963 yilindan itibaren 2018 yilin1 da kapsayacak bicimde on tane
kalkinma plant hazirlanmistir. S6z konusu tiim kalkinma planlarinin temel hedefi; Tiirk milletinin mesut ve
miireffeh hale gelmesi, insan onuruna uygun sartlarda yasamasidir. Ulkenin kiiltiir politikas1 dncelikle kalkinma
planlarinda tespit edilir. Bu ¢alismanin amaci kalkinma planlarinda yer alan kiiltiir politikas: konusunda mevcut
durum tespiti yapmak ve gelecek donemlere yonelik yol haritasina 6nerilerde bulunmaktir. Kiiltiir politikasi
denildiginde kiiltiirel zenginligin korunarak gelecek nesillere aktarilmasi, halkin kiiltiir ve sanat ortamlarina
katiliminin saglanmasi, milli kiiltiir degerleri etrafinda toplumsal biitiinliiglin ve dayanismanin gii¢lendirilmesine
yonelik alinan tedbirler anlasilir. Insamin ruh ve beden saghig iyi, sanat ve estetik duygular: giiclii oldugu dlciide
ilke kalkinmasinda verimli olabilir. Kiiltiir ve sanat politikalari ayni zamanda siyasi, ekonomik ve sosyal
gelismenin de 6nemli bir unsurudur. Giiglii bir devlet olma yolunda kiiltiir politikalar1 toplumun biitiinligiinii ve
dayamgmasini giiclendirmelidir. Ulkeler arasinda kiiltiir ve sanat alaminda séz sahibi olmak igin okullarin
miifredatinda daha fazla sanat aktivitelerine yer verilmeli, kiiltiirel etkinlikler cesitlendirilmelidir. Tiim sanat
dallart milli kiiltiirin yap1 taslarmni olusturmaktadir. Sanatlara ve sanat¢ilara 6nem verilmelidir. Halkin, sivil
toplum kuruluslarinin, mahalli idarelerin ve 6zel sektor kurumlarinin siirece dahil edilmesi tesvik edilmelidir. Bu
arastirmada nitel desenli dokiiman analizi teknigi kullanilmis olup 10 kalkinma planinin kiiltiir ve sanat boliimleri
incelenmistir. Yéntemin bilime en 6nemli katkisi, arastirilan konunun diger politikalarla baglantisi i¢inde analizini
saglamasidir. Caligmanin sonunda arastirmanin bulgularina, sonug ve Onerilere yer verilmistir.

Anahtar Kelimeler: Kalkinma Planlar1, Kiiltiir Politikalar1, Kiiltiir Varliklari, Sanat Dallar1, Sanatgi.
ABSTRACT

Five Years Development Plans prepared by the Ministry of Development, whose former name was State Planning
Organization, are the basic policy documents presenting the development plans of Turkey in social and cultural
fields in the long term. Ten different development plans for the period between 1963 and 2018 are prepared by the
Ministry. The basic goal of these development plans is to enable Turkish society reach a happy and prosperous life
standard and to enable Turkish society live under conditions that are compatible with human dignity. Culture
policy of a country is firstly determined in development plans. The first goal of this study is to determine the
present state of culture policies, then to make suggestions for drawing a future road map. Culture policies are the
precautions taken in order to protect cultural richness while handing them down the next generations; they aim at
ensuring participation of public to cultural and artistic environments and they support social integration and unity
around national culture values. Society of a state can be productive as long as the members of that society are
physically and spiritually healthy and they have strong artistic and aesthetic values. Culture and arts policies are
also significant elements of political, economic and social development. Culture policies shall empower the unity
and solidarity of society in order to build a strong state. In order to have a significant place among culturally and
artistically developed states, the amount of artistic activities in school curriculums shall be increased and cultural
activities shall be diversified. All of the branches of art are the building blocks of a national culture. Art and artists
shall be supported and encouraged. Public, non-governmental organizations, local administrations and private
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sector institutions should be encouraged in order to take place in the development process. Qualitative design
document analysis technique is used in this research. Culture and art sections of 10 development plans are
analyzed. The most significant contribution of the method to science is that it enables analyzing the issue in terms

of its relation with other policies. Findings of the research, results and suggestions are presented in the last section
of the study.

Keywords: Development Plans, Culture Policies, Cultural Properties, Branches of Art, Artist
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OZET

Sanayilesmeyle birlikte gelisen kentlesme siireci ile sehir hayatinin getirdigi stres ve yorgunluk insanlarin
dinlenme ve eglenme ihtiyaglarini karsilanmasina yonelik olarak turizm ve rekreasyon hizmetlerinin
cesitlenmesine yol agmustir. Ozellikle son yillardaki turizm talepleri dogaya dayali turizm ve rekreasyon
faaliyetleri 6n plana ¢ikarmaya baglamistir. Jeolojik, jeomorfolojik, flora, fauna ile hidrografik gibi dogal
kaynaklar gerek iilkemiz gerekse de diinyada en ¢ok tercih edilen yerlerin basinda gelmektedir. Ulkemizde
turizmin g¢esitlendirilmesi ve iilke geneline yayginlastirilmasi amaciyla alternatif turizme agirlik verilmesi, dogaya
dayali turizmin gelismesine katkida bulunmustur. Tiirkiye’de dogaya dayali turizm agisindan yiiksek potansiyele
sahip pekg¢ok alanin varlig1 bilinmektedir. Bu kapsamda birgok saha turizme agilmig olmakla birlikte gliniimiizde
dogal giizelligini koruyabilen turizme agilmamis dogal alanlar bulunmaktadir. Bu ¢aligmada bu alanlardan biri
olan Cir Selalesi ve ¢evresinin rekreasyon potansiyeli ortaya konularak siirdiiriilebilir turizm agisindan ¢esitli
onerilerde bulunulmasi amaglanmaktadir. Cir Selalesi, Bing6l il merkezine bagliYenibaslarKoyi sinirlari i¢inde
yer almaktadir i1 merkezine yaklasik 30 km uzaklikta yer alan selale dogal giizelligiyle gorenleri etkilemektedir.
Selale sahip olugu su akisini ilkbahar mevsimindeki kar erimelerine bor¢ludur Yazin su seviyesi diismekte ve
kuruma noktasma gelmektedir Caligmada sahanin tanmitimi, sahip oldugu 6zellikler ve rekreasyon potansiyeli
tizerine durulmustur. Arazi ¢alismasi ve miilakatlarla elde edilen veriler kullanilarak GZFT y6netemiyle selale ve
gevresinin rekreasyon potansiyeli belirlenmeye ¢alisilmistir. . Calisma sonucunda elde edilen bulgulardan Cir
Selalesinin sehirde yasayanlar tarafindan fazlaca bilinmedigi, bu konuda yerel yonetimler ile 1 Kiiltiir ve Turizm
Miidiirliigiince farkindalik yaratacak ¢alismalar yapilmadigi sonucuna varilmistir. Bu yoniiyle selalenin bilinirligi
veya taninirligi ¢ok sinirli olup, sinirli turistik kaynaklara sahip Bing6l ilinde turizmin gesitlendirilmesi agisindan
bu kaynagin en azindan ulusal diizeyde tanitiminin yapilarak ziyaretcilerin selaleye ulasimini saglayacak turizm
altyap1 hizmetlerinin tamamlanmasina yonelik planlamalarin hayata gecirilmesi gerektigi sonucuna vartlmistir.

Anahtar Kelimeler: Bing6l, Selale, Rekreasyon, Cir Selalesi

ABSTRACT

Industrialization and urbanization progress and the stress which is cause by the busy city life have led to the
development and variation of tourism and recreation services in order to meet the people’s relaxation and
entertainment’s needs. Within this scope, especially in recent years tourism and recreation activities based on nature
started to come into prominence. In this content, geological, geomorphological, floral, faunal, and hydrographical
sources are the most favored sources both in our country and around the world.The variation of tourism and
concentration on alternative tourism for its popularization in the nation and the actions taken in this area have done
a huge contribution to the development of nature based tourism. The existence of several areas with high potential
for nature-based tourism in Turkey are known.In this area, many fields have been opened for tourism and there
are many areas with well-preserved beauty to this day. In this study different suggestions are aimed at in terms of
sustainable tourism by revealing the recreational potential of Cir waterfall ,which is one of this area, and its
around.Cir waterfall locates in Yenibaslar village in Bingdl province. The waterfall which is about 30km away
from city centre affects the visitors by its natural beauty. The waterfall owes its flow to melting ices in spring.. In
summer its water level lowers and comes to a stopping point.In the study , publicity of the area ,the features of it
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owns and its recreaitonal potentials are dwelled on. Recrational potential of the waterfall and its around is tried to
determine with SWOT method by using the data which acquired with field survey and interview. At the end of the
study, the data acquired shows that Cir waterfall isn’t known much by the people living the city and it is concluded
that the local administration and the studies which creates awareness haven’t done by provincial directorate of
culture and tourism.lIt is concluded that from this aspect awareness or recognition of the waterfall is so limited ,
it is vital to the completion of the substructure of tourism which enables visitors to reach the waterfall by
promoting publicity of the source at least at the national level in terms of varying tourism of Bingdl which has
limited touristic sources.

Keywords: Bingol, Waterfall, Recreation, Cir Waterfall
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OZET

Turizm piyasasi, miisterinin ortalama yasam dongiisii hakkinda dnemli bir bilgi deposu olusturan ve miisteri
beklentilerini karsilayan 6nemli bir endiistridir. Dahasi otel, tur, rezervasyon, dncesinde satin alinma kararlarinin
verilmesi de dahil olmak {izere pazarlama uzmanlari gezginlerin tercihlerinin neler olabilecegi tizerine tahminler
yapmak durumundadirlar. Herhangi bir firmanin kisilerin bilgilerini tutmasi riskli bir durumdur. Kaybolma,
silinme ve calismanin yaninda yalnizca adres, telefon, pasaport bilgilerinin tutulmasi kigisel tercihlerin sektor
tarafindan hatirlanmasi i¢in yeterli degildir. 20. Yiizyilda baslayan kisisel verilerin olusturdugu veri tabanlarinin
giicli yerini Endiistri 4.0 ile birlikte kisisel tercihlerin olusturdugu veri tabanlarina birakmstir. Bilindigi tizere
kiiciik ve orta dlgekli isletmelerin bu tip bilgilere ulasimi gii¢ olmaktadir ve bu tip bilgilerin tabana yayilamamasi
sonucu acenteler rekabete acik kiiciik ve orta Olgekli turizm firmalarina turizm ve seyahat firmalar1 da yeri
geldiginde birbirleri ile bilgi alisverisi yapamaz duruma gelmektedirler. Miisterilerin kendilerine 6zel hazirlanmis
tercihlerden faydalanmalarint miimkiin kilan giiniimiiz teknolojisi yeni bir teknolojik gii¢ haline gelen Blockchain
programlama metodolojisi kullanilarak yeni bir pazarlama yapisindan faydalanabilirler. Oyle ki turizm-zinciri,
seyahat-zinciri- vb. modiiller ile birlikte her miisterinin sifrelenmis kisisel verilerinin yaninda kisisel tercihleri
belirli bir veri tabaninda tutulmaksizin her diigiim noktasinda yer alan ve sisteme dahil olan biiyiik orta ve kiigiik
her turizm firmast ile paylasilabilir. Dahasi blockchain teknolojisi igerisinde 6deme kaygisi olmaksizin yeni 6deme
sistemleri gelistirilebilir. Bu ¢alismada turizm sektdriinde maksimum verim ve tatmin ile minimum maliyet ve
kayip amaciyla blockchain teknolojilerinin basarili olup olamayacag tartisilacak ve bir 6rnek model {izerinde
degerlendirme yapilacaktir.

Anahtar Kelimeler: Blockchain, Turizm, Endiistri 4.0

ABSTRACT

The tourism market is an important industry that constitutes an important repository of information about the
customer's average life cycle and meets customer expectations. Moreover, the hotel has to make predictions about
what the preferences of the marketing specialists travelers, including the tour, booking, pre-purchase decisions,
may be. It is a risky situation for any company to keep their information. In addition to disappearing, deleting and
working, keeping only address, phone, and passport information is not enough for the industry to remember
personal preferences. The data bases created by personal data starting in the 20th century have left their place in
the database of their personal preferences along with Industry 4.0. As it is known, small and medium sized
enterprises are having difficulty accessing such information, and tourism and travel companies cannot exchange
information with each other when the agencies that are unable to spread such information are located in small and
medium sized tourism companies. Today's technology, which enables customers to take advantage of specially
tailored preferences, can benefit from a new marketing structure using the Blockchain programming methodology,
which has become a new technological force. In addition to modules such as tourism-chain, travel-chain etc.,
besides encrypted personal data of each customer, personal preferences can be shared with every big and small
tourism company which is located at each node and included in the system. Moreover, new payment systems can
be developed within the blockchain technology without payment anxiety. In this study, it is discussed that
blockchain technologies cannot be successful for maximum efficiency and satisfaction with minimum cost and
loss in the tourism sector and a sample model will be evaluated.

Keywords: Blockchain, Tourism, Industry 4.0
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OZET

Bu c¢alismada, turizm sektoriinde otel ve yiyecek icecek isletmelerinin mutfak ve servis departmanlarinda
¢alisanlarin hijyen bilgisinin belirlenmesi amaglanmistir. Bu amag dogrultusunda, Kirgizistan’in Bigkek sehrinde
faaliyet gosteren otel ve yiyecek igecek isletmeleri ziyaret edilmistir. Veri toplama amaciyla literatiire dayali olarak
anket gelistirilmistir. Ankette ¢alisanlarin demografik ozelliklerine dair sorularin yani sira gida giivenligine
yonelik gorislerini belirlemek i¢cin mutfak ve ekipman hijyeni, gida hijyeni ve personel hijyeni konularinda
sorulara yer verilmistir. Veriler kolayda drnekleme yontemi ile 2018 yili Nisan ayinda toplanmistir. Arastirmaya
200 kisi katilmigtir. Fakat anketlerde yer alan eksikliklerden dolayr 196 anket arastirmaya dahil edilmistir.
Verilerin analizinde betimleyici istatistikler, t-testi ve varyans analizinden (ANOV A) yararlanilmistir. Calisanlarin
mutfak ve ekipman hijyeni, gida hijyeni ve personel hijyenine dair puanlari belirlemistir. Hijyen puanlar
ortalamalarinin ¢alisanlarin demografik 6zelliklerine gore farklilagip farklilasmadig: tespit edilmistir. Cinsiyet
acisindan kadinlarin gida hijyeni ortalamalarmin erkeklere gore yiiksek oldugu ve daha hassas olduklari
anlagilmistir. Calistiklart departmana goére yapilan kiyaslama sonucunda, mutfak calisanlarinin gida hijyeni
bilgisinin servis ¢alisanlarina gore daha yiiksek oldugu goriilmiistiir. Genel olarak ¢aliganlarin, mutfak ve ekipman
hijyeni bilgisinin en diisiik oldugu, personel hijyeni bilgisinin ise en yiiksek oldugu anlagilmistir. Elde edilen
bulgular ¢ercevesinde, isletmelere calisanlarin gida giivenligi konusunda farkindaligini artirmak igin egitim
programlari diizenlenmesi dnerilmektedir.

Anahtar Kelimeler: Gida giivenligi, Hijyen bilgisi, Turizm, Bigkek
ABSTRACT

In this study, it is aimed to determine the hygiene knowledge of the employees in the kitchen and service
departments of hotel and catering enterprises in the tourism industry. In accordance with this purpose, hotels and
catering enterprises operating in Kyrgyzstan's Bishkek city were visited. A questionnaire was developed based on
the literature for data collection. The questionnaire included questions about kitchen and equipment hygiene, food
hygiene and personnel hygiene to determine their opinions on food safety as well as questions about employees'
demographics. The data were collected by convenience sampling method in April, 2018. 200 people participated
in the research. However, 196 questionnaires were included in the research due to the shortcomings in the
questionnaires. Descriptive statistics, t-test and ANOVA were used in the analysis of the data. Employees' scores
on kitchen and equipment hygiene, food hygiene and personnel hygiene were determined. It was determined that
the average hygiene scores differed according to the demographic characteristics of the employees. In terms of
gender, it is understood that the average food hygiene of women is higher than men and they are more sensitive.
As aresult of comparison with the departments, it was seen that the food hygiene knowledge of the kitchen workers
was higher than the service workers. In general, it is understood that the employees have the lowest hygiene
knowledge of kitchen and equipment, and the personnel hygiene knowledge is the highest. Within the findings, it
is recommended to organize training programs to increase the awareness of employees about food safety.

Keywords: Food safety, Hygiene knowledge, Tourism, Bishkek
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KYRGYZSTAN AS THE TOURISM OF CENTER OF THE WORLD
NOMAD GAMES (NATIONAL GAMES)
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Kinigizistan’in Issik Golii’nlin kenarindaki Colpan Ata sehrinde diizenlenen Diinya Gocebe Oyunlar: iilkenin
cekicisigini ve turist gliven diizeyini arttirmustir. Her iki yilda bir diizenlenmesi belirtilen Birinci Diinya Gogebe
Oyunlar1 2014 Eyliil’iinde Issik-Gél’de, Ikinci Diinya Oyunlari’na hazirliklarini siirdiirmektedirler. Bu senede
3’incii Diinya Gogebe Oyunlari’na hazirliklarini siirdiirmektedir. 2-8 Eyliil tarihleri arasinda yapilacak plan
oyunlarda yer alacak 7 ana spor bransi onaylanmistir. Milli oyunlarmn i¢indigi bu oyunlarda at yarigmalari, at
ouynlari, giires miisabakalari, entelektiiel oyunlari, doviis, okguluk, avcilik olarak belirlenen bu branslarin iginde
37 farkli geleneksel oyunun yer almasina karar verildigi de belirtilmistir. Calismamizda iki senede bir
gerceklesecek olan Gogebe Oyunlart ile ilgili bilgi verilecektir. Bunun diginda Kirgiz Milli oyunu olarak Kok Borii
(oglak kapmaca) oyunu anlatilacaktir. Bunlar1 anlatirken bilgiden ziyade Gé¢ebe Oyunlar1 Kirgiz turizmine katkisi
olacak mi1 sorusuna cevap aranacaktir.

Anahtar kelimeler: Gogebe oyunlari, Turizm, Milli Oyunlar
ABSTRACT

World Nomad Games which are held in Cholpon Ata city on the shore of the lake Issyk-Kaol attract the attention
of more and more tourists every year. World Nomad Games are held once in two year, | World Nomad Games
took place in the year 2014 and the Il World Nomad Games were held in 2016. This year there are going
preparations for 111 World Nomad Games. Seven main types of sport have been already identified. They are horse
racing, horse games, wrestling, intelligence games, fighting games, archery and hunting. Apart this 37 traditional
games are included. In this study the information about World Nomad Games will be given. In addition to this a
traditional game known as Kok Boru (Dead Goat Polo) will be broadly explained. During the discussion, we are
going to identify whether World Nomad Games will contribute to the tourism in Kyrgyzstan or not.

Keywords: Nomad Games, Tourism, National Games
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RESEARCH ON BISK RESTAURANTS
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OZET

Yiyecek-igecek isletmelerinde miisteri tatminin saglanmasi, miisterilere sunulacak {iriin ve hizmet kalitesine
baglidir. Yiyecek-icecek isletmelerinde hizmet kalitesinin saglanmasi ve standartlastirilmasi iiriin, sistem ve
isgdren kalitesine bagli olarak gergeklesmektedir. Yiyecek-icecek isletmelerinde hizmet kalitesinin saglanmasinda
dnemli rol oynayan bir unsur da isgdren memnuniyetidir. Isgdrenlerin memnuniyet diizeyleri, yiyecek-igeceklerin
hazirlanma ve sunum kalitelerini dogrudan etkileyen unsurlardandir. Bu nedenle yiyecek-igecek igletmelerinde
isgéren memnuniyeti, yiyecek-igecek isletmelerinde hizmet kalitesini yiiksek diizeyde etkilemektedir. Hizmet
sektoriinde faaliyette bulunan yiyecek-igecek isletmeleri, memnuniyet saglamak i¢in miiserilerinin géz zevkine,
damak tadina, doyuruculuga ve ekonomik durumlarina rakiplerine gére daha hizli, daha ekonomik ve daha kaliteli
bir sekilde cevap vermek zorundadirlar. Yiyecek-igecek isletmelerinin bu cevaplari ise hizmet kalitesi olarak
ortaya ¢ikmaktadir. Hizmet kalitesinini 6nemli bir unsuru da isgdren memnuniyetidir. Memnun olmayan
isgdrenlerin is performansi, memnun olan is gorenlerin performansina gore daha diisiik oldugu bilinmektedir.
Isgdren memnuniyeti ile miisteri memnuniyeti arasinda pozitif bir iliski oldugu ampirik calismalarda ortaya
konmustur. Ozellikle kar merkezli isletmelerde, is géren memnuniyeti ile miisteri memnuniyeti arasindaki iliski
yoOneticilerin ¢6ziim bulmaya ¢alistiklar1 konularin baginda gelmektedir. Calismada Kirgizistan Bigskek’te yer alan
restoran isletmelerinde galisan isgdrenlern memnuniyet diizeylerinin hizmet kalitsine olan etkisi aragtirilmistir.
Demografik o6zelliklere goére, is goéren memnuniyetinin hizmet kalitesine olan etkileri ve sonuglar
degerlendirilecektir.

Anahtar Kelimeler: is géren memnuniyeti, Hizmet Kalitesi, Biskek, Restoran.
ABSTRACT

The satisfaction of customers in food and beverage enterprises depends on the quality of products and services to
be offered to customers. The provision and standardization of service quality in food and beverage enterprises
depends on the quality of product, system and occupation. An element that plays an important role in ensuring
service quality in food and beverage enterprises is occupational satisfaction. The level of satisfaction of occupants
is a factor that directly affects the preparation and presentation qualities of food and beverages. For this reason,
occupational satisfaction in food and beverage business affects the quality of service in food and beverage business
at a high level. Food and beverage businesses operating in the service sector have to respond faster, more
economically and with better quality than their competitors in terms of taste, taste, sincerity and economic situation
of the customers in order to satisfy them. These answers of food and beverage enterprises are the quality of service.
An important element of service quality is occupational satisfaction. It is known that unsatisfactory occupational
performance is lower than that of satisfied occupants. Empirical studies reveal that there is a positive relationship
between occupational satisfaction and customer satisfaction. Especially in profit-centered businesses, the
relationship between job satisfaction and customer satisfaction is at the forefront of what managers are trying to
find solutions to. In the study, the effect of the satisfaction level of the occupants working in restaurant enterprises
in Bishkek, Kyrgyzstan was investigated. According to demographic characteristics, the effects of service
satisfaction on service quality and its results will be evaluated.

Keywords: Job satisfaction, Service Quality, Bishkek, Restaurant
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RE-FUNCTIONING HISTORICAL OLD HOUSE IN THE CONTEXT OF
SUSTAINABLE TOURISM
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OZET

Zaman igerisinde gelisme gosteren bilim ve teknoloji, her alanda oldugu gibi sosyal yasamda da birtakim
degisikliklerin yasanmasina neden olmustur. Bu degisiklikler neticesinde birgok tarihi yap1 islevini kaybederek
terk edilmistir. Terk edilen bu tarihi yapilarin en 6nemlilerinden biri de konaklardir. Genis aile yapisinin yerini
¢ekirdek aile yapisiin almasi sonucu terk edilip atil kalan bu konaklar yikilmis ve gegmisle bagi olmayan yeni
yapilar insa edilmeye baglanmuistir. Sirdirilebilir turizm kavraminin 6nem kazanmaya baglamasiyla kit
kaynaklarin korunmasi, kiiltiirel siirdiiriilebilirligin gergeklestirilmesi ve yapilarin ¢evresine sosyal, kiiltiirel,
ekonomik katki saglamasi1 amaglanmaktadir. Bu dogrultuda yeniden islevlendirme, bu yapilarin varligini siirdiiriip
turistik faaliyetlerin gerceklestirilmeye devam etmesi i¢in en 6nemli koruma metodu olarak tercih edilmektedir.
Konuya iliskin yapilan literatiir taramasinda tarihi konaklarmn siirdiiriilebilirliginin ancak yagatilmaya devam
ederek saglanabilecegi savunulmaktadir. Bu nedenle atil kalmis konaklara, ¢cevrenin gereksinimlerini karsilayan
ve turistik faaliyetlerin gerceklesmesine olanak saglayacak yeni bir islev kazandirilmasi, kit kaynaklarin
korunmasini, konaklarin biinyesinde barmdirdig tarihi ve kiiltiirel doku sayesinde tercih edilerek, ekonomik bir
gelir elde edilmesini ve boylece yapilarin yasatilmasini saglamaktadir. Bu aragtirmada Kastamonu’da yer alan ve
otel olarak islevlendirilmis tarihi konaklarin tercih edilmesini ve buna kosut olarak yasatilmasini saglayan turistik
gekiciliklerin olup olmadigi sorgulanmustir. Kastamonu merkezinde yer alan yedi konak otel misafirine uygulanan
405 adet anketin degerlendirilmeye alindig1 bu arastirmada, elde edilen verilerin analiz edilierken yiizde, ortalama,
t-testi ve ANOVA analizine bagvurulmustur. Sonug olarak misafirlerin bu konaklara ait turistik ¢ekiciligi algilama
diizeylerinin yiiksek oldugu anlasilmigtir. Ayrica konak otellerde konaklayan misafirlerin turistik ¢ekicilik algi
diizeylerinin cinsiyetlerine, egitim durumlarina ve toplam aylik gelirlerine gore anlamli farklilik gosterdigi tespit
edilmistir.

Anahtar Sozciikler: Siirdiiriilebilir Turizm, Yeniden Islevlendirme, Turistik Cekicilik, Tarihi Konaklar,
Kastamonu

ABSTRACT

Science and technology, which have developed over time, have caused some changes in social life as well like
every other area. As a result of these changes, many historical buildings lost their functions and were abandoned.
One of the most important of these abandoned historical buildings is the old houses. As a result of the nuclear
family structure of the extended family structure being replaced, these remaining old houses have been destroyed
and new structures without ties to the past have begun to be built. As the concept of sustainable tourism begins to
gain importance, it is aimed at preserving scarce resources, realizing cultural sustainability and providing social,
cultural and economic contribution to the environment. In this respect, the re-functioning is prefered the most
important protection method in order to maintain the existence of these historical buildings and to continue the
tourism activities. It is argued that the sustainability of historical old buildings can only be achieved by continuing
survival in the literature survey on the subject. For this reason, the provision of a new function that supplies the
needs of the requirements of the surrounding area and allows the realization of the touristic activities, the protection
of the scarce resources, the historical and cultural texture that the hosts have in it, is preferred and economic income
is obtained and thus the historical buildings are kept alive. In this research, it was questioned whether there are
touristic charms in Kastamonu, which made it possible to choose the historical old buildings that were used as
hotels and to be alive of historical old buildings in parallel with them. In this study, 405 questionnaires applied to
seven mansion hotel guests in the center of Kastamonu were taken into consideration. Percentage, mean, t-test and
ANOVA analysis were applied while analyzing the obtained data. As a result, it was understood that the guests'
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perception level of touristic attractiveness of these historical old buildings are high. In addition, it was determined
that the guests who stayed at the historical old buildings hosts showed a significant difference in tourist attraction
perception level according to gender, educational status and total monthly income.

Keywords: Sustainable Tourism, Re - Functioning, Touristic Attraction, Historical Old Houses, Kastamonu
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OZET

Son yillarda teknolojide yasanan gelismeler sonucu iiretim seklinde ve miktarinda farkliliklar yasanmaya baglamis
ve bir rekabet ortami olusmustur. Bu rekabet ortaminda ancak esnek yapiya ve rekabet giiciine sahip iireticiler
varligint siirdiirebilmistir. Giinlimiizde ise rekabet sadece {iriinler ve sirketler arasinda degil; kentler, {ilkeler ve
destinasyonlar arasinda da yaganmaktadir. Rekabet iistiinliigiiniin olusturulmaya calisildigi bu bolgeler sahip
oldugu varlik ve yetenekler dogrultusunda rakiplerine karsi maliyet iistiinliigli kurma ve farklilasma cabast
icerisine girmektedir. Bu baglamda kentlerin ve iilkelerin pazarlanmasinda markalagsmalarinin ehemmiyeti
biiyiiktiir. Ciinkii kentlerin bu pazardan hak ettigi pay1 alabilmesi i¢in kisilerin zihninde bir imaj, o seye ait bir
kimlik, logo ve slogan olusturmasi gerekmektedir. Tiim bunlarin sonucunda ortaya ¢ikan marka kent kavrama;
bireylerin yatirim ve aligveris yapmak, o bdlgeye yerlesmek, o bolgede ¢aligmak ve o bolgelere seyahat etme
kararlarina etki etmektedir. Ulkemiz sahip oldugu essiz dogal, tarihi ve kiiltiirel degerlerle markalasacak bircok
kenti biinyesinde barindirmaktadir. Bu kentlerden biri olan Kastamonu, 6zellikle sahip oldugu farkli mimari
motifli 6n cepheleri ile “Kastamonu Konaklar1” olarak deger kazanirken, turizm faaliyetlerinin ger¢eklesmesini
saglayan bircok farkli kiiltiirel varlig1 da biinyesinde barmndirmaktadir. Bu arastirmada Kastamonu Universitesi
turizm fakiiltesi 6@rencilerinin sehirle alakali marka kent alg1 diizeylerinin 6l¢iilmesi amaglanmustir. Bunun nedeni
Kastamonu’nun marka kent algisin1 olusturan bir¢ok varlik ve yetenegin turizm faaliyetlerinin gergeklesmesine
olanak saglayacak nitelikte olmasidir. Kastamonu Universitesi turizm fakiiltesi 6grencilerine uygulanan 162 adet
anketin degerlendirilmeye alindig1 bu aragtirmada, elde edilen verilerin analizi SPSS istatistik paket programiyla
yapilmisg ve yiizde analizi, ortalama, t-testi ve ANOVA analizine basvurulmustur. Sonug olarak 6grencilerin
Kastamonu’yu marka kent olarak algilama diizeylerinin orta Seviyede oldugu sonucuna ulagilmigtir. Ayrica
Ogrencilerin Kastamonu’yu bir marka kent olarak algilama diizeyleri ile yaslari, kentle alakali 6nceden sahip
olduklar bilgiler, kente geldiklerindeki ilk izlenimleri ve suandaki diisiinleri arasinda anlamli farklilik oldugu
tespit edilmistir.

Anahtar Kelimeler: Pazarlama, Marka, Markalasma, Marka Kent, Kastamonu

ABSTRACT

In recent years, there has been a change in the form and amount of the production of development that has been
lived in technology, and a competitive environment has been formed. In this competitive environment, however,
producers with flexible structure and competitive power could survive. Today, competition is not only between
products and companies; it is also taking place among cities, countries and destinations. These regions, where
work to provide a competitive advantage, are struggled to establish and differentiate their cost advantage against
their competitors with their own assets and capabilities. In this context, the importance of branding in the marketing
of cities and countries is great. In order for the cities to be able to receive the share they deserve from this market,
it is necessary for them to create an image, an identity, a logo and a slogan in that person's mind. The brand city
concept that emerges as a result of all these; it affects the decisions of individuals to invest and shop, settle in that
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region, work in that region and travel to those regions. Our country is home to many cities that are branded with
unique natural, historical and cultural values. Kastamonu, one of these towns, has a lot of different cultural entities
which provide the realization of tourism activities while being valued as "Kastamonu Konaklar1" with its different
architectural motifs and facades. In this research, it was aimed to measure the brand city perception level of
Kastamonu University tourism faculty students related to the city. The reason for this is that Kastamonu's many
assets and capabilities, which make up the brand city sense, are capable of enabling tourism activities to take place.
In this study where 162 questionnaires applied to Kastamonu University tourism faculty students were evaluated,
the analysis of the obtained data was made with SPSS statistical package program and the percentage analysis,
mean, t-test and ANOVA analysis were applied. As a result, the students' level of perception of Kastamonu as a
brand city is at the middle level. It was also found that there was a significant difference between the students'
perception of Kastamonu as a brand city and their age, their previous knowledge about the city, their first
impressions of coming to the city, and their current thinking.

Keywords: Marketing, Brand, Branding, Brand City, Kastamonu
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OZET

Diinyada halkin saglikli ve dengeli beslenmesi en 6nemli ve giincel konulardan birisidir. Beslenme amagli iilkenin
bircok bolgesinde yaygin olan hammaddelerden yeni yemek tariflerinin gelistirilmesine biiylik Onem
verilmektedir. S6z konusu yeni 6giinler insan sagligi lizerinde olumsuz bir etki yapmamakla birlikte, ayn1 zamanda
organoleptik ve fiziko-kimyasal kalite gostergelerindeki artisa katkida bulunacak bilesenleri icermelidir. Yukarida
sayilan kriterlere Kirgiz Cumhuriyeti'nde bol miktarda yetistirilen ve milkemmel kaliteye sahip olan balkabaginin
farkli cesitleri uymaktadir. Balkabaginin %91,8’1 sudan ibarettir. Balkabag1 protein (%1,3), yag (%0,3) ve
karbonhidratlar (%7,7) igermektedir. Ayrica E, A, C, D, F, PP, T vitaminleri ve B grubu vitaminleri bakimindan
zengindir. Ayrica balkabaginda demir, potasyum, kalsiyum ve magnezyum vardir. Balkabagi biyokiitlesinde seker,
nigasta, proteinler, amino asitler ve hepsinden 6nemlisi, 6zellikle ¢ocuklar igin gerekli olan arginin maddesinin bol
miktarda oldugu bilinmektedir. Yukarida bahsedilenleri goz oniinde bulundurarak, "Firinda Kabak Giive¢" sicak
yemek tarifi 6nerildi. Bu yemegin hazirlanmasinda halkin her kitlesinin kolayca ulasabilecegi yerel hammadde
olan kabak kullanilmaktadir. Bu yemegin organoleptik kalite gostergeleri, besin ve enerji degerleri tespit
edilmistir.

Anahtar Kelimeler: Pisirme teknolojisi, beslenme, enerji degerleri

ABCTPAKT

B nr060i#i cTpane mpo6sieMbl, CBI3aHHBIE C PAIIMOHATIBHBIM M COATaHCUPOBAHHBIM MTUTAHUEM HACETICHHUSI SIBIISIOTCS
OJIHUM U3 TJIaBHBIX. BOJIbIIIOe BHUMAHKE B MUTAHUHU YACSIOT pa3pabOTKE HOBBIX PEIENITYpP OJIFO/] M3 JOCTYITHOTO
BO MHOTHX PETHOHAX CTPAHBI ChIpbs. Takue MpoayKThI JOIKHBI COJEPKATh KOMIIOHEHTHI, KOTOPBIE HE TOJIBKO HE
MMCIOT HETaTHBHOE BIIMSHHUE Ha 3/I0POBBE YEIIOBEKA, HO M YYaCTBYIOT B TOBBINICHHU OPTaHOICHTHICCKUX H
(U3NKO-XIMHYIESCKUX TIOKa3aTelnell kadecTBa. TakuM TpeOOBaHUSIM MOXKET OTBEYATh PA3IUYHBIC COPTA THIKBHI,
BEIpaIIMBacMasl B JIOCTaTOYHOM KoimdecTBe B Keipreickoit PecryOnmke w  oOnagaromasi OTIHYHBIM
kadecTBOM. ThikBa Ha 91,8 % coctout u3 Boabl. B cocraB TeIkBEI BXOmAT Oenku (1,3 %), sxupst (0,3 %), yriaeBoast
(7,7 %). TeixBa Oorata Butamunamu E, A, C, D, F, PP, T u Buramunamu rpynmsl B. A Takxke B THIKBE MHOTO
xKeJe3a, KaJws, Kanblus 1 MarHus. V3BecTHO, 4To ykazaHHas Ormomacca OoraTta caxapaMy, KpaxMasioMm, OeiIKaMH,
AMUHOKHUCIIOTAMH U, TIPEKJIE BCETO, ApTHHUHOM, OCOOEHHO BOCTPEOOBAHHBIM JAETCKUM OPTaHU3MOM. Y UUTHIBAs
BBINIEYKAa3aHHOE OBUIO MpPEIJIOKEHA pelenTypa ropsiuero Omona «3amnekanka ¢ THIKBOW». st mpuroToBieHus
HCTIONIB3YETCSl ChIPh€ MECTHOTO TPOUCXOXKIIEHUS, KOTOPOE SBISAETCA JIETKO JOCTYIMHBIM JIIOOOMY CIIOHO
HaceneHus.bpuTi ompe/ieNieHpl OPraHOIeNTHISCKUE TOKa3aTeNld KayecTBa, a TaKKe YCTAHOBJICHBI TUINEBAs U
SHEPTeTHYECKast IEHHOCTH Pa3paboTaHHOTO U3/,
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OZET

Beslenmelerinde sinirli miktarda ve tlirde veya hi¢ hayvansal {iriin tiiketmeyen vejetaryen cesitlerinden biri olan
vegan beslenmede hayvansal tiiketim hi¢ yapilmamaktadir. Hayvansal gidayla beslenmeyi tercih etmenin
nedenlerine bagl olarak veganlar kendi i¢lerinde ayrilmaktadir. Dogrudan veya dolayli olarak hayvansal iiriin
kullanmay1 etik bulmayan veganlar, abolisyonist veganlar olarak adlandirilmaktadir. Bu calismanin amaci
vejetaryen beslenme kiiltiiri kapsaminda yer alan vegan beslenme davranisi icerisindeki etik yaklasim sebebiyle
abolisyonist olan veganlarin tiiketim sekillerini ortaya koyarak ilgili alandaki bilgi birikimine katki saglamaktir.
Bu amag dogrultusunda yazin taramasi yapilarak vegan, abolisyonist vegan ile ilgili bilgi toplanmistir. Calismada
nitel arastirma desenlerinden olgubilim kullanilarak gereksinim duyulan veriler derlenmistir. Calismada
abolisyonist veganlarin diger veganlardan farkli olarak gastronomik yondeki tiiketim sekilleri tespit edilmistir.

Anahtar Kelimeler: Vejetaryen, Abolisyonist Vegan, Biyoetik Vegan, Gastronomi, Tiiketim

ABSTRACT

Animal consumption is unavailable in the vegan diet, which is one of the vegetarian varieties that none of or
limited amount of animal products. Depending on the reasons for choosing to feed on animal food, the vegans are
separated within themselves. Vegans who are not ethical to use animal products, directly or indirectly, are called
abolitionist vegan. The aim of this study is to contribute to the relevant knowledge by revealing the consumption
patterns of the abolitionist vegans due to the ethical approach in vegan feeding behavior within the vegetarian
nutrition culture. In line with this aim, literature survey was conducted to collect information on vegan and
abolitionist vegan. In the study, necessary data were collected by using qualitative research designs. In the study,
unlike other vegans, abolitionist vegans consumption direction trends in the gastronomy were determined.

Keywords: Vegetarian, Abolitionist VVegan, Bioethics Vegan, Gastronomy, Consumption
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OZET

Psikolojik motivasyonun yeme davranisi iizerinde etkili oldugu bilinmektedir. Kisinin i¢ diinyast dogrultusunda
yoneldigi yeme biciminde tiikettigi gidalarin comfort food olarak olarak adlandirilabilmesi i¢in iki nedene ihtiyac
duyulmaktadir. Bunlarin ilki kiginin gidayla ilgili gegmis deneyiminin olmasi, ikincisi ise kisinin kendi karakterini
gida ile 6zdeslestirmesidir. Manen yeme bigimi olarak goriilebilen bu yeme davranisinda tiiketilen gidalar comfort
food olarak adlandirilmaktadir. Bu ¢alismanin amaci manen yeme bic¢imi olarak adlandirilabilen psikolojik yeme
davranisi neticesinde tiiketilmekte olan comfort food ile ilgili bakis agis1 kazandirarak ilgili alanda kavramin
tanitilmasina katki saglamaktir. Bu ama¢ dogrultusunda yazin taramasi yapilarak psikolojik yeme davranisi,
comfort food ile ilgili bilgi toplanmustir. Caligmada nitel aragtirma yontemlerinden alanyazin taramasi kullanilarak
gereksinim duyulan veriler derlenmistir.

Anahtar Kelimeler: Comfort Food, Manen Yeme, Gastronomi, Psikolojik Yeme Davranisi
ABSTRACT

Psychological motivation is known to have an effect on eating behavior. In order for food to be consumed in the
form of eating which is directed in the direction of the soul world, it can be called as comfort food mainly two
things are needed. The first of these is the person's past experience with food, and the second is the person's
identification with food. Food consumed in this eating behavior, which can be seen as a form of eating, is called
comfort food. The aim of this study is to contribute to the introduction of the concept of the related literature area
by giving a viewpoint about comfort food consumed in the result of psychological eating behavior which can be
called as the way of eating. On the way of this aim, information about psychological eating behavior and comfort
food was collected by scanning literature in hand. In the study, necessary data were compiled using qualitative
research methods.

Keywords: Comfort Food, inwardly Eating, Gastronomy, Psychological Eating Behavior
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OZET

Yiyecekler insan hayatinin devamu igin gerekli olan en temel ihtiyaclardan biridir. Fakat giiniimiizde sadece hayatta
kalmak igin tiiketilen bir gereksinim olmaktan ¢ikip iilkelerin diplomasisinde 6nemli bir gili¢ olarak ortaya
¢ikmaktadir. Bu durumun dogal sonucu olarak mutfaklar iilkelere, politikalarinin belirlenmesi ve yon verilmesi
konusunda yardimci olmaktadir. Terim olarak ilk defa 2002 yilinda Tayland’in yiyecek ve mutfak sanatini
diinyaya tanitmak i¢in kamu diplomasisi kampanyasinin anlatildig1 ‘food as ambassador’ adli makalede kullanilan
gastrodiplomasi; llkelerin mutfaklari araciligiyla uluslararas: iliskilerde kullandigi diplomatik bir silahtir.
Giiniimiizde bu amagla yola ¢ikan iilkeler tanitimlarini kendilerine 6zgii mutfaklar: ile gergeklestirme yoluna
gittikleri dikkat cekmektedir. Su ana kadar incelenen ¢aligmalarda gastrodiplomasi stratejisini uygulayan iilkelerin;
diger kiiltiirlerle iyi iligkiler kurma olasiliklarinin yiiksek oldugu, iilke imajlarinin iyilestigi, turizm, gastronomi,
ekonomi ve politika alanlarinda yiiksek kazanimlarin ortaya ¢iktigi gozlemlenmektedir. Bu nedenle tilkemizin
sahip oldugu zengin mutfak ve yemek Kkiiltiiriinii bu kapsamda degerlendirmesinin uluslararasi iliskilerin
gelismesinde ve iyilestirilmesinde katki saglayacagi ongdriilmektedir. Konunun oOneminden yola g¢ikarak
belirlenen c¢alismanin amaglar1 arasinda diplomasinin alt dallarindan biri olan gastrodiplomasi kavramini; turizm
ve gastronomi alaninda giindeme getirmektir. Ayrica uluslararasi diizeyde yeni bir kavram olmasi ve 6zellikle
tilkemizde akademik alanda farkindalik yaratarak literatiirde yerini almasini saglamaktir. Yapilan arastirmalar
sonucunda Fransa, Giiney Kore, Malezya, Amerika Birlesik Devletleri, Tayland, Cin, Filipinler, Endonezya ve
Iskandinav iilkelerinin gastrodiplomasi uygulamalarinda somut adim attig1 goriilmektedir. Gastrodiplomasi
kavrami, kapsami1 ve Diinya genelinde yapilan uygulamalari ile ilgili verilerin ikincil veri toplama tekniklerinden
olan literatiir taramasi yapilarak elde edilmesi planlamaktadir.

Anahtar Kelimeler: Gastronomi, Diplomasi, Gastrodiplomasi

ABSTRACT

Food is one of the most basic needs for the continuation of human life. However, today it has gone beyond being
just a requirement to be alive; It has become an important factor in the diplomacy of the countries. As a natural
result of this situation, kitchens assist countries to determine and direct their policies. gastrodiplomacy, Which was
emerged for the first time as a term in 2002 in an article named ‘food as ambassador’ that is about public diplomacy
campaign to introduce food and cuisine art of Thailand to the world, 1s a diplomatic weapon countries use in
international relations through their cuisines. It is observed today that the countries that take the road with this
purpose, prefer to introduce themselves with their own cuisines. In the studies done until now, It 1s observed that
the countries applying gastrodiplomacy strategy have high possibility of establishing good relationship with other
cultures, country images have improved, there are high incomes in tourism, gastronomy, economy and policy.
Thus, it 1s foreseen that evaluation of rich kitchen and food culture that our country has, will contribute to
development and improvement of international relations. One of the aims of the study which has been determined
based on the importance of the topic is to bring gastrodiplomacy concept, which is one of the subbranches of
diplomacy, on the agenda of tourism and gastronomy. Moreover, the aim is to ensure it to be a new concept in
international level and especially to raise awareness in academic field in our country to give the term a place in
literature. As a result of the investigations done, it is seen that France, South Korea, Malaysia, the USA, Thailand,
China, Philippines, Indonesia, and Scandinavian countries have taken concrete steps in their implemention. I has
been planned to gather the data related with those applications by scooping the literature which is one of the
secondary data collection method in terms of gastrodiplomacy content and concept in the World wide.

Keywords: Gastronomy, Diplomacy, Gastrodiplomacy
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TUKETTIKLERI GIDALAR: “COMFORT FOOD” iCiN TURKCE
TERIM ONERISi

FOOD THAT PEOPLE CONSUME TO HAVE RELIEF AND FEEL
WELL: SUGGESTING TURKISH TERM FOR COMFORT FOOD

Neslihan SIMSEK ?, Serpil YALIM KAYA?

IMersin University, Department of Gastronomy and Culinary Arts
neslihansimsek@mersin.edu.tr
2Mersin University, Department of Gastronomy and Culinary Art
syalim@mersin.edu.tr

OZET

Bireylerin gida tiiketim tercihine etki eden bir¢ok faktdr bulunmaktadir. Negatif ve pozitif psikolojik durumlarin
yeme davranigi ve gida tercihini nasil etkiledigi gida treticileri ve pazarlamacilarimin yani sira, psikoloji ve
sosyoloji alaninda ¢alisanlarin da ilgisini olduk¢a ¢gekmektedir. Bazi kaynaklarda stres, lizlintii, sikinti, yalnizlik,
depresyon gibi negatif duygu durumunda rahatlamak; ya da mutluluk, basar1 gibi pozitif duygu durumunda
bireylerin kendilerini ddiillendirmek i¢in tiikettikleri ve bireyler i¢in 6zel anlam ifade eden gidalar “comfort food”
olarak tanimlanmaktadir. Bu gidalar nostaljik 6zellik tasimakla birlikte kimi bireyler tarafindan anne yemegi
olarak adlandirilmaktadir. “Comfort food” olarak tiiketilen gidalar ve tilketme nedenleri bireyden bireye farklilik
gostermekle birlikte tiiketildiginde kisinin ruh halinde iyilige neden oldugu bilinmektedir. Farkli disiplinlerde
konfor gida hakkinda yeni arastirma alanlar1 giin gectik¢e artmaktadir. Ancak, yapilan inceleme sonucu Tiirkge
alanyazinda “comfort food” kavramu i¢in ortak bir teknik terim tespit edilememistir. Bu ¢alismada, konuya iliskin
yapilacak arastirmalarda kullanilmak tizere Tiirk¢e teknik terim Onerilmesi amaglanmaktadir. Kavrama iligkin
akademisyen ve halktan olusan iki temel gruptan Tiirkge terim Onerisi istenmistir. Bu amagla kavramin taniminin
bulundugu bir form hazirlanmis, 15.03.2018-27.03.2018 tarihleri arasinda internet iizerinden farkli demografik
ozelliklere sahip bireylere form ulagtirilmistir. Yaklasik 284 kisiden degerlendirmeye uygun doniit alinabilmistir.
Akademisyen grup, Mersin Universitesi Tiirk Dili ve Edebiyat1 Béliimii, Ingiliz Dili ve Edebiyat: Béliimii, Gida
Miihendisligi Boliimii ile Gastronomi ve Mutfak Sanatlart Boliimii 6gretim iiyelerinden olugmugtur. Calismanin
sonucuna gore Onerilen ve en ¢ok tekrar edilen ilk bes terim sirastyla rahatlatan gida (16,67), mutlu gida (14,39),
avuntu/teselli gida (%10,61), yatistirmalik (%9,85) ve huzur gida’dan (%4,55) olusmustur.

Anahtar kelimeler: Gastronomi, “Comfort Food”, Terim Hazirlama

ABSTRACT

There are many factors that affect people’s choice of food. The influence of negative and positive psychological
conditions on eating behavior and food choice is very much of interest to food producers and marketers as well as
to those working in the fields of psychology and sociology. In some researches, comfort food is defined as foods
that have special meaning for people and are consumed to relieve themselves in the event of negative feelings such
as stress, sadness, distress, loneliness and depression or to reward themselves in the case of positive feelings such
as happiness and success. These foods, together with the nostalgic characteristics, are also called by some as
“mother’s food” or “mom’s food”. The foods consumed as comfort food and the reasons of consumption are known
to differ from individual to individual, but it is known that when it is consumed, they cause goodness in the mood
of the person. New areas of research about comfort food are emerging day by day in different disciplines. However,
as a result of the literature review conducted in Turkish, there is no common technical term for the concept of
comfort food. In this study, it is aimed to suggest a Turkish term to be used in the research papers to be conducted
on this field. Two main groups of people including the academicians and the public were requested to propose a
Turkish term for this concept. For this purpose, a form containing the term of the concept was prepared and forms
were distributed to participants with different demographic characteristics online between March 15, 2018 and
March 27, 2018. Approximately 284 participants provided appropraite feedback. The academician group is
composed of the lecturers of Turkish Language and Literature Department, English Language and Literature
Department, Food Engineering Department and Gastronomy and Culinary Arts Department of Mersin University
in Turkey. According to the research results, the first five terms that are suggested by the participants and repeated
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most frequently rahatlatan gida (16,67), mutiu gida (14,39), avuntu/teselli gida (10,61%), yatistirmalik (%9,85)
and huzur gida (%4,55).

Keywords: Gastronomy, Comfort Food, Term Suggestion
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ULUSLARARASI HZ.PiR SEY SA’BAN-I VELI VE KASTAMONU
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PRESS REFLECTIONS OF ANNOUNCEMENT WEEKLY ACTIVITIES
OF INTERNATIONAL HZ.PiR SEY SA'BAN-I VELI AND
KASTAMONU MARITIME (1992-2018): A CONTENT ANALYSIS

Muharrem AVCI* Fatma BOLUKBAS?

Kastamonu Universitesi, Turizm Fakiiltesi
mavci@kastamonu.edu.tr
2Kastamonu Universitesi Sosyal Bilimler Enstitiisii, Turizm Isletmeciligi ABD
fatma_bolukbas@hotmail.com

OZET

Kastamonu’nun en biiyilk manevi degeri Halvetiye tarikati, Sabaniye kolunun kurucusu olan Seyh Sa’ban-1 Veli
Hazretleri biiyiik mutasavvif Veli Hayreddin Tokadi’nin ocaginda yetiserek memleketinde ilim irfan faaliyetlerini
slirdiirmiis Anadolu’nun dort biiyilik kutbundan biridir. Hz.Pir Seyh Sa’ban-1 Veli Hazretleri’nin Kastamonu’da kurdugu
dergahi bugiin de Kastamonu’da Inang turizmi’nin 6nemli mekanlarmndan bir tanesidir. Halveti tarikatinin mensuplar1 ve
sehre gelen tiim turistler tarafindan ziyeret edilen dergah, Kastamonu halki i¢in de 6nemli mekanlardan biridir. Hz.Pir
Seyh Sa’ban-1 Veli ve Kastamonu Evliyalari’n1 anmak, Diinya’ya tanitmak, gelecek kusaklarca taninmasini saglamak
amaciyla 1992 yilindan bu yana Hz.Pir Seyh Sa’ban-1 Veli ve Kastamonu Evliyalari’'n1 Anma Haftas: etkinlikleri
diizenlenmektedir. Mayis Ayi’nin ilk Cumasi baglayan etkinlikler {i¢ giin siirmektedir. Panel, sempozyum, sergi, tasavvuf
konserleri, tiirbe ziyaretleri, Hanonii ve Taskori ilgeleri programlari gibi etkinliklerin gerceklestirildigi anma haftasinda
tilkenin farkli sehirlerinden ¢ok sayida vatandas Kastamonu’ya gelmektedir. Bu da sehrin sosyo kiiltiirel ve sosyo
ekonomik kalkinmasina katki sunmaktadir.2018 yili itibariyle 27’inci yilinda Kiiltiir ve Turizm Bakanlig1 biinyesine
alinan Hz.Pir Seyh Sa’ban-1 Veli ve Kastamonu Evliyalart Anma Haftasi uluslararasi bir boyut kazanmig ve Uluslararasi
Seyh Sa’ban-1 Veli ve Kastamonu Evliyalar1 Anma Haftasi olarak tescil edilmistir. Bu ¢alisma 27 yildir devam eden
Seyh Sa’ban-1 Veli ve Kastamonu Evliyalarint Anma Haftas1 Etkinlikleri’nin yerel basin yansimalarini gérmek ve arsiv
taramasi yaparak igerik analizi yontemi ile haftanin Kastamonu tanitim ve gelisim siirecine katkisini tespit etmek
amaciyla yapilmigtir. Yapilan haberlerde genellikle ayni bagliklarin atildigini ortaya koyan bulgular dogrultusunda
gelistirilen Onerilerle haftanin daha etkili bir sekilde halka anlatacak iletisim stratejilerinin olusturulmasina katkida
bulunmayi hedeflemektedir. Caligma ile 2019 yilinda Vuslati’nin 450’inci yilinda UNESCO’da Seyh Sa’ban-1 Veli yili
ilan ettirilmesi ¢alismalarima yerel basmnin nasil katki sunabilecegi imajinin olusturulmasi ve Igerik Analizi Yontemi ile
ilk defa yapilan ¢aligma ile Kastamonu turizm literatiiriine katk1 saglanacagi umulmaktadir.

Anahtar Kelimeler: Hz.Pir Seyh Sa’ban-1 Veli, Evliyalar Haftasi, Hz.Pir Seyh Sa’ban-1 Veli ve Evliyalar Haftasi
Etkinlikleri, Kastamonu Evliyalari, igerik Analizi

ABSTRACT

Sheikh Sha'ban-i Veli, the greatest spiritual value of Kastamonu, is the one of the four greatest poles of Anatolia,
which continued to carry out scientific studies in the hometown of the great disciples Veli Hayreddin Tokadi, the
founder of the Sabbath line. The prayer that Hazrat Shaykh Sha'ban-i Veli established in Kastamonu today is one
of the important places of faith tourism in Kastamonu. Members of the Halveti sect and all the tourists visiting the
city are visited by the dervish Kastamonu is one of the important places for the people
Hz. To commemorate the Pir Sheikh Sha'ban-i Veli and Kastamonu Houses and to promote them to the world and
to be recognized for generations since 1992, there are activities of the Memorial Week of Hz. Pir Sheikh Sha'bani
Veli and Kastamonu Houses. The events that take place on the first Friday of May last three days.
A large number of citizens from different cities of the country come to Kastamonu during the commemoration
week, where panels, symposiums, exhibitions, mystic concerts, mausoleum visits, Hanonii and Taskoprii district
programs are held. This contributes to the socio-cultural and socio-economic development of the city. In the 27th
year of the year, as of 2018, the Prophet Seyh Sa'ban-1 Veli and Kastamonu Homes Commemoration Week
received an international dimension and were registered as the Commemoration Week of the International Sheikh
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Sha'ban-1 Veli and Kastamonu Houses . This study was conducted in order to see the local press reflections of
Sheikh Sha'ban-i Veli and Kastamonu Homes Weekend Activities, which have been going on for 27 years, and to
determine the contribution of the Kastamonu promotion and development process to the Kastamonu by content
analysis method by conducting an archive search. It is aimed to contribute to the formation of communication
strategies that will inform the public in a more effective way with the suggestions developed in the direction of the
findings which show that the same headings are laid in the news. It is hoped that Kastamonu will contribute to the
tourism literature with the first study made with Content Analysis method.

Keywords: Hz.Pir Sheikh Sha'ban-i Veli, The Week of Dervishes, Hz.Pir Sheikh Sha'ban-i Veli ve Evliyalar
Weeks Activities, Kastamonu Dervishes ,Content Analysis
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OZET

Giiniimiizde en 6nemli hizmet kollarindan biri olan turizm sektériinde yer alan isletmelerin 6zellikle de yiyecek
icecek isletmelerinin karsi karsiya kaldiklari énemli problemlerden biri de yogun rekabet ortaminda ayakta
kalmaktir. Isletmeler bu rekabeti karsilamak ve on siralarda yer alarak siirdiiriilebilirliklerini saglamak igin
miisterilerin istek ve ihtiyaglarin1 karsilamak, rakiplerine gore yeni ve farkli uygulamalar gelistirmek
zorundadirlar. Bu baglam da yiyecek icecek isletmeleri de miisterilerinin ihtiya¢ ve isteklerini karsilayarak sadik
miisteri profili olugturabilmek i¢in iiretmis olduklar1 mal ve hizmetlerde yaratici, yenilik¢i, toplumsal ihtiyaclar
karsilayan yeni yaklasimlar gelistirmek zorundadirlar. Bu gergevede bu galismanin amaci turizm sektoriiniin en
onemli kollarindan biri olan yiyecek igecek ve mutfak sektdriinde ¢alisan seflerin isletmelerinde yapmis olduklari
yenilikler ve gida alerjisi ya da gluten alerjisi gibi 6zel durumu olan bireylere yonelik uygulamalarinin olup
olmadiginin tespit edilmesi ve seflerin bu konudaki bilgi ve algi diizeylerinin tespit edilmesi amaglanmaktadir. Bu
baglamda arastirmada nitel yaklagim ¢ercevesinde veri toplama teknigi olarak yar1 yapilandirilmis goriisme formu
olusturularak Antalya’ da bulunan bes yildizli otellerin ve gesitli restoranlarin mutfak béliimlerinde ¢alisan sefler
ile yiiz yiize gériisme yapilacaktir. Elde edilen veriler analizi igerik analizine tabi tutularak yorumlanacaktir.

Anahtar kelimeler: Mutfak sefleri, Gida Alerjenleri, Gluten Alerjisi, Yiyecek Igecek Sektorii
ABSTRACT

One of the major problems faced by businesses in the tourism sector, which is one of the most important service
sectors today, especially catering businesses, is to survive in a highly competitive environment. Businesses must
meet customer needs and needs to develop new and different applications according to their competitors in order
to meet this competition and to be in front of them to ensure their sustainability. In this context, food and beverage
businesses also have to develop new approaches that meet the creative, innovative and social needs of the goods
and services they produce in order to meet the needs and desires of their customers and create a loyal customer
profile. In this framework, it is aimed to determine whether the practices of the chefs working in the food and
beverage and culinary sector, which is one of the most important branches of the tourism sector in this study, have
applied their innovations towards the individuals with special status such as food allergy or gluten allergy and
determine the knowledge and perception levels of the chefs. In this context, semi - structured interview form will
be formed as a data collection technique in the context of qualitative approach in the research and face - to - face
interviews will be made with the five - star hotels in Antalya and the chefs working in the kitchen sections of
various restaurants. The obtained data analysis will be interpreted by subjecting it to content analysis.

Keywords: Kitchen chefs, Food Allergens, Gluten Allergy, Food and Beverage Sector
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OZET

Milletlerin varliklarini siirdiirebilmesi i¢in kiiltiir nemli bir yere sahiptir. Kiiltiir, insan topluluklar1 arasindaki
farklilig1 belirleyen, milletin 6ziinii olusturan baslica faktérlerden biridir. Her milletin kiiltlirii ayr1 bir 6zellik
tagimaktadir. Kiiltiirli olusturan unsurlar olarak nitelendirilen dil, din, 6rf-adet, tavir ve davraniglar, hukuk gibi
olgularin tarihsel gelisimi iginde birbirleriyle kaynasmalari, biitiinlegsmeleri sonucunda milletlerin olusumuna
sebep olmaktadir. Zengin kiiltiire ve koklii tarihe sahip bir millet olan Tirkler gerek cografi gerekse tarihi
bakimdan diger milletlerden farkli bir konumda yer almaktadir. Cografi bakimdan genis bir alana yayilmis
olmalari, bolgelere gore kiiltiir farkliliklarinin ortaya cikmasina sebep olmustur. Son yillarda yapilan
aragtirmalarda Tiirk kiiltiiriiniin olugsmasinda 6nemli bir yere sahip olan Sibirya Tiirklerinin tarihi ve kiiltiirel yapis1
dikkat ceken bir konu haline gelmistir. Calismanin temel amac1 Sibirya’daki Ozerk Tiirk Cumhuriyetlerinin kiiltiir
turizmine dikkat ¢ekerek, Sibirya bdlgesinin turizm potansiyelinde kiiltiirlin roliiniin belirlenmesidir. Sibirya
bolgesindeki Ozerk Tiirk Cumhuriyetlerinin toplum yapilari, bolgenin dil dzellikleri, cografi etkileri, kiiltiirel
yapilari belirlenerek kiiltiir turizmi agisindan incelenmesi de ¢aligmanin bir diger amacini olusturmaktadir. Diinya
genelinde kiiltiirel turizme iligkin ¢alismalar izlenirken, Sibirya bolgesinin kiiltiir turizmi agisindan incelenmesini
hedefleyen bu arastirmanin, konuyla ilgili smirlt alan yazina katki saglayacagi ongoriilmektedir. Calismada,
Sibirya Bélgesinde bulunan Ozerk Tiirk Cumhuriyetleri iizerine yapilan akademik galismalardan yararlanilmis ve
kiiltlir turizmi baglaminda gezilip goriilecek yerlerin incelemesi yapilmistir. Arastirmanin verileri dokiiman
incelemesi yoluyla elde edilmistir. Calismanin teorik temeli, ilgili yerli ve yabanci akademik ¢alismalar ile Ozerk
Tiirk Cumhuriyetlerinin turizme yonelik diizenlenmis resmi internet siteleri incelenerek olusturulmustur. inceleme
sonucunda Sibirya bolgesinde var olan kiiltiiriin, diger cografyalarda yasana Tiirklerin kiiltiiriiyle benzer oldugu
goriilmiistiir. Ayrica, tabiatin hazinelerini tim comertligiyle sundugu ve binlerce yillik kiiltiir yollarinin olustugu
Sibirya bolgesinde yasayan Tiirklerin dilleri, dinleri, destanlar1, kiyafetleri, danslari, gelenek-gorenekleri ile kiiltiir
turizmi kapsaminda birgok turistik ¢ekicilige sahip oldugu bulgusuna ulastlmistir.

Anahtar Kelimeler: Sibirya, Ozerk Tiirk Cumhuriyetleri, Kiiltiir Turizmi.

ABSTRACT

Culture has an important place for nationality to survive. Culture is one of the main factors that determine the
difference between human communities and make up nature of the nationality. Every nationality's culture has a
distinctive feature. The integration and combination of languages, religions, customs, attitudes and behaviors,
which are defined as the constituent elements of culture, in the historical development have triggered the formation
of nationality. Turks, who are a nation with a rich culture and a deeply rooted history, are in a different position
from other nations in terms of geography and history. The fact that the Turks were spread over a wide area from
geographical aspect led to the emergence of cultural differences according to the regions. The history and cultural
structure of the Siberian Autonomous Turkic Republics, which have an important place in the formation of Turkish
culture, have become a subject of interest in recent years research. The main objective of the study is to determine
the cultural role in tourism potential of the Siberian region by attracting attention to cultural tourism of Siberian
Turks. In the Siberian region, determination of Autonomous Turkic Republics' community structures, language
characteristics of the region, geographical influences and cultural structures and examination of these features in
terms of cultural tourism is another aim of the study. While studies on cultural tourism around the world are being
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followed, it is thought that this research which aims to examine the Siberian region in terms of cultural tourism
will benefit literature in the subject. The study benefited from academic studies on the Autonomous Turkic
Republics in Siberia and the places to be visited were examined in the context of cultural tourism. Research data
were obtained by the way of document review. The data that constitute the theoretical basis of the study was
obtained through qualitative analysis by examining the relevant domestic and foreign academic studies and official
internet sites designed for the tourism of the Autonomous Turkic Republics. As a result, it is seen that the historical
culture that exists in Siberia region is similar to the culture of Turks which live in other places. Additionally, it is
perceived that the languages, religions, epics, clothes, dances, traditions and customs of Turks, living in the
Siberian region where the treasures of nature are offered with all their generosity and thousands of years of cultural
roads, have many tourist attractions within the scope of cultural tourism.

Keywords: Siberia, Autonomous Turkic Republics, Cultural Tourism.
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OZET

Tirkler tarihin ilk ¢aglarindan beri varliklarini stirdiirmekte ve diinyanin ¢esitli iilkelerinde yagsamaktadirlar. Farkli
cografyalarda yasamalarina karsin var olan ortak kiiltiirel kimliklerini korumus ve bunu yasatmiglardir. Siiregelen
zaman igerisinde Tiirk devletleri arasinda kopuklar yasansa da Tiirk irkindan gelen tiim devlet ve milletler
birbirlerine daima destek¢i olmuslardir. 20. ve 21. yiizyillarda Tiirk soyundan gelen tiim millet ve devletler i¢in
Tiirk diinyas: kavrami ortaya ¢ikmistir. Bu kavraminin olugmasindan sonra yasanan kopukluklari gidermek ve
birlik beraberligi giiclendirmek adina ¢esitli ¢alismalar yiiriitiilmeye baglanmistir. Gerek siyasi is birlikleri gerek
goniillii dostluk programlari ile Tiirk Diinyasi birliginin olusturulmasi ve kadim dostlugun kurulmasi, her Tiirk
Devleti i¢in 6nemli bir politika haline gelmistir. Tiirkiye Cumhuriyeti de kurulusunun karakteristik 6zelliklerinden
olan dostluk politikalarint her daim izlemis ve desteklemis ve ayrica Tiirk kimligini her daim yasatmis ve yliceltmis
bir lilke olarak Tiirk Diinyasi ile samimi baglarin kurulmasina yonelik politikalar olusturarak bu yolda énemli
adimlar atmigtir. Bu baglamda atilan adimlardan en 6nemlilerinden biri ise egitim kurumlarinin Tiirk Diinyasina
yonelik yaptigi calismalari desteklemek olmustur. Dostluk iliskilerinin en kuvvetli sekilde kuruldugu ve
giiclendirildigi platformlardan biri olan egitim kurumlarinin basinda tiniversiteler gelmektedir. Tiirk diinyasindan
gelen dgrenciler ile dostluk baglar1 bu sayede pekismektedir. Kastamonu Universitesi Turizm Fakiiltesi de Tiirk
diinyasindan birgok 6grenciye ev sahipligi yaparak bu ¢aligmalara katki saglamaktadir. Ayrica, fakiilte biinyesinde
yapilan etkinliklerin yani sira iiniversite genelinde yapilan bu tiir ¢alismalara da destek olunmaktadir. Bu
calismanin amaci; Kastamonu Universitesi Turizm Fakiiltesi’nde gerceklesen Tiirk Diinyasa yonelik
faaliyetlerin icerik analizinin yapilarak ¢iktilarini ortaya koymak ve etkinliklerin daha gelistirilmesi adina gelecek
caligmalar i¢in Oneriler sunmaktir.

Anahtar Kelimeler: Tiirk Diinyasi, Tiirk Diinyas1 Etkinlikleri, Kastamonu, Kastamonu Universitesi, Turizm
Fakiiltesi

ABSTRACT

Turks have been living since the early ages and living in various countries of the world. They have preserved and
kept alive their cultural identities despite their existence in different geographies. Even though there have been
breaks between the Turkish states in the course of time, all the states and nations coming from the Turkish race
have always been supporters of each other. In the 20th and 21st centuries, the concept of the Turkic world was
used for all nations and states coming from the Turkish lineage. After this concept has been formed, various studies
have begun to be carried out in order to end the disruptions and to strengthen the unity of unity. Both political and
voluntary friendship programs and the establishment of the Turkic World Union and the establishment of
friendship have become an important policy for every Turkish State. Friendship policy with the characteristics of
the Republic of Turkey and the organization has followed all times and have supported and has also taken steps
important in this way creating a policy for the establishment of friendly ties with the Turkic world as a country of
Turkish identity have lived at all times and exalted. One of the most important step in this context was to support
the work of educational institutions towards the Turkic World. Universities are at the forefront of educational
institutions, one of the platforms where friendship relations are established and strengthened most strongly. Also
students from both Turkey and the Turkic world universities is strengthened bonds of friendship are recognized in
this way. The Kastamonu University Tourism Faculty also contributes to these studies by hosting many students
from the Turkic world. In addition to the activities that have been carried out within the faculty, this type of work
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carried out throughout the university is also supported. The purpose of this study is; to conduct a content analysis
of the activities of the Turkic World at the faculty to reveal the outputs and to develop the activities to present
proposals for future work.

Key Words: Turkic World, Turkic World Activities, Kastamonu, Kastamonu University, Tourism Faculty
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OZET

Bireyler giinlikk yasamlarinda ihtiyaglarmin karsilanmasi i¢in kendilerine sunulan mal ve hizmetlerin her zaman
daha iyi ve daha yeni olmasinit arzulamaktadir. Tercihlerini yenilik istekleri dogrultusunda gergeklestirmektedir.
Isletmeler ise yogun rekabet ortami nedeniyle rakiplerinden bir adim 6ne gecebilmek ve piyasay1 onlardan daha
onde takip etmek amaciyla yenilik yapmaya yonelmektedir. Bu nedenle yenilik giiniimiiz diinyasinda hem bireyler
hem de isletmeler acisindan énemli konulardan biri haline gelmistir. Isletmelerin yenilik kavramindan geride
kalmasi isletme gelecegi icin diisliniilemez durumlardandir. Konaklama isletmeleri miisteri tercihlerinden
dogrudan etkilenen hassas bir alan oldugundan yenilik yonetiminin isletme icinde faaliyet gosteren yoneticiler
tarafindan en iyi sekilde planlanip siirdiiriilmesi gerekmektedir. Yoneticilerin 6ne siirdigii yenilik adimlari isletme
personeli tarafindan benimsenip tam anlamiyla uygulanmaya baglandiginda isletme adina biyiik faydalar elde
edilebilir. Yenilik yonetimi ve yenilik uygulamalari sayesinde isletme performansi iyi diizeyde tutulabilir, zamanla
gelistirilebilir. Isletmenin uzun vadede gelecegi igin yenilik yonetimi 6nem arz etmektedir. Bu ¢aligma otel
isletmelerinde gerceklestirilen yenilik uygulamalarinin, isletmenin performansi iizerinde olusturdugu etkinin
incelenmesi amaciyla gergeklestirilmistir. Alanda daha dnce yapilmis olan ¢alismalar incelenmis olup, konaklama
isletmeleri icin yenilik yonetimi ve isletme performansi arasinda bulunan iligki hakkinda bilgi vermek
amaclanmistir. Alanda daha 6nce yapilan nitel ve nicel yapiya sahip olan ¢aligmalarin sonuglari incelendiginde;
genel olarak isletmelerde uygulanan yenilik yonetimi faaliyetlerinin isletme performansi iizerinde olumlu etkiler
olusturdugu yoniinde sonuglarin varlifi tespit edilmistir. Bu nedenle konaklama isletmeleri performans
bakimindan rakiplerinden geride kalmamak amaciyla hareket edip her zaman daha yeniye ulasmayi hedef
edinmelidir. Bu ¢alismada konaklama igletmelerinde yenilik yonetimi ile ilgili bakis agis1 getirilmeye ¢aligilmustir.
Elde edilen sonuglar dogrultusunda konaklama isletmesi yoneticilerine ve konaklama isletmesi ¢alisanlarina gesitli
onerilerde bulunulmaya g¢alisilmistir.

Anahtar Kelimeler: Yenilik, Yenilik Yo6netimi, Isletme Performansi, Otel Isletmeleri
ABSTRACT

Individuals always desire better and newer goods and services offered to meet their needs in the daily life. It
realizes its preferences in accordance with innovation requirements. Businesses tend to innovate in order to be one
step ahead of their competitors because of the intense competition environment and to follow the market ahead of
them. For this reason, innovation has become one of the important issues for both individuals and businesses in
today's world. Businesses remain behind the concept of innovation is unthinkable for the future of the business.
Since accommodation establishments are a sensitive area directly affected by customer preferences, innovation
management needs to be planned and maintained in the best way by executives operating within the company.
When the innovation stages proposed by the executives are adopted and fully implemented by the operating
personnel, great benefits can be obtained on behalf of the company. Thanks to innovation management and
innovation applications, business performance can be maintained at a good level and can be improved over time.
Innovation management is important for the long-term future of the businesses. This study was carried out in order
to examine the effects of the innovation practices realized in hotels on the performance of the businesses. Previous
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studies have been examined in the field and it has been aimed to give information about the relationship between
innovation management and operational performance for hospitality businesses. When the results of the studies
which have qualitative and quantitative structure made in the field are examined; in general, it is determined that
the results of innovation management activities implemented in enterprises have positive effects on the
performance of the businesses. For this reason, hospitality businesses should not move behind their competitors in
terms of performance and always aim to reach new ones. In this study, the point of view about innovation
management has been tried to be introduced in hospitality businesses. In accordance with the results obtained,
various suggestions were made to the managers of the accommodation business and to the employees of the
accommodation business.

Keywords: Innovation, innovation management, business performance, hospitality businesses
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OZET

Gilinimiizde insanlarmn alisilmig kiy1 turizminden uzaklagmasi, alternatif turizm cesitlerinden biri olan kiiltiir
turizminin hizli bir geligim gostermesini saglamistir. Kiiltiir turizmi faaliyetlerinin gelisiminde yerlesim yerleri
biiylik 6nem tasimaktadir. Fakat iilkemizde turizm faaliyetleri biiyiik kentlerle sinirli kalan bir gelisim gosterdigi
icin kiiciik Olcekli kentlerde var olan kiiltiirel mirasimiza yonelik turizm faaliyetleri yeterli gelisim
gosterememektedir. Oysa iilkemizin biitiin bir cografyasinda insanlik tarihinin izlerini gorebilmemiz miimkiindiir.
Bu anlamda kiiltiir turizmi faaliyetlerinin biiyiik kentlerle sinirl kalmasinin karsisinda kiiciik yerlesim yerlerindeki
kiiltiirel miras 6gelerinin tanitiminin yapilmasi biiyiik dnem tagimaktadir. Kiigiik 6lgekli kentlerin 6zgiinliigiini
koruyarak kiiltiir turizmi faaliyetleri i¢erisinde yer almasi ¢esitli yonetim planlamalari ile saglanabilir. Bu yonetim
planlama siiregleri dogru kurgulanmig kiiltiir rotalariyla birlikte ziyaretgilere kentin kiiltiirel mirasinin tanitilmasini
saglayacaktir.Bu ¢alismada biiyiik kentler ve kiy1 kesimler etrafinda gelisen kiiltiir turizminin gelisiminin kii¢iik
Olcekli Anadolu kentlerine dogru gecisinin saglanmasinda kiiltiir rotalarinin 6neminin vurgulanmasi
amaclanmistir. Bu anlamda kii¢iikk 6lgekli Anadolu kentlerinden biri olan Eskisehir iline 98 km uzaklikta,
Ankara’ya ise 153 km uzakliktaki Sivrihisar ilgesi ele alinmustir. Onemli bir ticaret yolu giizergahinda olan kent,
tarih boyunca birgok déoneme ev sahipligi yapmis, zengin bir kiiltiirel ¢esitlilik barindirmaktadir. Kentin kiiltiirel
miras cesitliligi géz Oniine alinarak tanitiminin yapilmasinda kiiltiir rotalarinin 6nemi vurgulanmis ve kentin
ozellikli noktalarinin timi kiiltiir rotasi igerisinde kurgulanmistir. Calisma kapsaminda yapilmis literatiir
aragtirmasinda Diinya’da ve iilkemizde yapilmis caligmalar incelenmis, benzerlik ve karsitlik iligkileri
gelistirilerek yorumlanmustir. Ayrica Sivrihisar kenti yerinde incelenerek veri toplama amagli arazi aragtirmasi
gerceklestirilmis kentin sosyal ve ekonomik yapisi, yoreye ait Ozellikler, farkli donemlere ait anit eserler
incelenmis ve kentin 6zellikli noktalarinin tespiti ger¢eklesmistir. Kiiltiir rotasi olusturulmasinda kentin var olan
potansiyeli degerlendirilerek haritalarla ve fotograflarla belgelenmistir.Calismada elde edilen bilgiler 1s18inda
kiiltiirel mirasin korunmasi kadar tanitiminin da éneminin oldugu, kiiltiir turizminin tilkemiz agisindan 6nemi ve
gelistirilmesi gerektigi sonucuna ulasilmistir. Bu anlamda kiigiik 6l¢ekli kentlerde bulunan kiiltiirel gesitliligin
tanittminin yapilmasinda kiiltiir rotalarinin dnemi vurgulanmaistir.

Anahtar kelimeler: Kiiltiir Rotasi, Kiiltiirel miras, Kiltiir turizmi, Sivrihisar, Turizm

ABSTRACT

Nowadays, the departure of people from the usual coastal tourism has made rapid development of cultural tourism,
one of the alternative tourism varieties. The settlements are of great importance in the development of cultural
tourism activities. However, since tourism activities in our country are limited to large cities, tourism activities
aimed at cultural heritage in small-scale cities do not Show sufficient development. However, it is possible that
we can see the traces of human history in the entire geography of our country. in this sence, it is very important to
promote cultural heritage sites in small settlements in case cultural tourism activities are limited to big
cities.Preserving the authenticity of small-scale cities and taking part in cultural tourism activities can be achieved
through various management plans. These management planning processes will ensure the introduction of the
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cultural heritage of the city to the visitors together with the well-designed travel routes.This study aims at the
importance of the culture routes in the movement of developed culture tourism near big cities and coastals towards
small scale anatolian cities. In this sense, one of the small-scale Anatolian cities, 98 km away from Eskisehir
province, 153 km away from Ankara, the town of Sivrihisar is considered. The city, which is on a major trade
route, has been home to many times throughout history and has a rich cultural diversity. Considering the diversity
of the city's cultural heritage, the promotion of cultural roots is emphasized and all of the city's special spots are
constructed in the culture route. Studies conducted in the world and in our country have been examined in the
literature research that has been done within the scope of the study and similarities and contrasts have been
developed and interpretedin addition, Sivrihisar city was surveyed on site and a field survey for data collection
was carried out. The social and economic structure of the city the characteristics of the region and the monumental
works belonging to different periods were examined and the points of the city were identified. In establishing the
cultural route, the city has been documented with maps and photographs by evaluating the existing potential. The
information obtained in the study has reached to the conclusion that the promotion of cultural tourism as well as
the protection of cultural heritage is important and that cultural tourism should be promoted and developed in
terms of our country. In this sense, the promotion of cultural diversity in small-scale cities is emphasized.

Keywords: Cultural Heritage, Cultural Route, Cultural Tourism, Sivrihisar, Tourism
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OZET

Meslek se¢imi kariyer siirecinin baslangi¢ noktasi oldugu i¢in bireylerin hayatinda 6nemli bir yere sahiptir. Bir
birey meslegini segtikten sonra bir nevi yasam tarzi ile ilgili de se¢im yapmis olmaktadir. Ciinkii birey sectigi
meslekle toplumdaki yerini ve sosyal ¢evresini az ¢ok belirlemektedir. Turizm sektoriiniin potansiyel ¢alisanlari
olan 6grencilerin sektdre yonelik tutumlarinin 6nceden belirlenmesi sektor verimliligi agisindan oldukc¢a 6nem arz
etmektedir. Yogun bir egitim siirecinin ardindan mezun olan rehber adaylarinin meslege yonelik tutum ve
davranislar1 turizm sektoriiniin basarisini1 dnemli diizeyde etkilemektedir. Bu nedenle gelecekte turizm sektdriinde
calisacak olan turizm rehberligi 6grencilerinin meslege yonelik tutum ve davraniglarinin incelenmesi oldukga
onemli bir konudur. Bu nedenle bu ¢aligmanin amaci, turizm rehberligi boliimii 6grencilerinin rehberlik meslegine
yonelik tutum ve davrams algilarni belirlemektir. Kastamonu Universitesi Turizm Fakiiltesi, Rehberlik
boliimiinde O6grenim goren Ogrencilerin rehberlik meslegine yonelik tutumlarimin belirlenmesi amaciyla
gergeklestirilen bu ¢alisma kapsaminda 01 Subat 2018-1 Mart 2018 tarihleri arasinda 262 6grenciden kolayda
ornekleme yontemi ile belirlenen toplam 175 dgrenciye yiiz yiize anket yapilmistir. Elde edilen verilerin yilizde ve
frekans dagilimlari verilmistir. Meslege yonelik tutum faktorleri ile cinsiyet, meslek hakkinda bilgi durumlari,
boliim segme durumu arasinda farkliliklarin olup olmadigimi belirlemek amaciyla T-testi yapilmistir. Arastirma
sonucuna gore, Kastamonu Universitesi Turizm Fakiiltesi Turizm Rehberligi boliimii dgrencilerinin meslege
yonelik tutumlar cinsiyete, yasa, siniflara, bu boliimii tercihlerinde istekli olup olmama durumlarina ve bolim
hakkinda daha 6nceden bilgi sahibi olup olmamalarina gore farklilik gosterdigi sonucuna ulagilmigtir. Turizm
rehberligi boliimii segen 6grencilerinin gogunun bdliimii isteyerek tercih ettikleri ve ¢ogunun da boliime gelmeden
once boliim hakkinda bilgi sahibi oldugu goriilmektedir. Ogrencilerin rehber olmay1 kendilerine yakistirdiklari ve
bu meslegi se¢mis olmaktan mutlu olduklar1 belirlenmistir. Boliime gelmeden dnceden meslek hakkinda bilgisi
olan 6grenciler ile bu boliimii isteyerek segen 6grencilerin meslege yonelik tutumlarinin daha olumlu oldugu ortaya
¢ikmugtir.

Anahtar Kelimeler: Meslek se¢imi, turizm rehberligi, 6grenci, meslege yonelik tutum ve davranig
ABSTRACT

Choosing a profession has an important place in the life of individuals as it is the starting point of the career
process. After choosing a profession, an individual has made a choice about life style as well. Because the
individual determines his / her position and social environment in the society with his / her chosen profession In
advance determining the attitudes of the students who are potential employees of the tourism sector towards the
sector is very important in terms of sector efficiency. The attitudes and behaviors of the trainees who graduated
after an intensive training process have a significant effect on the success of the tourism sector. Therefore, it is
very important to examine the attitudes and behaviors of the tourism guidance students who will work in the
tourism sector in the future. Therefore, the aim of this study is to determine the attitude and behavioral perceptions
of the students of the tourism guidance department towards the guidance profession. Within the scope of the study,
a total of 175 students were interviewed by 262 students from 01 February 2018 to 01 March 2018. Percentage
and frequency distributions of the data were obtained. T-test was conducted to determine whether there are any
differences between the attitudes towards the profession and gender, the status of knowledge about the profession
and the status of department selection. It has been concluded that Kastamonu University Tourism Faculty Tourism
Guidance Department students' attitudes towards the profession vary according to their gender, age, class, their
willingness in this section, and whether they have previously learned about the department. It is seen that most of
the students who choose the tourism guidance department are willing to take part in the department and many of
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them have knowledge about the department before they come to the department. It is determined that the students
are suitable for being a guide and they are happy to have chosen this profession. Before arriving at the department,
it was revealed that the students who had knowledge about the profession and the students who chose this section
willingly were more positive about the profession.

Keywords: Choose of profession, tourism guiding, student, attitudes and behavior towards profession
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OZET

Sahip oldugu bir¢ok avantaji sebebiyle turizm sektorii diinya ¢apinda hizli bir sekilde gelisim gosteren sektorlerin
basinda gelmektedir. Turizm potansiyeline sahip lilkeler bu gelisim karsisinda turizm potansiyellerini dogru
kullanarak kalkinma yariginda diger iilkelere kars1 avantaj elde etmektedirler. Turizm sektoriiniin, doviz girdisi
saglamasi ve istihdama yaptigi1 katkinin yani sira, ¢arpan etkisi 6zelligiyle de kendisiyle baglantili diger sektorlerin
gelisimine 6nemli katkilar saglamaktadir. Bu sebeple iilkeler, turizm sektoriiniin sagladigt girdileri daha da
arttirabilmek i¢in yeni planlamalar ve politikalar gelistirme gayreti icerisindedirler. Tiirkiye'nin kalkinma
planlarinda turizm sektdrii dnemli bir yer tutmaktadir. Gelistirilen planlamalar ve politikalarda bir¢ok unsur
dikkate alinirken ¢ogu zaman yerel halkin turizm algist géz ardi edilen bir konu haline gelmistir. Yerel halkin
desteklemedigi planlar ve politikalar ¢cogu zaman basarisiz bir sekilde sonug¢lanmistir. Bu ¢alismada iilkemizin
zengin turizm potansiyeline sahip Kastamonu ilinde yasayan yerel halkin turizm algisinin demografik 6zelliklerine
gore farkliliklarinin saptanmasi amaglanmistir. Calismada Giines (2014) 'in gelistirmis oldugu 6l¢ek kullanilmustir.
Caligsma kapsaminda 25 Subat 2018-25 Mart 2018 tarihleri arasinda kolayda 6rnekleme yontemi ile segilen 400
kisiye yliz yiize anket uygulanmustir. Elde edilen veriler SPSS programu ile analiz edilmistir. Yapilan analizler
sonucunda  Katilimcilarin ~ yaglari  ile turizm  gelisimine yonelik algisi  ve turizm  gelisimine
yonelik destegi arasinda anlamli bir farklilik tespit edilmis ve gen¢ katilimcilarin turizm gelisimine
yonelik algilarinin  daha olumlu oldugu ve buna bagli olarak turizm gelisimine verdikleri
destegin daha yiiksek oldugu goriilmiistiir. Ayrica katilimeilarin egitim seviyeleriyle turizm gelisimine yonelik
olumlu tutumlart arasinda bir iliski oldugu belirlenmis ve egitim seviyesi yiikseldik¢e turizm gelisimine yonelik
olumlu yaklagimin arttigi saptanmistir. Sonug olarak genglerin turizm algisinin daha olumlu oldugu ve egitim
seviyesinin artmasiyla turizm algisinda olumlu degisimler yasanabilecegi sonucuna ulasilmistir.

Anahtar kelimeler: Turizm, turizm algisi, yerel halk, Kastamonu.
ABSTRACT

Due to its many advantages, the tourism sector is growing rapidly around the world. The Countries having tourism
potential in the face of this development obtain an important advantage over other countries in the development
race by using their tourism potentials. In addition to contributing to foreign exchange and employment, the tourism
sector also makes significant contributions to the development of other sectors linked to it, with its multiplier
effect. That’s why the countries are striving to develop new plans and policies in order to further increase the input
provided by the tourism sector. The tourism sector has an important place in Turkey's development plans. While
many aspects on the created planning and politics have been taken into consideration, the perception of tourism
by local people has often been ignored. Plans and policies that local people do not support have often resulted in
failure. In this study, it has been aimed to determine the differences of the local people living in the province of
Kastamonu, which has a rich tourism potential of our country, according to the demographic characteristics of the
tourism perception. In the study, the scale developed by Giines (2014) was used. Between February 25, 2018 and
March 31, 2018, 400 face-to-face surveys who were selected with easy sampling method were conducted. The
obtained data were analyzed by SPSS program. As a result of the analyzes made, a significant difference has been
found between the participants' ages and their perception towards tourism development and their support to tourism
development and it has been occured that youth participants’ perceptions towards to tourism development are more
positive and consequently their support to tourism development is higher. In addition, it has been determined that
there is a relationship between participants’ educational levels and positive attitudes towards tourism development,
and it has been determined that the higher the education level, the better the positive approach towards tourism
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development. As a result, the tourism perception of the young people is more positive and when the level of
education is increased and the tourism perception can be changed positively.

Keywords: Tourism, tourism perception, local people, Kastamonu
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OZET

Turizmde kiiresel olarak yiikselen bir egilim gosteren otantiklik arayisi, turistin hem seyahat hem de satin alma
davranigt iizerinde etkili olmakta, bu etki {irlin gelistiricilerini de otantikligin sergilendigi iriinleri ortaya
¢ikarmaya yoneltmektedir. Diger taraftan otantiklik arayisi ile kiiltiirel yabancilasma arasinda bir sebep sonug
iligkisi de bulunmaktadir. Bu baglamda turizm, kiiltiirel yabancilasma sorunsalinda hem sorun kaynagi hem de
¢Oziim alternatifi olarak rol oynayabilmektedir. Literatiir taramasi ile gergeklestirilen bu ¢alismanin amaci, genel
olarak uluslararasi literatiirde ve Ozellikle de Tiirk turizm literatiiriinde yeteri kadar incelenmedigi diisiiniilen
kiiltiirel yabancilasma ve otantiklik kavramlarint ve kavramlar arasindaki sebep sonug iliskilerini turizm
cephesinden incelemek ve s6z konusu iliskiye bagl olarak otantiklik arayisin1 Tiirk Diinyasi i¢indeki turizm
hareketliligine etki edebilecek bir firsat faktorii olarak ortaya koymaktir. Elde edilen sonuglara gore, kiiltiirel
yabancilagsmaya bagl otantiklik, Tirk Diinyasi igindeki turizm hareketliliginin gelismesinde bir firsat faktorii
olarak ele almabilmektedir.

Anahtar Kelimeler: Turizm, Kiiltiirel Yabancilagsma, Otantiklik Arayisi, Tiirk Diinyasi
ABSTRACT

The search for authenticity, which shows a rising trend globally in tourism, tourists has influenced both travel and
purchasing behaviour, this effect drives product developers to produce products that display authenticity. On the
other side, there is also a cause and effect relationship between seeking authenticity and cultural alienation. In this
context, tourism can play a role both as a problem source and as a solution alternative in the problem of cultural
alienation. The aim of this study which is carried out by literature review is to examine from tourism side the
cultural alienation and authenticity concepts and cause and effect relationship between concepts, which are thought
to be insufficiently studied generally in international literature and especially in Turkic tourism literature and is to
reveal the search for authenticity as a critical factor that can affect the tourism mobility within the Turkic World
depending on the relation. According to the results obtained, authenticity due to cultural alienation can be
considered as an opportunity factor in the development of tourism mobility within the Turkic World.

Keywords: Tourism, Cultural Alienation, Search for Authenticity, Turkic World
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OZET

Konfor gida, duygusal beslenme saglayan ve tiikketimi sonucu bireyleri teselli ettigi diistiniilen, ev yemekleri ya da
¢ocuklukla iliskilendirilen gidalar seklinde tanimlanabilmektedir. Genel olarak konfor gida kavram igin, farkli
duygusal durumlarda tiiketildigi, ancak tiiketiminin bireyde duygusal tatmin saglama amac1 tagidigi sdylenebilir.
Bu arastirmada, farkli kiiltiirlerdeki konfor gida tercihini inceleyen ¢alismalara 6rneklem gesitlemesi yoluyla bir
yenisinin eklenmesi planlanmigtir. Mersin il merkezinde yasayan 168 kisi ile 2018 yili Mart ve Nisan aylarinda
yapilandirilmig goriismeler gerceklestirilmis ve 154 adet gecerli form elde edilmistir. Katilimcilar yas ve cinsiyete
gore kota drnekleme yontemi kullanilarak arastirmaya dahil edilmistir. Elde edilen veriler igerik analizine tabi
tutulmustur. Caligma bulgularina gore, negatif ve pozitif duygusal durumlarda tiiketilen konfor gidalarin farklilik
gosterdigi tespit edilmistir. Bireylerin mutlu ve basarili olduklar1 durumlarda (n=355) en ¢ok kirmizi et yemekleri
(%66), serbetli tatli (%53) ve sicak igecek (%49) gruplara yoneldigi bulgulanmistir. Bireylerin stresli ve gergin
olduklar1 durumlarda (n=139) en ¢ok yoneldikleri konfor gida gruplari sirasiyla sicak igecek (%55), ¢ikolata (%54)
ve serbetli tatlilar (%42) olmustur. Bununla birlikte bireylerin énemli bir kismi stres altinda yeme ve igmeye
yonelmedigini ve igtahlarinin kesildigini belirtmistir. Cocukluk anilarint hatirlatan nostaljik yiyecek ve igecekler
(n=283) incelendiginde sirasiyla soguk ordovr (%49), sekerleme (%32), gorbalar (%30) ve meyve (%13)
gruplarmin bireyler tarafindan en sik tercih edilen konfor gidalardan olustugu tespit edilmistir. Genel olarak
tiiketilen konfor gidalara (n=777) bakildiginda, sicak igeceklerden (%11) Tiirk ¢ay1 ve kahvenin, mevsimsel
meyveler (%8), kabuklu kuruyemisler (%8) ve kirmizi et yemeklerinden (%6) kebaplarin tiiketildigi belirlenmistir.
Gelecekte konfor gidalarla ilgili yapilacak ¢aligmalar i¢in, demografik 6zelliklere gore konfor gida tiiketiminin ve
farkl1 kiiltiirlerin konfor gida tercihlerinin incelenmesi 6nerilmektedir.

Anahtar kelimeler: Konfor gida, Duygular ve Gida Tiiketimi, Gida Tiiketiminde Kiiltiirel Farkliliklar, Mersin

ABSTRACT

Comfort food can be defined as foods that provide nutrition in emotional sense and relieve people when consumed
and they are associated with homemade food or childhood. In general terms, regarding the concept of comfort
food, it can be suggested that it is consumed in various emotional conditions yet its consumption has the purpose
of emotional satisfaction for the individuals. In this research, it is aimed to add a new one to the surveys examining
comfort food preferences in different cultures through sampling triangulation. Semi-structured interviews were
conducted with 168 participants living in Mersin province center in March and April 2018 and 154 valid forms
were obtained. Participants were included in the study using quota sampling method based on their age and gender.
The obtained data were subjected to content analysis.According to the findings of the study, it was determined that
the comfort foods consumed in negative and positive emotional situations were different. It was found out that
when people are happy and successful (n=355), they mostly have dish of meat (66%), dessert with syrup (53%)
and hot drinks (49%). On the other hand, when they are stressed and nervous (n=139), the most frequent comfort
foods are respectively hot drinks (55%), chocolate (54%), and dessert with syrup (42%). Nevertheless, a significant
number of participants expressed that they aren’t tend to eat or drink under stress and that they lose their appetite.
When nostalgic foods and drinks (n=283) reminiscent of childhood memories were examined, it was found that
cold hors d'oeuvre (49%), candies (32%), soup (30%) and fruit (13%) are respectively the most preferred comfort
foods. Based on a general overview of the comfort foods (n=777), it was seen that people consume Turkish tea
and coffee among hot drinks (11%), seasonal fruit (8%), shelled nuts (8%) and kebab among dishes of meat (6%).
It is suggested for future studies on comfort foods that comfort food consumption based on the demographic
characteristics and comfort food preferences of different cultures can be examined.

Keywords: Comfort food, emotions and food consumption, cultural differences in food consumption, Mersin
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OZET

Kitle turizminin gelismesi ekonomik ve sosyal acidan olumlu etkiler dogursa da, ¢evre agisindan ¢ok masum
sayilamayacak sonuglarin dogmasina da sebep olabilmektedir. Bu sonuglarin baginda, yurtici ve disi, hatta kitalar
arasi1 ucuslarin artmasinin yol a¢tig1 sera gazi (karbondioksit, CO2; metan, CH4; azot dioksit, N2O) emisyonlarinin
artmas1 gelmektedir. Sera gazi emisyonlarinin artmasi ise, kiiresel 1sinma ve dolayisiyla diinyada iklim
degisikligine yol agmaktadir. Kiiresel 1sinma ve iklim degisikligi, dogada iradesini en iyi kullanan canli olan
insanin, bu olumsuz gidisi yavaslatacak 6nemli adimlar1 hizla uygulamaya koymasini neredeyse bir zorunluluk
haline getirmektedir.Kiiresel 1sinmanin yavaglatilmasinda, ulagimdan kaynaklanan sera gazi emisyonlarinin
azaltilmasi kilit roldedir. Bu ger¢evede Antalya Havaalam1 Karbon Akreditasyonu projesi, bir vak’a analizi
seklinde incelemeye tabi tutulmustur. Incelemeler, dokiimanlar iizerinden yapilmis olup; bu proje ekibinde yer
alan bir yoneticinin goriislerine de bagvurulmustur. Antalya Havaalani: Karbon Akreditasyonu projesi, 2010 yilinda
yasama gegirilmistir. Projenin amaci, havaalanindaki sera gazi emisyonlarinin azaltilmasi anactyla enerji liretim
ve kullanim verimliliginin saglanmasi ve siireglerin etkin ydnetiminin saglanmasidir. Proje kapsaminda,
havalimaninda ilk olarak karbon emisyon kaynaklar1 belirlenerek, Karbon Yonetim Sistemi kurulmustur. Bu
cergevede, emisyon kaynaklari yonetiminde Ozgiin projeler ve iyilestirmeler yapilmistir. 2010-2016 yillart
arasinda kisi basi ortalama emisyon 0,697 kg CO’tir. 2017 yilinda ise kisi bas1 emisyon miktar1 0,651 kg CO>
olup; yaklasik %6,6’lik bir azalma gerceklesmistir. Projenin uygulanmaya baslanmasindan bu yana yapilan
iyilestirme ve yenilik¢i ¢aligmalarla 80.189 tCO, azaltma ve 65.955 tCO; iilke i¢indeki yenilenebilir kaynaklardan
offset yapilmigtir. Bu miktarlar 284.000.000 kWh elektrik’e esit olup 93.600 hanenin bir yillik elektrik tiikketimi
demektir. Proje kapsaminda, ayrica, toprak, su ve canli yasaminin korunmasina doéniik ¢esitli uygulamalar da
yapilmistir. Bunlarin arasinda, ambalaj atiklarmin geri kazanimi ve evsel atik yaglarin enerji iretiminde
kullanilmasi, aerobik atik su ayristirma, baca filtrasyonu gibi ¢ok¢a uygulamalarin yani sira, personel egitimi ve
paydas isbirlikleri gibi ¢iktilar da sayilabilir. Antalya Havaalani Karbon Akreditasyonu projesi ile 6nemli miktarda
sera gazi emisyonlar1 diisliriiliirken uluslararasi diizeyde artan bilinirlik de bolge turizminin gelismesine katki
saglamaktadir. Cesitli sézlesme ve protokollerle iilkeler bazinda iklim degisikliginin 6nlenmesi i¢in sayisal
hedefler ve sorumluluklar belirlenmistir. Bu kapsamda Ulkemiz 2020 yilina kadar sayisal bir yiikiimliiliik altinda
olmamasina kargin, Antalya Havalimani olarak 2010 yilindan bu yana biiyilk miktarda sera gazi emisyonu
azaltilarak simdiden sayisal hedeflere destek saglanmustir.

Anahtar kelimeler: Sera gazi, Karbon Emisyonu, Antalya Havalimani, Havalimani1 Karbon Akreditasyonu

ABSTRACT
Although the development of mass tourism has positive economic and social impacts, it can also lead to results
that cannot be regarded as innocent in terms of the environment. The main outcome of these results is the increase
in emissions of greenhouse gases (carbon dioxide, CO,, methane, CHa, nitrogen dioxide, N,O) caused by increased
domestic and international, and even intercontinental flights. The increase in greenhouse gas emissions causes the
global warming and climate change in the world wide accordingly. Global warming and climate change make it
almost imperative for human who has the best use in nature to rapidly implement important steps to slow down
this negative course.In slowing down the global warming, reducing greenhouse gas emissions from transportation
is the key role. In this context, Antalya Airport Carbon Accreditation project has been subjected to a case analysis.
The reviews were made on documents; the views of a manager in this project team were also consulted. Antalya
Airport Carbon Accreditation project was implemented in 2010. The goal of the project is to ensure energy
generation and utilization efficiency through the reduction of greenhouse gas emissions at the airport and to ensure
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effective management of processes. Within the scope of the project, Carbon Management System was established
by determining carbon emission sources classification at the airport first. In this frame, unique projects and
improvements were made in the management of emission sources.Between 2010 and 2016, the average per capita
emissions was 0,697 kg CO-. In 2017, the emission per capita is 0,651 kg CO,; a reduction of approximately 6.6%
was achieved. Improvements since the implementation of the project and innovative efforts have reduced 80,189
tCO; and offset 65,955 tCO, from renewable sources within the country. These amounts are equal to 284,000,000
kWh of electricity and 93,600 housing refer to annual electricity consumption. Within the scope of the project,
various applications were also made to protect soil, water and live life. These include many applications such as
recycling of packaging waste and use of household waste oils in energy production, aerobic wastewater separation,
chimney filtration, as well as outputs such as staff training and stakeholder collaborations. With the Antalya
Airport Carbon Accreditation Project, significant amounts of greenhouse gas emissions have been reduced while
international awareness has contributed to the development of the region's tourism. Numerous targets and
responsibilities have been identified based on various agreements and protocols to prevent climate change on a
country basis. In this context, despite the fact that Turkey is not subjected to a numerical obligation until 2020, as
Antalya Airport, greenhouse gas emissions have been reduced to a great extent since 2010 and already supported
numerical targets.

Keywords: Greenhouse gas, Carbon Emission, Antalya Airport, Airport Carbon Accreditation
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OZET

Miislimanlar i¢in helal, hayatin her sathasinda onemli bir olgudur. Turizm faaliyetlerinin de helal
cercevede olmasi gerektigi diistiniilmektedir. Son zamanlarda helal turizm uygulamasinda artan bir trend
gozlemlenmektedir. Ancak helal turizm ilkelerinin titizlikle belirlenmesi gerekmektedir. Cilinkii turizm
sektoriinde siirdiirebilirlik esastir. Ulkemizde de turizmin bazi alanlarinda helal standartlarin
uygulanmasina baslanmistir. Ancak bu uygulamalar heniiz yeni oldugundan birtakim eksiklikler
gozlemlenmektedir. Bu eksikliklerin bir kismi1 uygulama esnasinda ortaya ¢iktigi icin giderilebilse de,
bir kismi yapisal nedenlerden kaynaklandigindan kokli bir ¢oziim gerektirmektedir. Helal turizm
kriterleri yolculuga ¢ikis aninda baglar ve seyahat boyunca devam eder. Helal turizmde en 6nemli
hususlardan birisi gidalarin helal standardidir. Misafirlere ikram edilen her tiirlii yiyecek ve icecegin
helal dairesi igerisinde olmas1 gerekmektedir Burada restoran, kiler ve depolarda giindeme gelmektedir.
Kafe ve biifeler de helallik agisindan uygun sartlari tagimalidir. Havuzlar, park ve bahgeler, SPA
merkezleri, eglence mekanlar1 ve benzeri ortak kullanilan alanlarin da helal ¢ergeveye uygun olarak
diizenlenmesi gerekir. Otellerin her boliimiinde helal standartlarin uygulanmasi dini hassasiyete sahip
olan turistlerin memnuniyetinin artmasina Vvesile olmasi beklenmektedir. Bu da turizmin devamlilig
acisindan biiyilk 6nem arz etmektedir. Bunun icin otelin biitiin alanlar1 helal sertifika ile
sertifikalanmalidir. Helal konseptli otelde calisan personelinde helallik sartlarina riayet eden kisiler
olmas1 gerekmektedir. Mahremiyet 6l¢iilerine de riayet edilmelidir. Bu ¢alismanin amaci helal turizm
kriterlerini siirdiiriilebilir turizm kapsaminda degerlendirmektir. Bu kapsamda Canakkale’de bulunan
bazi turizm tesislerinde helal turizm kriterleri, siirdiiriilebilir turizm kapsaminda degerlendirilmistir.

Anahtar Kelimeler: Turizm, Helal Turizm, Stirdiiriilebilirlik Turizm, Helal Kriterler.

ABSTRACT

Halal for Muslims is an important phenomenon in every phase of life. Tourism activities should also be considered
as halal. Recently, there has been an increasing trend in halal tourism practice. However, the principles of halal
tourism must be determined carefully. Because sustainability is essential in the tourism sector. Halal standards
have been started in some areas of tourism in our country. However, some of the deficiencies are observed since
these applications are still new. Although some of these deficiencies can be eliminated because they occur during
the application, some of them are rooted in structural reasons and therefore require a radical solution. Halal tourism
criteria start on the journey immediately and continue throughout the trip. One of the most important issues in
halal tourism is the halal standard of foods. All kinds of food and beverages served to the guests should be in the
halal room. Here, restaurant, cellar and warehouses are on the agenda. Cafes and buffets must also be suitable for
helaliness. Pools, parks and gardens, SPA centers, entertainment venues and similar common areas should be
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arranged in accordance with the halal frame. Halal standards in every part of the hotel is expected to increase the
satisfaction of tourists with religious sensitivity. This is of great importance for the continuity of tourism. For this,
all areas of the hotel should be certified with halal certificate. The staff working in the hotel with halal concept
must be in compliance with the halal conditions. The privacy measures must also be respected. The aim of this
study is to evaluate halal tourism criteria in terms of sustainable tourism. In this context, Halal tourism criteria in
some tourism facilities in Canakkale have been evaluated within the scope of sustainable tourism.

Keywords: Tourism, Halal Tourism, Sustainability Tourism, Halal Criteria
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OZET

Bugiin inang turizmi olarak ifade edilen tiirbe, yatir gibi kutsal mekanlar1 ziyaret etme kiiltiiriiniin 6zellikle Tiirk-
Islam kiiltiiriinde ¢ok derin kdkleri vardir. Rahmetli Erol Giingér’iin veciz bir sekilde ifade ettigi gibi Tiirkiin vatan
anlayisinin temelinde kutsal mekanlar yer almaktadir. Nerede evliya kabri varsa orasi Tiirk topragidir. Evliyast
olmayan yerde Tiirk de yok demektir. Eger olsayd: mutlaka i¢lerinden ya bir sehit, ya bir ulu kisi ¢ikar ve halkin
goniillerini kendi kabri {istiinde birlestirir. Zaten manevi kudretiyle halki koruyacak birinin bulunmadigi bir yerde
Tiirk yasayamaz. Bu ruhlardan hicbiri gelmese bile, fetih sirasinda asker i¢inde bulunan bir veli sehit olarak yeni
aliman yere defnedilir ve oras1t mukaddes bir toprak olur. Fakat insan fitratini, medeniyet degerlerini dikkate
almadan dini yorumlayan tekfirci radikal akimlar bu anlayisa karsi ¢ikmakta, firsat bulunca toplumun somut
medeniyet degerleri olan tarihi eserleri insanlarin taptig1 gerekgesiyle gozlerini kirpmadan tahrip etmektedirler.
Ibn Teymiyye’nin goriisleri dogrultusunda gelisen bu akimlar VII. yiiz yil Osmanli toplumunda IV. Murad
doneminde Kadizadeliler olarak tezahiir etmis 18. yiizyilda Arabistan’in Necd bolgesinde Muhammed b.
Abdiilvehhab’in (1206/1792) liderliginde Vahhabilik olarak boy gostermis Taliban, el-Kaide, Dais gibi tekfirci
radikal orgiitler seklinde giincel versiyonlartyla giindeme gelmisler, tolumu yaniltmak i¢in kendilerini selefiler
olarak tanmitmiglardir. Vahhabiler Hicaz’daki tarihi miras1 yok ederek likks oteller dikerken, el-Kaide ve Dais gibi
radikaller de Suriye ve Irak topraklarindaki tarihi eserleri-Peygamber ve sahabe tiirbelerine varana kadar- tahrip
etmislerdir. Emperyalist giicler biitin bu kiyim ve yikimi desteklemislerdir. Biz bu bilim s6leninde tekfirci
akimlarin iddialarmin asilsizhigimi islam inancinda yer alan “tevessiil”’/Hak yolunda vesile edinme kavramim
Kur’an-1 Kerim, siinnet ve medeniyet degerlerimizden sunacagimiz nakli ve akli delillerle ¢iiriitecegiz. Zira
Islam’1n ilk déneminde bir terdr hareketi seklinde ortaya ¢ikan Hariciligin bir benzeri olan bu sapkin din anlayist
alttan alta toplumumuzda da yayilmakta, arayis i¢indeki bazi kesimlerde karsilik bulmaktadir.

Anahtar Kelimeler: Inang turizmi, Tiirbe, Yatir, Tevessiil, Tekfirci Dini Akimlar

ABSTRACT

The culture of visiting sacred places such as tombs and toys, which is expressed as faith tourism today, has deep
roots especially in the culture of Turkish-Islam. As the late Erol Gungor expresses in a clear way, sacred places
are at the basis of the understanding of the Turkic homeland. Wherever there is a family, the land is Turkish land.
There is no Turkish in the place that is not home. If they were, a martyr, or a great person would come out of them
and join the hearts of the people on their own karma. The Turks can not live in a place where there is no one to
protect the people with their spiritual power. Even if none of these spirits come, a guardian in the army during the
conquest will be buried at the new place as a martyr and become a sacred land. However, the monotheistic radical
currents that interpret the religion without regard to the human nature and the values of civilization are opposed to
this understanding, and the opportunity destroys the historical artifacts which are the values of the civilized
civilizations without breaking their eyes because of the worship of the people. These developments in line with
the views of 1bn Taymiyye VII. One hundred years in Ottoman society. During the Murad period, as Kadizadeler,
in the 18th century, in the Najd region of Arabia, Muhammad b. They have come up with their current versions in
the form of monotheistic radical organizations such as the Taliban, al-Qaeda, and Daish, which have appeared as
Wahhabikh in the leadership of Abdiilvehhab (1206/1792), and have introduced themselves as their predecessors
to mislead the tomb. Wahhabir destroyed the historical heritage of Hijaz and planted luxurious hotels, while
extremists such as al-Qaeda and Daishh destroyed the historical monuments of Syria and Irag, as far as the Prophet
and the Companions were. The imperialist powers have supported all this massacre and destruction. In this festival
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of science, we will destroy the concept of acquiring the eternity of the demands of the monotheistic movements in
the belief of "Tevessiil", which is in the faith of Islam, from the values of the Qur'an, Sunnah and civilization. This
heretical understanding of religion, which is similar to that of Haricilik which emerged in the form of a terrorist
movement in the first period of Islam, is also spreading in our subspaces of our society, and some segments within
the search are responding.

Keywords: Faith tourism, tomb, deposit, Tevessiil, Tekfirci religious movements
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OZET

Bu calismada, Uluslararas: Tiirk Kiiltiirii Teskilati’nin (TURKSOY) 2012 yilindan bu yana organize ettigi Tiirk
Diinyasi Kiiltiir Bagkentligi konseptinin 2018 yilinin ev sahibi olan Kastamonu ve kiiltiirel miras1 incelenmis,
baskentlik siireci arastirilmis ve Tiirk Diinyas1 Kiiltiir Baskentliginin Kastamonu’ya sagladig1 yararlar1 ortaya
¢ikarmak hedeflenmistir. Calismanin birincil amaci, 2018 Tiirk Diinyasi Kiiltiir Bagkenti olan Kastamonu’nun
kiiltiirel miras yoniinden zenginliklerini arastirmak ve hangi yonleriyle Tiirk Diinyas: Kiiltiir Bagkenti oldugunu
ortaya koymaktir. Arastirmanin ikincil amaci ise, Kastamonu Universitesi akademisyenlerinin bakis acisindan
Kastamonu’nun kiiltiirel mirasin1 yorumlamak ve Kiiltiir Bagkentliginin Kastamonu’ya kattig1 veya katacagi
ekonomik ve kiiltiirel faydalar1 incelemektir. Calismanin kavramsal ¢ergevesini olusturmak igin ilgili alan yazin
taranmig, Kastamonu ve tarihiyle ilgili akademik c¢alismalardan sehrin somut ve somut olmayan kiiltiirel miras1
hakkinda bilgiler edinilmistir. Arastirma sorularina yanit almak amaciyla Kastamonu Universitesinin farkli
fakiiltelerinde gorev yapan 10 akademisyene yonelik goriisme teknigi uygulanmistir. Elde edilen bulgular igerik
analiziyle ¢ozlimlenmis ve yorumlanmistir.

Anahtar Kelimeler: Kiiltiirel Miras, Tiirk Diinyas: Kiiltiir Baskenti, Kastamonu, TURKSOY
ABSTRACT

In this study, Kastamonu and its cultural heritage, which is the host of the concept of The Cultural Capital of
Turkic World since the year 2012 organized by the International Organization of Turkic Culture (IOTC), was
investigated and the capital city process was investigated and it was aimed to reveal the benefits provided by the
The Cultural Capital of Turkic World to Kastamonu. The primary purpose of the study is to investigate the richness
of Kastamonu, which is the The Cultural Capital of Turkic World in 2018, and to reveal how it is the Cultural
Capital of Turkic World. The secondary purpose of the research is to interpret the cultural heritage of Kastamonu
from the point of view of the academicians of Kastamonu University and examine the economic and cultural
benefits that The Cultural Capital of Turkic World adds to Kastamonu. In order to establish the conceptual
framework of the work, the relevant field was scanned and information about the concrete and intangible cultural
heritage of the city was obtained from academic studies related to Kastamonu and its history. In order to get
answers to the research questions, interview technique was applied to 10 academicians working at different
faculties of Kastamonu University. The findings were resolved by content analysis and It was interpreted.

Keywords: Cultural Heritage, The Cultural Capital of Turkic World, Kastamonu, IOTC
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OZET

Bu ¢aligma, fiziksel ve gorme engelli bireylerin konaklama igletmelerinden beklentilerini ortaya koymak ve bu
kapsamda diinyada ve iilkemizde fiziksel, gérme engeli bulunan kisilerin beklentilerinden yola c¢ikarak,
genellemeler yapmak amaciyla gergeklestirilmistir. Bunun yaninda, ¢alismada fiziksel ve gérme engellilerin
hizmet sektoriinde yer alan konaklama isletmelerinden daha etkin faydalanabilmesi amactyla 6neriler gelistirmekte
amaclanmustir. Engellilerin toplumun birer iiyesi oldugunun bilinmesi ve onlarinda gerekli hizmetlerden etkin bir
sekilde faydalanabilmesi i¢in gerek yerel yonetimlerin gerekse de 6zel kamu kuruluglarinin yapilmasinin temel
sart oldugunu diigiindiigiimiiz diizenlemeleri yapmalar1 sosyal sorumluluk ilkesinin bir geregidir. Bu sebeple bu
calisma 6nem arz etmektedir. Bu kapsamda verilerin toplanmasinda yar1 yapilandirilmis soru formlarindan
yararlanilarak, goriisme teknigi kullanilmistir. Nitekim toplam 8 fiziksel 7 gorme engeli bulunan bireylerle
goriismeler yapilmis ve veriler elde edilmistir. Bu dogrultuda arastirma verileri, Microsoft Excel programinda
kodlanarak arastirmanin bulgulari olusturulmus ve ¢esitli sonuglara ulagilmistir. Buna gére; katihmcilarin
tamaminin engelli derneklerinin {iyesi oldugu, fiziksel engeli bulunan bireylerin 5’inin bay, 3’liniin bayan; gérme
engelli bireylerin ise 5’nin bay 2’sinin de bayan oldugu tespit edilmistir. Derneklerin, engellilere konaklama
isletmelerinden faydalanabilecegi hizmetler ile ilgili yeteri kadar bilgi vermedigi saptanmistir. Zor durumda
kalmadikga otel isletmelerini tercih etmedigini ifade eden engellilerden 5 gérme, 4 fiziksel engeli bulunan bireyler
5 yildizli otel isletmelerinde konakladiklarini, 2 gérme ile 3 fiziksel engeli bulunan bireylerin ise yildizli otel
isletmeleri yerine yildizsiz konaklama igletmelerinden hizmet aldiklari saptanmustir. Ayrica engelliler tarafindan
otel isletmelerinde engel durumlari ile ilgili diizenlemelerin yetersiz oldugu belirtilerek, hizmetlerden yeteri kadar
yararlanamadiklar1 ortaya konmustur. Buradan hareketle gérme engeli bulunan bireyler otel isletmelerinde bir
anons sisteminin olmadigini, refakatci yardimiyla konakladiklarini ifade ederken; fiziksel engelli bireylerin
ozellikle kiyafet dolaplari, banyo, kap1 diirblinii ve prizleri etkin bir sekilde kullanamadiklar: tespit edilmistir.
Ayrica engellilerden biri profesyonel yiiziicli oldugu halde yasada belirtilmedigi i¢cin havuzdan faydalanamadigini
belirtmistir. Genel itibariyle engellilerin otel isletmelerini sadece uyumak icin kullanabildikleri, diger higbir
hizmetten yeteri kadar faydalanamadiklar1 tespit edilmistir.

Anahtar Kelimeler: Turizm, Konaklama isletmesi, Engelli Bireyler

ABSTRACT

This study was conducted to determine the expectations of physically and sight-disabled individuals from
accommodation businesses. In this context, it was aimed to make generalizations based on the expectations of
physically and sight-disabled individuals in our country and in the world. Besides, it was aimed to develop
suggestions for the physical and sight-disabled people to benefit more effectively from accommodation businesses
in the service sector. It is necessary to know that disabled people are a member of society and that they can benefit
from the necessary services effectively. In this direction, both local governments and private and public institutions
need to make arrangements for the social responsibility principle for the disabled. For this reason, this study is
important. In this context, semi-structured questionnaires were used to collect data and interview technique was
used. As a matter of fact, interviews were made with 8 physical and 7 sight-disabled individuals and data were
obtained. In this direction, the data were encoded in Microsoft Excel program and the findings of the research were
created and various results were obtained. Accordingly, it has been determined that all the participants are members
of disabled associations. It was determined that 5 of the individuals with physical disabled were male, 3 of them
were female; sight disabled individuals were found to be male of the 5 male and 2 female. It has been determined
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that the associations do not provide as much information about the services that the disabled people can benefit
from the accommodation businesses. 5 sight disabled and 4 physically challenged individuals who have previously
stayed in 5 star hotel companies have stated that they do not prefer hotel business unless they are in a difficult
situation. It was determined that the individual with 2 sight-disabled and 3 physical challenged received services
from starless accommaodation enterprises. In addition, it has been stated that the regulations related to disability
cases in hotel enterprises are inadequate. It has also been shown that disabled people are not able to benefit from
the services sufficiently. From this point of view, sight-disabled individuals say that they do not have an
announcement system in the hotel business and that they are stay by the help of a companion. It has been found
that physically challenged can not effectively use clothes closets, bathrooms, door binoculars and outlets in
particular. In addition, one of the disabled individuals stated that he/she could not benefit from the pool even
though he was a professional swimmer, because he was not mentioned in the law. In general, it has been determined
that disabled people can not able to benefit from any other services, they use to sleep only.

Keywords: Tourism, Accomodation Businesses, Disabled indivuduals
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OZET

Hizmet sektorii igerisinde yer alan otel isletmelerinin her giin sayisinin arttig1 bilinen bir gercektir. Dolayisiyla
otel igletmeleri en iyi olabilmek ve daha fazla kisiye ulasabilmek igin hizmet kalitesini arttirmak amaciyla ¢esitli
¢abalar sarf etmektedir. Nitekim her kesime ulagabilmek i¢in ¢aba harcayan otel isletmelerinin en 6nemli konuklari
0zel insanlar olarak adlandirilabilecek olan ve iilkemizde neredeyse sayilart 9 milyonu bulan fiziksel ve zihinsel
engelli kisilerdir. Onemli ve biiyiik bir pazar oldugunu diisiindiigiimiiz engelli kisilerin turizm faaliyetlerinden
yararlanmalar1 engelsiz olan diger kisiler gibi en dogal haklari olmasina ragmen otel igletmelerinin fiziksel
kosullarmnin yetersiz kaldig1 gergegini ortaya koymaktadir. Buradan hareketle aragtirmanin temel amaci 4 ve 5
yildizli otel isletmelerinin engellilere yonelik yapmis olduklar1 diizenlemeleri tespit edip; daha fazla engellinin
konaklama isletmelerinden faydalanabilecegi hizmet ve faaliyetler ile ilgili oneriler olusturmaktir. Bu amag
kapsaminda veriler, nitel aragtirma yontemlerinden goriisme teknigi kullanilarak, yart yapilandirilmig soru formu
yardimiyla elde edilmistir. Gaziantep’te yer alan toplam 4 ve 5 yildizli otel isletmelerinin orta ve iist diizey
yoneticilerle yapilan goriismeler sonucunda birbirini tekrar eden cevaplarla karsilasildiginda, goriismeler
tamamlanip; drneklem sayisinin yeterli oldugu sonucuna ulasilmistir. Nitekim elde edilen bu veriler dogrultuda
aragtirma sonuglandirilmistir. Buna gore; 4 ve 5 yildizli otel isletmelerinde engellilerin faydalanabilecegi oda
sayilarinin, sekillerinin, diizenlerinin mevzuata uygun olmadig1 ya da yetersiz oldugu tespit edilmistir. Bununla
beraber bazi igletmelerin yasal uygulamalar kapsaminda engellilerle ilgili odalarin diizenlemesine yonelik
¢aligmalar1 yeni baslattiklari saptamistir. Diger bir sonug ise kanun kapsaminda otel isletmelerinde fiziksel engeli
bulunan kisiler i¢in odalar yada diger hizmetler ile ilgili gerekli diizenlemelerin yapilmadigi gercegidir. Ayrica
orneklem kapsamindaki otel isletmelerinde bir biitiin olarak engelli turistlerin faydalanabilecegi hizmetlerin,
katilacaklar1 faaliyetlerin siirli oldugu ortaya konmustur.

Anahtar Kelimeler: Turizm, Engelli Turist, Turizm Isletmeleri
ABSTRACT

It is a known fact that the number of hotel enterprises in the service sector is increasing. Hence, hotel businesses
are making various efforts to be the best and reach more people. As a matter of fact, the most important guests of
hotel businesses are the disabled people called as special people. There are approximately 9 million people with
physical and mental disabilities in our country. It is the natural rights of people with disabilities to benefit from
tourism activities like other people. Nevertheless, the physical conditions of hotel businesses for the handicapped
are insufficient. From this point of view, the main aim of the research is to identify the arrangements that 4 and 5
star hotel businesses have made for the disabled. It is also to make recommendations on the services and activities
that more people with disabilities can benefit from the accommodation business. In this context, data were obtained
by using semi-structured questionnaire using interview technique from qualitative research methods. A total of 4
and 5 star hotel enterprises in Gaziantep were interviewed by middle and upper level managers. When repetitive
replies were encountered, negotiations were completed. The number of samples was determined to be sufficient.
As a matter of fact, the research was concluded in the direction of this obtained data. Accordingly, it was
determined that the number and shape of rooms that disabled people can benefit from in 4 and 5 star hotel
businesses were not in compliance with the legislation. However, it has been determined that some enterprises
have just started work on the regulation of handicapped rooms within the scope of legal applications. Within the
scope of the law, it has been determined that the necessary arrangements were not made for accommodation of
people with physical disability in some hotel businesses. In addition, it has been determined that activities and
services for disabled tourists were limited in general in hotel businesses within the scope of the sample.

Keywords: Tourism, Disabled Tourist, Tourism Businesses
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ABSTRACT

One of the most important functions of the management service is the evaluation of the staff. Constantly conducted
staff assessment allows you to determine the quality of service. Staff evaluation is a process of determining the
effectiveness of employees in the terms of implementing the organization's tasks, which enables them to obtain
information for making further managerial decisions. The work of each department requires conscientiousness on
the part of performers and quality control from the relevant department. The success of this work depends on the
coherence of the actions of a huge number of different people. Market experience in the hotel industry shows that
the share of the relationship between the consumer and the employee accounts for 75 to 90% of the arising “non-
standard” situations, the result of which are the unsatisfactory nature of the customer's quality of service. For this
reason, the professional training of hotel personnel and the application of effective management concepts are at
the forefront. Personnel management in our country has not yet been given due attention. In a market economy,
administrative methods of personnel management are replaced by forms of work with personnel based on interest
in the quantity and quality of labor, the growth of skills and professionalism, the evaluation of personnel and the
final results of the work. Before proceeding to the procedure, it is worthwhile to consider how the results will be
generalized and analyzed. Evaluation, like any collection of information, involves further processing. During the
research we interview the staff to know how they satisfied with their work. To get the clear view on the diverse
answers on “Ramada Almaty” image, the aim was to capture the working period range. Analyzing the factors we
can conclude that in general for hotel business it’s very crucial to constantly train staff.

Keywords: Employee, Motivation, hotel industry
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OZET

Tiirk Cumhuriyetleri ile Tirkiye’nin her alanda oldugu gibi turizm alaninda da iliskileri geliserek devam
etmektedir. Bu baglamda Kirgizistan ve Tiirkiye arasindaki turizm alanindaki artan miinasebetler iki iilkenin
ekonomisine biiyiik katkida bulunmaktadir. Ornegin 2012°de Kirgizistan’dan Tiirkiye’ye gelen turist sayist
yaklasik 43.000 iken bu say1 2014°de neredeyse iki katina artarak 82.000’e yaklasmistir. Bu donemde Tiirkiye’den
Kirgizistan’a giden turist sayis1 3 kat artarak 37.000’e ulasmustir. Ug yillik siirecte turist sayisinda gerceklesen
onemli artis iki lilke ekonomisine de biiyiik katki saglamistir. Caligmada iki tilke arasindaki turizm yapist iktisadi
anlamda incelenmistir. Bu baglamda iki tilke arasindaki 1998-2017 yillar1 arasindaki ziyaretci sayisi ve turizm
geliri incelenerek gelecege yonelik projeksiyonlar yapilmistir. Bu calisma temel olarak iki béliimden olusur. i1k
boliimde iki tilke arasindaki son 20 yildaki turizm iligkisi istatistiki agidan incelenerek turizm potansiyeli ortaya
¢ikarilmigtir. Ayn1 zamanda mevcut durumun ekonomiye etkisi ve bu durumun daha da gelistirilmesi amaciyla
yapilmasi gerekenler tartistlmugtir. ikinci bolimde ise Kirgizistan’dan Tiirkiye’ye gelen ziyaretgilerin gelis
sebepleri ele alinmistir. Ayrica bu baglamda son zamanlarda saglik turizmi konusunda Kirgizistanl turistler igin
Tirkiye’nin odak iilke haline gelme sebebi incelenmistir. Calismanin sonu¢ kisminda elde edilen bilgiler
dogrultusunda bulgular ve sonuglar ortaya konulmaya g¢aligsilmistir. Tiirkiye’de turizmin, turizm agisindan benzer
yapidaki tilkelere gore ucuz olmasi ve Tiirkiye’nin Kirgizistan vatandaslarina gosterdigi kolayliklar sebebiyle bu
iilkeden gelen turist sayisinda siirekli bir artis gézlenmektedir. Calismada Tiirkiye Seyahat Acentalar1 Birligi’nin
(TURSAB), Tiirkiye istatistik Kurumu (TUIK) ve Kirgiz Cumhuriyeti Ulusal Istatistik Kurumu (KCUIK) gibi iki
tilkenin devlet istatistik kurumlarimin verileri kullanilmstir.

Anahtar Kelimeler: Kirgizistan, Tiirkiye, Turizm, iktisadi Analiz
ABSTRACT

The relationship between Turkic republics and Turkey has also continued to improve in the field of tourism. In
this context, the growing relations between Kyrgyzstan and Turkey in the field of tourism have greatly contributed
to the economy of the two countries. For instance, while the number of Kyrgyz tourists visited Turkey in 2012
amounted 82000, this number nearly doubled in 2014 increasing to 82000. The number of Turkish tourists visiting
Kyrgyzstan during this period tripled reaching 37000. The increase in the number of tourists has greatly contributed
to the economies of the two countries. This study has analyzed the tourism structure between these two countries
from economic perspective. In this context, projections for the future were made between 1998 and 2017 by
examining the number of visitors and tourism income. This study mainly consists of two parts. In the first part,
tourism relations of the last 20 years between these two countries have been examined by using statistical
information and the tourism potential has been revealed. At the same time, the current situation’s effect on
economy and the things to be done for further improvement have been discussed. The second part discusses the
reasons why the tourists from Kyrgyzstan prefer Turkey. Moreover, it has examined the reasons why Turkey has
become focus for Kyrgyz tourists in health tourism. In the conclusion, findings and conclusions have been
presented in the light of the information obtained during the research. Due to the cheapness of tourism in Turkey
compared to countries owing similar tourism quality and the Turkey’s provision of conveniences to Kyrgyz
citizens, there is a constant increase in the number of tourists coming from Kyrgyzstan to Turkey. The study has
used the data of the Turkey Travel Agencies Union (TURSAB) and the data of the state statistics institutions such
as the Turkey Statistics Institute (TUIK) and the National Institute of Statistics of the Kyrgyz Republic (KCUIK).

Keywords: Kyrgyzstan, Turkey, Tourism, Economic Analysis
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ABSTRACT

The programmatic article "The Orientation to the Future" by the President of the Republic of Kazakhstan Nursultan
Nazarbayev is the most important strategic document aimed at the achievement of national values in the world of
globalization and competition, development of national culture, and prosperity of the society. "Everyone must
understand that education is the most fundamental element of success," he said. Among the priorities of our youth,
education should always be the first. Because the nation that has the highest education in the system of values will
succeed". Directions of implementation of the conceptual tasks of the President of the Republic of Kazakhstan N.
Nazarbayev in the program article "Orientation to the Future: Spiritual Renewal™ at Taraz State University are as
follows:

Route 1. Advocacy, information and organizational work;

Route 2. Implementation of subprograms "Spiritual Treasury", " Education”, "Atameken™ and "Information wave"
within the "Spiritual Renewal " program;

Route 3. Implementation of the "Spiritual Renewal™ program in educational, science, innovation processes;
Route 4. Progress, results of the "Land of fathers" program;

Route 5. Implementation of the project "Digital University" within the "Spiritual Renewal™ program;

Route 6. Initiatives of the Kazakh graphic to Latin alphabet;

Route 7. Formation of entrepreneurship competitiveness, competitiveness of students within the framework of the
"Young Steppe Youngsters" project;

Route 8. Prospects for the implementation of the “Spiritual Renewal Program.

Within the framework of the President's program "Tugan zher" within the framework of the "Spiritual Renewal",
teachers and students of the Taraz State University will study the history, culture, language and traditions of the
ethnographers of Zhambyl region in June-July 2018 in order to prepare their interactive historical map. The
historical-ethnographic expedition "The Holy Father" was created and worked in three directions covering all 10
areas of the region. At the end of the expedition the data collected on the site of Zhambyl region and the promotion
of national electronic resources through the media, is carried out in conjunction with the national TV channel KTK,
prepared a special video. Also on the web-site of the university the department "Spiritual Modernization - TarSU"
was opened. Sections of "spiritual" activities carried out within the framework of the program, will receive
information on the projects. Academic buildings and laboratories of the University, the virtual version of the
museum were created in the 3D Tour and published on the website www.tarsu.kz.

Keywords: Spiritual Renewal, Culture, National Values, Program
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ABCTPAKT

@DeHOMEH JTHHYECKOTO Typu3Ma KaK COLMAJBHOIO SBJICHHSA B OONBLION CTENEHH ONpeNieleH TeM
00CTOSITEILCTBOM, YTO O'POMHOE KOJIMUECTBO JIIOJIEH Ha Halllel MIaHeTe HHTEPEeCyeTcsl KYJIbTypoil, 00bIuasiMu 1
TpPaIMLMsIMU pa3liMuHbIX HaponoB. B PecnyOnmuke KazaxcraH B mocieqHue rofibl MPHUHAT PsJ MPOTPaMM IO
cOepeXEHNI0 U COXPAaHEHHUIO KYJIBTYPHO — HCTOPHYIECKOTO Hacieaus. Tak, HarpuMmep, 10 MHUIMATHBE HAIIETO
TOCYAapCTBa apXEOJOTMYECKHH KOMIUIEKC aHAPOHOBCKOM KyJBTYpBHI 3MOXH OpoH3bl «Tamranel» BKIIOYCH
IOHECKO B cnucok maMATHHKOB MHPOBOTO KyJIbTYpHOTO Hacienmus. B AmmaTwHCKOW 00NacTH B paiioHE II.
Bopannaii mo rocyjapcTBeHHOM MporpamMMe BO3BOAUTCS My3€H 1Ol OTKPHITEIM HeOoM «CaKkCKue KypraHbly», psil
aHAJIOTUYHBIX MPOEKTOB PEANN3yeTCsl BO MHOTHX O0JAacTsIX CTpaHbl.B Ommkaiiimeil nmepcreKkTHBE OILyTHMBIA
UMITYJIbC Pa3BUTHIO 3THHYECKOro Typu3ma B Kazaxcrane mpupator Takue (aktopbl, kak: MexayHaponHas
crnenuanu3upoBanHas BeicTaBka «ActaHa — OKCIIO».Takum o00pa3oM, OTEUECTBEHHBIM TYpPUCTCKUM
NPEANPUATHAM HEO00XOIUM MpOQECCHOHANBHBIA TOAXO0A K OpraHU3alud 3TOro BHJA TypH3Ma, KOTOPBIH
BO3MO>KEH HA OCHOBaHMHU HAay4YHOTO MOAXOJa K 3TOH mpobieme.

KunroueBblie cioBa: DTrueckuid TypusM, KylbTypHO-HUCTOpHUECKOE HACTIEANE

ABSTRACT

The phenomenon of ethnic tourism as a social phenomenon is largely determined by a fact that a huge number of
people on our planet are interested in the culture, customs and traditions of different nations. In recent years, a
number of programs for the preservation and saving of cultural and historical heritage have been adopted in the
Republic of Kazakhstan. For example, at the initiative of our state, the archaeological complex of Andronov culture
of bronze age "Tamgaly" is included in the UNESCO list of world cultural heritage. In the Almaty region in the
area of Boralday, the open-air museum "Saks mounds" is built under the state programme, a number of similar
projects are implemented in many regions of the country.In the near future, such factors as the international
specialized exhibition "Astana — EXPO" gives a significant impetus to the development of ethnic tourism in
Kazakhstan.Thus, domestic tourist enterprises need a professional approach to the organization of this type of
tourism, which is possible on the basis of scientific approaches.

Keywords: Ethnical tourism, Cultural-historical heritage
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ABCTPAKT

B nanHo#1 cTaThe ocBemaTcsa 0COOEHHOCTH CyOATHUUECKON KyIbTYphl KpynHbIX quacnop Kazaxcrana. Tak kak
Kasaxcran sBisercs MHOT'OHallUOHAJIbBHBIM TOCYyAapCTBOM, TIJ€ TI0J OGHII/IM HIaHBIPAKOM  IPOKUBAIOT
npencraButenu 6osxee 130 ATHOCOB, 3TO ABISAETCA CYLICCTBEHHBIM ITOTEHIMAJIOM JUISI Pa3BUTUS TaKOTO
MIOIYIIIPHOTO B HaIlle BpeMs BUJA Typu3Ma Kak dTHHYeckuid. OMHON U3 3a7ad OBLIO BBIABICHHE OCOOCHHOCTEH
SI3BIKA, MAaTEPHANBHON U JYXOBHOH KYJIBTYpPHI 3THOCOB, OOpETIINX BTOPYIO poauHy B Kazaxcrane, COXpaHHBIIIX
WX B TICPBO3aHHOM BHUJIE M MIPEICTABISIONINE HHTEPEC IS TYPUCTOB. ABTOP IIPUXOIUT K BBIBOJY, UTO OJTHOU 3
BaXHEUIIINX TPHYUH COXPAHEHHS YCTOCB, TPAIUINN, 00pa3a )KU3HH SABISIECTCS 0€3yCIOBHAS 3aIIUTa COIMATBHBIX
WHCTHUTYTOB, UTPAIOIIUE B KU3HH IUBIIIN30BAHHOTO OOIIECTBA MIEPBOCTECIIEHHYIO POJIb.

KiroueBble ¢J10Ba: THOCHI KaSaXCTaHa, Aracropa, MaTepuajbHasa U 1yXOBHAA KYJIbTYypa, STHUYCCKHUI Typu

ABSTRACT

This article highlights the features of the sub-ethnic culture of large diasporas in Kazakhstan. Since Kazakhstan is
a multi-ethnic state, where representatives of more than 130 ethnic groups live under the common Shanyrak, it is
a significant potential for the development of such a popular type of tourism as ethnic. One of the tasks was to
identify the features of the language, material and spiritual culture of the ethnic groups that have found a second
home in Kazakhstan, preserved them in their original form and are of interest to tourists. The author comes to the
conclusion that one of the most important reasons for the preservation of the foundations, traditions and lifestyle
is the unconditional protection of social institutions, which play a primary role in the life of a civilized society.

Keywords: Ethnic groups of Kazakhstan, Diaspora, Material and spiritual culture, Ethnic Tourism
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ABSTRACT

In fact, development of the international tourism industry can be considered as one of the most important drivers
of increasing the export potential of Uzbekistan. We know that the development of international tourism is the
most important source of foreign exchange earnings in the national economy of the country. Nowadays, the
development of the tourism industry and its infrastructure has become a priority in the development of national
economies of large countries of the world: for example, this sector accounts for more than 12% of the world gross
national product, world investment, all jobs and world consumer spending. Therefore, among the priority
directions of development and liberalization of the economy of the Republic of Uzbekistan for 2017-2021. The
accelerated development of tourism, the enhancement of its role and contribution to the economy, the
diversification and improvement of the quality of tourist services, the expansion of the tourist infrastructure,
especially the attraction of foreign tourists, the organization of their service at the level of international standards.
As a prerequisite for this, there are many positive factors: Uzbekistan, having a favorable geopolitical position in
Central Asia, has sufficient tourist potential to develop both domestic and international tourism. There are more
than 7 thousand historical and architectural monuments in Uzbekistan, in other words more than one and a half
thousand historical and religious monuments of antiquity, a rather developed tourism infrastructure has been
formed. The existing material base of tourism on the ground allows organizing interesting tourist routes in our
Republic, especially along the cities of the Great Silk Road (Samarkand, Bukhara, Shakhrisabz, Urgench, Khiva,
etc.).

Keywords: Export, Economy, Tourism, Uzbekistan
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ABSTRACT

This paper examines the tremendous potential offered by intellectual property law system to facilitate development
of tourism in the Republic of Uzbekistan; account of some of the reasons why it is undervalued and underused;
analysis of some proposed solutions, and key trends for reform and development of IP system for tourism. The
major types of intellectual property rights examined are: trademarks, copyright, geographical indications, and
domain names; and industrial designs, trade secrets and patents.. The potential of IP system for developing tourism
will be illustrated by description of a specific intellectual property object protection-trademark. A specific analysis
of trademark licensing forms: franchising and merchandising, including their advantages for tourism sector will
be conducted. The paper will additionally study some of opportunities that the use of IP in tourism offers for
protection of economic rights of local people in remote and at times underprivileged regions and enhancing
economic growth of the regions where these local people live. Literature review on the same issues in other
countries will be conducted; examination of current status of legal protection of IP rights in tourism sector of
Republic of Uzbekistan will be along with comparative analysis of some case studies of other countries will be
undertaken, statistical analysis of governmental statistics on IP rights of RofUz will be undertaken; the paper will
be based on a combination of deductive and inductive approach aiming to provide recommendations specific and
appropriate to Uzbekistan drawing from international experience, best practices and lessons learnt.

Keywords: Tourism, Intellectual Property Law, Trademarks, Copyright
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ABSTRACT

In recent history, a number of marketers and advertisers have developed different innovative ideas to attract more
consumers through digital advertising and online marketing. Most of the research had been done to urge the
industry to use marketing in terms of advertising through online media for customer attraction. However, this study
gives a picture of the way of tourist fascination using real-life actors followed by augmented reality. It is vital to
mention that marketing is not solely about advertising and public relations but also about the sense of customer
satisfaction. In fact, potential interest by the tourists come not to see the lifeless historical buildings but they seek
for new emotions, feelings, experience and most importantly the impressions. The study depicts that tourists strive
for to feel the atmosphere by actually experiencing the very period of the history. The wearing’s, activities,
languages, shapes and living all given by real theatrical illustration alongside with digital augmented reality will
leave the visitor with unforgettable impressions. Hence, the paper aimed to seek the role of innovation in terms of:
1. Real theatrical illustrations by creating the certain period of the past at a historical site 2. Virtual augmented
reality by visiting real theatrical illustration digitally. Which will pensively increase the emotional gain and
impressive experience of a visitor. The results were based on the secondary literature given by reliable statistics,
individual interviews with Governmental tourism committee participants and more than two hundred questionnaire
forms filled in by potential historical site type tourists.

Keywords: Real Theatrical Illustration, Historical Sites, Tourism
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For the decades, tourism has experienced continued growth and deepening diversification to become one of the
fastest growing economic sectors in the world. Uzbekistan is also experiences great changes, but still many things
have to be done. The direct share of tourism sector in GDP of Uzbekistan is not so big compared world average.
Nevertheless its indirect effect on the economy can be notable and pervasive, especially for some of the regions of
the country like Samarkand and Bukhara. The objective of this study is to capture the indirect effects of tourism
by investigating the relationship between tourism industry and economic growth in Uzbekistan and compare the
results with international studies. Methodologically, the study first examines the statistics of tourism sector of
Uzbekistan and compares them with the neighboring countries of central Asia to have an understanding about the
potential of the sector. Further the study investigates causal relationship between tourism development and
economic growth using Granger causality tests in a multivariate model using the annual data from 1999 till 2016
period. The results of the study find evidence of bidirectional relationship between the variables, suggesting that
developing tourism sector can bring to much wider effect on the economy than direct contribution. With a great
tourism potential Uzbekistan can make it one of the propellers of economic development. It is suggested that
Islamic tourism is one of the great tourism potentials of Uzbekistan, the developing of which will have a positive
effect not only to economic growth but also to the social life, and Islamic ethics.

Keywords: Tourism sector, Economic growth, Islamic tourism, GDP
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2 Kastamonu Milli Egitim Miidiirliigii

OZET

Tarih sahnesine ¢ikan milletler, eger kiiltiirleri gliglii ve kalic1 ise uzun yillar bu sahnedeki rollerine devam ederler;
kiiltiirlerini, geleneklerini, goéreneklerini, efsanelerini, destanlarini, damgalarin1 kisacasi maddi ve manevi biitiin
degerlerini kendisinden sonra nesillere aktarirlar. Maddi ve manevi degerleri zayif olan milletler tarih sahnesinden
silinmeye mahkimdurlar. Giiglii ve koklii bir kiiltiire sahip milletler, kurduklar1 ¢esitli devletler tarih sahnesinden
cekilseler bile, yeni bir devlet ile hayatlarini devam ettirirler. Tiirk milleti, kokii tarihin derinliklerine uzanan giiclii
ve koklii bir kiiltiire sahip olan nadir milletlerden birisidir. Tiirkler, tarihin her devresinde ¢esitli bunalimli ve
buhranli giinler gegirseler bile tarih sahnesinde kalmay bilmislerdir. Adlar1 ve cografi alanlar1 degisik olsa bile
“TURK”’ adin1 silinmez bir damga olarak tarihin her bir sayfasina vurmuslardir. Bu calismada, 1800°1ii yillarda
Osmanlica olarak yazilip, Kastamonu matbasinda basilmig olan “’Atalar S6zii’” adli kitabin iginden Kastamonu ve
civarina ait olan toplumun aile hayatt ve 6nemi, Anne-babaya saygi, insan karakteri ve olusumu, hayvan
yetistiriciligi 6nemi, toplum yasaminda hayvanciligin yeri gibi konularla ilgili hi¢ duyulmamus atasdzleri ve
deyimleri derlenmistir.

Anahtar Kelimeler: Tiirk atas6zii, Egitim, Atalar sozleri, Deyimler

ABSTRACT

On the stage of history, the nations, if their culture is strong and lasting, will continue to perform in this stage for
many years; culture, traditions, traditions, legends, legends, stamps in short, all the values of the material and
spiritual after generations. Nations with weak physical and spiritual values are doomed to be wiped out of history.
The nations, which have a strong and deep-rooted culture, continue their lives with a new state, even if the various
states they founded withdraw from the history scene. The Turkish nation is one of the rare nations that have a
strong and deep-rooted culture whose roots lie deep in history. Turks have known to stay on the stage of history
even if they have some depressed and depressed days in every period of history. Even if their names and geographic
areas were different, ’alan TURK silin alan hit every page of history as an indelible stamp. In this study, the family
life and importance of the community belonging to Kastamonu and its vicinity, the importance of animal
husbandry, human character and formation, the importance of animal husbandry proverbs and idioms were never
collected.

Keywords: Turkish proverb, Education, Ancestral Words, Idioms
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